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60 yillik satis ve pazarlama deneyimi ile Peker Tekstil, dnyanin en bayuk polyester iplik
Ureticilerinden biri olma yolunda olan Sasa Polyester ile guc birligi yapt.

Amerika’dan Uzak Dogu‘ya, Avrupa’dan Orta Dogu‘ya ipliklerimiz tim dunyayi
sarmaya devam edecek!

Bu basar hepimizin!

"
Polyester Teksture DTY
Polyester Ham FDY

Polyester POY

Polyester Elyaf PSF

%100 Viskon Iplik

%100 Polyester Kesik Elyaf iplik
Kansimli iplikler

Fantazi iplikler
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Hasan Hiiseyin BAYRAM
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Ya Degisime Ayak Uyduracagiz
va da Yok Olacagiz

laganiistii olaylarin yasandigi ve her acidan zorlandigimiz

bir yilin nihayet sonuna geldik. 2020, hemen hemen

herkesin her acidan kayip yasadigi bir y1l oldu. Salgimin

yol actigi tahribati azaltmaya caligirken yagadigimiz fzmir
depremi ile bir kez daha y1kildik, enkaz altinda kaldik ve icimiz yandi.
Tiim milletimizin bag1 sag olsun.

Odedigimiz bedellerin bosa gitmemis olmas1 icin salgin
slirecinin, insan saglhigi ve kiiresel ticaret acisindan dogru yonetilmesi
gerekiyor. Bu noktada devletlere ve uluslararasi sirketlere oldugu
kadar, bireylere de sorumluluklar diisiiyor.

Cin’in kiiresel ticarette tiim {ilkelerin {iretimlerini ve sektorlerini
tehdit ettigini her platformda dile getirdim. COVID-19 viriisiiniin
de Cin kaynakl olmasiyla birlikte, Batr'nin Cin’e karsi tavrini artik
degistirecegine veya degistirmesi gerektigine inaniyordum.

Ik yapilan agiklamalarda ve batih ahcilarin davraniglarinda
Tiirkiye basta olmak {izere farkh tedarikgi ilkelere yonelim oldugunu
gormeye baglamigtik. Fakat Cin’in son birkac aydir yakaladig1 ihracat
artigy, eski normale doniisiin bagladigini gosteriyor. Goreve geldigi
glinden itibaren Cin’e kars1 aldig1 kararlarla dikkat ceken ABD
Bagkan1 Trump’in gorevi Joe Biden’e devretmesiyle ABD'nin Cin
politikalarinda bir degisim olup olmayacagini merak ediyorum.

As1 tarafinda giizel haberler gelmeye baglasa da uluslararasi tiim
kuruluslar kiiresel ticaretin 2021'de de daralmaya devam edecegini
gosteriyor. Diger yandan hizli dijitallesme ve kargo sektoriiniin aldig
onlemler, ikinci dalga olsa dahi ticaretin yeniden durma noktasina
gelmeyecegini gosteriyor.

E-ticaret, geleneksel ticarete oranla payini artirmaya devam
ediyor. i1k kez e-ticaret hacmi, fiziki ticaretin 6niine gecti. Ev tekstili
sektoriimiiz de online pazarlara hizli uyum sagladi. Salgininin
kiiresel ticaret tizerinde olugturdugu kara bulutlara ragmen Tiirk
ev tekstili ihracatimiz artigini siirdiiriiyor. Eyliil ayinin ardindan
ekim ayinda da yiizde 15’in iistiinde artis oldu ve y1lin 10 ayinda
sektoriin toplam ihracati 2 milyar dolara yaklagti. Tiirkiye ev tekstili
sektori bir diinya markasi olsa da thracatimizi artirabilmemiz icin
daha fazlasina ihtiyacimiz var. En birincil 6nceligimiz, online pazar
yerlerinde mutlaka yerimizi almak olmali. Ozellikle dijital pazarlama
stirecini dogru yonetmemiz gerekiyor. Yeni diinya diizeninde dijital
diinyaya ayak uyduramayan hicbir sektoriin uzun siire ayakta
kalmasinin miimkiin olmayacagima inantyorum. Sekttriimiiz her
alandabu degisime bir an 6nce adapte olmali ve ivedilikle tiim dijital
platformlarindaki yerini almalidir. Devletimize, ilgili bakanlik,
kurum ve kuruluslarimiza diigen ise, 6zel sektériin ve KOBI’lerin
dijital caga ayak uydurmalarin saglayacak yapici reformlar: herhangi
bir sarta baglamaksizin hayata gecirmektir.

Saglikl bir y1l gecirmeniz dilegiyle...

We Either Keep Up with the
Change or We Will Perish

e have finally come to the end of a year of extraordinary

events and difficulties in every aspect. 2020 was a year

when almost everyone lost all aspects. While we were

trying to reduce the damage caused by the epidemic, we
collapsed once again with the Izmir earthquake that tore our hearts out.
Our condolences to our nation.

The epidemic process must be managed correctly in terms of human
health and global trade so that the costs we have paid are not wasted.

At this point, responsibilities fall on individuals as well as states and
international companies.

I have expressed on every platform that China threatens the
production and sectors of all countries in global trade. With the COVID-19
virus also originating from China, I believed that the West would or should
change its attitude towards China.

In the first disclosures in western buyer behavior we begin to see
the change in orientation to different supplier countries, especially in
Turkey. However, the export increase that China has achieved in the last
few months shows that the return to the old normal has started. I wonder
whether there will be a change in the US policy on China when President
Trump, who has been drawing attention with the decisions he took against
China since the day he took office, handed over the presidency to Joe Biden.

Although the good news starts to come on the vaccine side, all
international organizations show that global trade will continue to shrink
in 2021. On the other hand, the rapid digitalization and the measures
taken by the cargo industry show that even in the second wave, the trade
will not come to a standstill again.

Commerce has started to shift to e-commerce. For the first time,
e-commerce volume outstripped physical commerce. Our home textile
industry has also adapted quickly to online markets. Despite the dark
clouds the epidemic has created on global trade, our Turkish home textile
exports continue to increase. After September, there was an increase of
over 15 percent in October, and the total exports of the sector in 10 months
of the year approached 2 billion dollars. Turkey’s home textile market
is a global brand, though, we need more to improve our exports. Our
top priority should be to take our place in the online marketplaces. In
particular, we need to manage the digital marketing process correctly.

1 believe that in the new world order, no sector that cannot keep up
with the digital world will not be able to survive for a long time. Our
industry must adapt to this change in every field as soon as possible and
take its place in all digital platforms urgently.

Our state, relevant ministries, institutions, and organizations are
responsible for implementing constructive reforms that will enable the
private sector and SMEs to keep up with the digital age, without any
conditions.

Hope you have a healthy year...
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Olefin based
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VITRIN SHOWCASE

Divanev Greeny Setisi A Luxurious and
ile Liiks ve Konforlu Bir Comfortable Touch with
Dokunus Divanev Greeny Series

“Iyi ve kaliteli bir ev yaganm herkesin hakla” fikrinden yola Divaneyv, starting with the idea of “a good and quality domestic life
cikan Divanev, Greeny Serisi ile yasam alanlarini modernizmin is everyone’s right”, brings together living spaces with the splendor of
ihtisamiyla bulugturuyor. Yesilin en giizel tonlarini tagiyan modernism with the Greeny Sertes. The Greeny Dining Room, which carries

Greeny Yemek Odasu ile liiks ve konforun biiyiileyici the most beautiful tones of green, and the Greeny Sofa Set, which makes
birlikteligini yasatan Greeny Koltuk Takimy, sikligiyla g6z the enchanting combination of luxury and comfort, draws attention with
aliyor. Ceviz, ceviz-gold ve antrasit-gold renkte ti¢ farkl ayak its elegance. Greeny Sofa Set, which has three different leg alternatives
alternatifi de bulunan Greeny Koltuk Takimy, iki farkli kumas in walnut, walnut-gold and anthracite-gold colors, appeals to every taste

by offering ten different fabric options
in two different fabric categories. The
Greeny Dining Room draws attention with
its green lacquered console lids, linear

kategorisinde on farkli kumas secenegi ile
her zevke hitap ediyor. Yesil renkte lake
boyali konsol kapaklari, ¢izgisel desen
uygulamalar ve altin renkte yalin kulp

tasarimiyla dikkat ceken Greeny Yemek
Odasr'nin yuvarlak formdaki aynalari ve
cam kapakli vitrini ise siklig1 tamamliyor.

pattern applications and a plain handle

and glass-covered showcase complement

‘ design in gold, and the rounded mirrors

the elegance. Greeny Dining Room Set’s
fixed and extendable table with wooden
legs helps you to comfortably host even

your most crowded guests; Details such
as the LED lighting application used

in the showcase and the special cutlery

compartment in the console emphasize

functionality.

Greeny Yemek Odas1 Takimi'nin ahsap
ayakli sabit ve acilir masa alternatifi en
kalabalik misafirlerinizi bile rahatca
agirlamaniza yardimer olurken; vitrin
icerisinde kullanilan LED aydinlatma
uygulamasi, konsoldaki 6zel kasiklik
bolmesi gibi detaylar ise fonksiyonellige ' T
vurgu yapiyor.

Linens’in Yeni Sezon Koleksiyonuyla Evlerde Degisim Basliyor
Change Begins in Houses with Linens’ New Season Collection

Linens brings life to living spaces

with its Autumn / Winter 2020-2021
collection, which brings together the
rising color and pattern trends of

the last period. With its new season
collection, Linens continues to turn
home shopping into pleasure. Appealing
to those who want to create stylish
homes, Linens adds innovation to
homes in the new season with its
Autumn / Winter 2020-2021 collection.
The collection, which appeals to all

Linens, son dénemin yiikselen renk
ve desen trendlerini bulusturdugu
Sonbahar/Kis 2020-2021 koleksiyonu
ile yagam alanlarina hayat katiyor.
Yeni sezon koleksiyonuyla Linens,
ev aligverisini keyfe doniistiirmeye
devam ediyor. Stil sahibi evler
yaratmak isteyenlere hitap eden
Linens, Sonbahar/Kis 2020-2021
koleksiyonu ile yeni mevsimde evlere
yenilik katiyor. Sade cizgilerden,
ihtisamh goriiniime kadar her zevke
hitap eden, sicak renklerin bir arada tastes from plain lines to magnificent
kullanildig1 koleksiyon, sonbaharin 1 \ A appearance, where warm colors are
dinginligi ve zaman zaman 1 | i N used together, brings the serenity and
hareketliligi yatak odalarina tagiyor. b f ; : 'y occasional dynamism of autumn to
Sonbahar renklerinin yansitildigi i A N < bedrooms.
koleksiyondaki nevresim . 2 &, The duvet cover sets in the collection,
takimlarinda gri, kirmizi ve taba gibi X where autumn colors are reflected,
gliclii renkler geometrik desenlerle blend strong colors such as gray, red and
harmanlaniyor. Perde tasarimlariyla tan with geometric patterns. Impressing
da g6z dolduran koleksiyon, evlere " with its curtain designs, the collection
sonbahar esintisini tasiyor. : = brings the autumn breeze to homes.
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VITRIN / SHOWCASE

Zorlu
Tekstil’den
Antibakteriyel
Ozellikli

Ev Tekstili
Yatirimlari

Tiirkiye’nin tekstilde en biiyiik gruplarindan ve
ihracatgilarindan biri olan Zorlu Tekstil’in TAC
markal1 biyosidal icerikli anti bakteriyel kumaslarla
tasarlanan nevresim takimlari, bakteri olusumunu
yiizde 99,7 oraninda engelliyor. Zorlu Tekstil,
kullanicilarin sagligini diisiinen bu akill {irtinlerin
yani sira carsaftan nevresime, yastik kilifindan
havluya, seccadeden uyku tulumuna kadar bircok
triiniin yer aldig1 tek kullanimhik irtinlerle ev disinda
da hijyen arayanlara pek cok secenek sunuyor.
Zorlu Tekstil’in sahip oldugu bilgi birikimi,
giiclii Ar-Ge ve inovasyon kapasitesi ile pandemi
déneminde oldugu gibi degisen diinyanin ani
taleplerine cevik bir sekilde ¢ozlim irettigini
ve aksiyon aldigini belirten Zorlu Holding
Tekstil Grubu Bagkani Necat Altin; “Yillardir
stirdiiriilebilirlik odakl olarak akilli tekstil
tirtinlerine yatirim yapiyoruz. Hastanelere ve
saglik sektoriine anti bakteriyel carsaf ve nevresim
dahil bircok akilli tekstil iiriiniimiizle destek
oluyoruz. Sahip oldugumuz bu know-how ile bu
donemde terletmeyen ve nefes aldiran teknik tekstil
kategorisindeki kumaglarimizla anti bakteriyel
maskeler iirettik. Halihazirda Ingiltere’ye
Marks & Spencer markasi icin bes milyon adet anti
bakteriyel maske ihracati gerceklestirdik. Yine bu
siirecte Ingiltere’ye havayi temizleyen perde satis1
yaptik. Oniimiizdeki dénemde de insanlarin hayatini
kolaylastiracak yenilikei iiriinler gelistirmeyi
slirdiirecegiz” dedi.

Tag branded bedlinens of Zorlu Textil, one of
Turkey’s largest textile groups and exporters,
prevents the growth of bacteria by 99.7 percent
with biocidal anti-bacterial fabrics. In addition
to these smart products that consider the health
of the users, Zorlu Tekstil offers many options
for those looking for hygiene outside the home,
with disposable products including bed sheets,
duvets, pillowcases, towels, prayer rugs and
sleeping bags.

Zorlu Holding Textile Group President
Necat Altin stated that Zorlu Textile produces
solutions to the sudden demands of the changing
world and takes action in an agile manner, as in
the pandemic period, with its knowledge, strong
R&D and innovation capacity and said, “We
have been investing in smart textile products
with a focus on sustainability for years. We
support hospitals and the health sector with
our many smart textile products, including anti-
bacterial sheets and bedding. With this know-
how we have, we produced anti-bacterial masks
with our fabrics in the technical textile category
that are antiperspirant and breathing. We have
currently exported five million antibacterial
masks to the UK for the Marks & Spencer
brand. During this period, we sold air-cleaning
curtains to United Kingdom. In the upcoming
period, we will continue to develop innovative
products that will make people’s lives easier.”
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/ SHOWCASE

Bursa Uluslararasi Tekstil ve Ticaret Merkezi
(BUTTIM), 25 yildir yaklagik

8 bin 500 kisiye istihdam sagliyor ve ziyaretcileri ile
birlikte giinliik yaklasik 25 bin kisiyi misafir ediyor.
BUTTIM Ticaret Merkezi, Yonetim Kurulu Bagkam
Sadik Sengiil’iin 6nderliginde Bursa ekonomisine
daha biiyiik katkilar sunmanin yollarin ariyor.

Bursa’ya daha fazla deger

katmak amaclaniyor

BUTTIM’e serbest bolge statiisii kazandirmak
isteyen Bagkan Sengiil ve yonetimi, bu hedef
dogrultusunda ticaret merkezlerinde gerekli
altyapiy1 itinali caligmalarla siirdiiriiyor. Bagkan
Sadik Sengiil, BUTTIM’in sehrin tam merkezinde,
cevresi korunakly, giris ve cikiglarin tamamiyla
kontrol altinda tutulabildigi altyapiya sahip bir
ticaret merkezi oldugunun altini ¢izdi. Sadik Sengiil,
Yenisehir Havalimani, otoban baglantisiile DO ve
BUDO'ya olan yakinlig1 ve sehrin giris cikiglari ile
baglantil1 bir konumu olan BUTTIM’in serbest bélge
statiisiine kavusturulmasiyla, yurt disina yapilan
faturasiz satiglarin dniine gecilebilecegini belirtti.
Boylelikle firmalarin aynm1 zamanda KDV’den muaf
bir sekilde iiriin alim satim1 yapabileceginin altini
cizen Bagkan Sengiil, Tiirkiye’nin her kosesinden
ticaret erbaplarini Bursa’ya cekmeyi planladiklarini
ifade ederek, “Bursa’yi ticaretin kalbi haline
getirerek sehrimizde hizmet veren bircok sektore de
destek verebiliriz” dedi.

Bursa International Textile and Trade Center
(BUTTIM) has been employing approximately
8,500 people for 25 years and hosts approximately
25,000 people daily with its visitors. BUTTIM
Trade Center is seeking ways to make greater
contributions to Bursa’s economy under the
leadership of Chairman Sadik Sengtil.

Aimed to enrich Bursa

President Sengtil and his administration, who
want to give BUTTIM the status of a free zone,
complete the necessary infrastructure in trade
centers with careful studies in line with this
goal. Chairman Sadik Sengiil underlined that
BUTTIM is a commercial center in the very center
of the city, with a sheltered environment and an
infrastructure where entry and exits can be fully
controlled. Sadik Sengtil stated that, having a free
zone status, with Yenisehir Airport, its proximity
to IDO and BUDO with its highway connection,
and its location, which is connected to the city’s
entrys and exits, BUTTIM could prevent what

is considered as an illegal system by the state
and non-invoiced sales abroad can be prevented.
Chairman Sengiil underlines that, companies
that can trade VAT-free trade in this way and
expressed that they want to gather competent
traders from all over Turkey to Bursa and said,
“We want to make Bursa the heart of trade and
support many sectors that serve our city.”
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EV TEKSTILI, PANDEMIYi
E-IHRACATLA ASIYOR

Pandemi nedeniyle evlerde gegirilen zamanin
artmasi, ev tekstili sektériine yoénelik ilgiyi de
yukari tasidi. Sadece i¢ pazara degil, yurt disina
da satis hacmini artiran ev tekstili, pandeminin
6rdigi duvarlari, dogru yonetilen e-ihracat
kanallariyla yikmak igin ¢alisiyor.

iinya, 2020’nin son ¢eyregine de
pandeminin etkilerini hissederek
girdi. Yeni normal diizenlemeleri,
iilke ekonomilerini ve sosyal
hayat1 bir nebze rahatlatsa da kogullar eski
aligkanliklara donmeye heniiz uygun degil.
COVID-19 salginindan etkilenmemenin
en dogru yolu sosyal mesafeyi korumak
ve hijyen kurallarina uymak. Dolayisiyla
sosyal iliskilerden ticari faaliyetlere her
aktivite, buna uygun olarak yeniden
diizenleniyor. Bireyler 6zelinde egitim ve ig

The increase in time spent at homes due to the pandemic
has raised the interest in the home textile industry. The
home textile, which increases its sales volume not only
to the domestic market but also abroad, is working

to demolish the walls built by the pandemic through
properly managed e-export channels.

he world welcomed the last quarter
0f 2020, feeling the effects of the
pandemic. Although the new normal
regulations relax the country’s
economies and social life to some extent, the
conditions are not yet suitable to return to old
habits.
The most effective way to protect against
the COVID-19 epidemic is to maintain social
distance and comply with hygiene rules.
Therefore, every activity from social relations to
commercial activities is rearranged accordingly.
While education and business life has been

17 HOMETEXTILE Kasim / November 2020



/ ANALYSIS

hayati daha ¢ok evlere taginirken firmalar
daticari iliskilerinde dijital kanallara
daha fazla agirlik vermeye baglad1. Evlere
verilen 6nem ev tekstiline olan talebi
artirirken, sektdr oyunculari da satis
hacmini artirmanin ¢6ziimiinii e-ihracata
yonelmekte buldu.

Ticaret Bakanhigrndan
e-ticarete tam destek
Ticaret Bakani Ruhsar Pekcan’in yilin
ilk alt1 ay1i¢in verdigi veriler, ticaret
diinyasindaki degisimi kanitlar nitelikte.
E-ticaret hacmi, gecen yilin ilk alt1 ayina
gore yiizde 64 oraninda biiytiyerek
91 milyar 700 milyon TL oldu.

Ticaret Bakanhgi, destek programlar
ve hizmetleriyle e-ticarete verdigi 5nemi
gosteriyor. 2017’den beri hizmette olan
Elektronik Ticaret Bilgi Sistemi (ETBIS),
2019 sonunda giincellenerek daha kapsamh
hizmet sunmaya bagladi. Yilin basinda
hayata gecirilen “Elektronik Ticarette
Giliven Damgas1” uygulamasinin ardindan,
nisan ayinda “E-ticaret olarak KOBT’lerin
yanindayiz” kampanyasi baglatildi.

E-ihracata da katki sunmasi beklenen bir
diger yenilik olan Kolay Thracat Platformu
ise eyliil ayinda hizmet vermeye bagladi.
Platform, yapay zeka destegi ve uluslararasi
veri tabanlariyla entegre olma dzellikleriyle
ihracata dair anlik veriler sunacak.

Tesvikler icin temel sart, iiriinlerin
Tiirkiye’de iiretilmis olmasi

Ticaret Bakanligr'nin ihracat icin sundugu
14 tesvik programy, e-ihracat icin de
kullanima uygun. E-ihracat yapacak
firmalara sunulan devlet desteklerini
marka tescili, pazara giris seyahat
masraflary, fuar katilim giderleri, tanitim/
pazarlama faaliyetleri, yurt disinda birim
acma destekleri gibi harcamalara karg:
sunulan destekler olarak 6zetlemek
miimkiin. Ayni zamanda tasarim ve
markalagma (Turquality) destekleri de
sunuluyor. Destek miktarlari ve siireleri
projenin 6zellikleri ve ihtiyaclarina gére
degiskenlik gosterirken sirketlerden
beklenen en temel kogul, iiriinlerin
tamamen Tiirkiye’de imal edilmis olmasi.

moved to homes, companies have begun to focus
more on digital channels in their commercial
relations. While the importance given to homes
increased the demand for home textiles, sector
players turned to e-export as a solution to
increase their sales volume.

Full support to e-commerce from the
Ministry of Trade
The data provided by Trade Minister Ruhsar
Pekcan for the first six months of the year proves
the change in the trade world. E-commerce
volume grew by 64 percent compared to the first
six months of last year and reached 91 billion
and 700 million TL.

The Ministry of Commerce shows the
importance it attaches to e-commerce with
its support programs and services. Electronic
Commerce Information System (ETBIS), which

Ev tekstili sektori, e-ticarette en aktif satis hacmini
yakalayan (irlin gruplari arasinda yerini aldl.
IdeaSoft’'un yaptigi arastirma, yiikselen e-ticaretin
aliskanliklarinda en bliyiik payin, ylizde 184’0 bulan
satis hacmiyle ev tekstilinin oldugunu goésteriyor.

As a result, the home textile industry took its place among
the product groups that captured the most active sales
volume in e-commerce The research conducted by IdeaSoft
shows that the largest share in the habits of the rising
e-commerce is home textiles with a sales volume of 184%.

has been in service since 2017, was updated

at the end of 2019 and started to offer more
comprehensive services. Following the “Stamp
of Trust in Electronic Commerce” practice
initiated at the beginning of the year, the “We
stand by SMEs as e-commerce” campaign was
launched in April.

Another innovation that is expected to
contribute to e-export, Easy Export Platform
started to serve in September. The platform will
provide instant data on exports with artificial
intelligence support and integration with
international databases.

Basic requirement for incentives, is to
produce in Turkey

The 14 incentive programs offered by the
Ministry of Commerce for exports are also
suitable for e-export. It is possible to summarize
the state support provided to companies
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Tirkiye, e-ihracat payini biiyiten (ilkeler arasinda geliyor.
TUIK’in Hanehalki Bilisim Teknolojileri Kullanim Arastirmasrna
gore, 2019 yilinda 20 milyon 460 bin olan e-ticaret miisterisi

sayisi, 2020’de 21 milyon 900 bine yiikseldi.

Turkey is also among the countries that grew its share
in e-exports. According to the Household Information

Technologies Usage Survey of TURKSTAT, the number of
e-commerce customers, which was 20 million 460 thousand
in 2019, rose to 21 million 900 thousand in 2020.

E-ticaret sayesinde pandeminin 6rdiigii
duvarlar agild1

Pandemi siirecinde ekonomi iizerindeki en biiyiik
sok dalgasy, iilke sinirlarinin kapatilmasi sonucunda
uluslararas ticarette olugan durgunluk nedeniyle
yasand1. Bu noktada destek alinabilecek en giiclii
alan, dijital ¢oziimler ve onun bir uzantisi olarak
e-ticaret imkanlar1 oldu. E-ticaretle birlikte,
pandeminin érdiigli duvarlarin kolaylikla agilabildigi
goriildii. Bu asamada dijital altyapis1 oturmus
ve e-ticaret know-how’u yeterli seviyeye gelmis
sirketler, geleneksel ticaret yontemlerine mahkim
rakiplerinden birkac¢ adim ileriye gecebildiler.

E-iHRAC_ATTA BASARILI
OLMAK ICIN NE YAPMALI?

E-hracat Tiirkiye Bagkam Mert Tanciger, Tiirk firmalarin
e-ihracatta onemli gelisme kaydettigini ancak daha
atilmasi gereken pek ¢ok adim oldugunu soyliiyor.
Tanciger’e gore e-ihracatta bagary; dijital altyapilarini
oturtmus, online mecralara tamamen entegre olmus ve
hedef pazarda taninan, giivenilen bir isme sahip olmusg
markalarla bagarilacak bir hedef. E-ihracatta bagaril
olmak icin mutlaka yerine getirilmesi gereken adimlar
soyle:
@ Her seyden 6nce hedefe yonelik dogru, gercekei ve
detayl bir analiz caligmas yapilmali. Hedef pazar, hedef
tiriinler, yatirim ve harcama kalemleri tek tek belirlenmis
olmali.
@ Kargo iicretlerini asmak ve teslimat hizi icin hedef
pazarda stok tutmak ¢ok 6nemli.
® Dogru analiz ve hedef pazarda stoktan sonra
bulundugunuz mecrada mutlaka ilk sayfada olmaniz
gerekiyor. Alibaba ya da Amazon’da ilk sayfada cikmay1
bagardiktan sonra kendi internet sitenizi de gelistirebilir
ve e-ihracat calismalariniza entegre edebilirsiniz.
@ Miisterilerinize PayPal hizmeti sunabilmek icin hedef
pazarda sirket agmaniz ve vergi miikellefi olmamniz gerekir.
PayPal’1 kullanabiliyor olmaniz sizi rakiplerinizden bir
adim 6ne tagiyacaktir. Sirket sahibi olmanin yaninda
marka patenti almak, pazarda giivenilir bir iine sahip
olmak gibi artilar1 da markaniza katmalisiniz.

that will make e-export as supports offered

for expenses such as trademark registration,
market entry travel expenses, fair participation
expenses, promotion / marketing activities,
support for launching branches abroad. It also
offers design and branding (Turquality) support.
The amount and duration of the support for
projects varies according to their needs and the
only requirement is to produce in Turkey.

Thanks to e-commerce, the walls built by

the pandemic were overcome

During the pandemic process, the biggest shock
wave on the economy was experienced due to
the halt in international trade as a result of the
closing of the borders of the country. At this
point, the strongest area of support was digital
solutions and e-commerce opportunities as an
extension of it. With e-commerce, it has was
seen that the walls built by the pandemic can be
easily overcome. At this stage, companies with
established digital infrastructure and having a
sufficient level of e-commerce know-how were
able to go a few steps ahead of their competitors

that are obliged to traditional trade methods.

WHAT TO DO TO
SUCCEED IN E-EXPORT?

E-Export Turkey President Mert Tanciger says that the
Turkish firms that export showed significant development but
added that there are many more steps to be taken. Success in
e-export according to Tanciger, is a goal to be achieved with
brands that have established their digital infrastructures, fully
integrated with online channels and have a well-known and
trusted name in the target market. The steps that must be
taken to be successful in e-export are as follows:
o First of all, a target-oriented, realistic and detailed analysis
study should be done. Target market, target products,
investment and expenditure items should be determined one
by one.
@ It is very important to keep stock in the target market for
overcoming shipping costs and speed of delivery.
@ After the correct analysis and stock in the target market, you
must be on the first page of the channel you are in. After you
manage to appear on the first page on Alibaba or Amazon, you
can also develop your own website and integrate it into your
e-export activities.
@ In order to provide paypall service to your customers, you
must open a company in the target market and become a
taxpayer. Being able to use Paypall will take you one step
ahead of your competitors. In addition to being a company
owner, you should add the advantages such as obtaining a

brand patent and having a reliable reputation in the market to
your brand.
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PROF. DR._
EMRE ALKIN

“PMI iYIYSE KURESEL
TICARET DE iYiDIiR”

Ekonomist Prof. Dr. Emre Alkin, biiyiik
degisimlerden gecen diinyamizda tiim sirketlerin
kendi ig yapilarini yeniden, en ince detayina dek
masaya yatirdigimi soyledi. Alkin; PMI (Satin Alma
Yoneticileri) Endeksinin

¢ok 6nemli oldugunu

vurgularken, bu endekste

iyi sinyaller alinmaya

baslandigin ifade etti. |

Alkin; “Pandemi ile - |

birlikte cok hizh bir diisiise

gecen PMI Endeksi'nin

diizelme egilimine gectigini

soyleyebiliriz. PMI iyiyse

kiiresel ticaret de iyidir. Bu

iyilesme, biiylimenin de daha istikrarh hale gelme
olasihgim giiclendirir” dedi.

Prof. Dr. Alkin, gectigimiz aylarda katildig: kiiresel
Zoom toplantisinda, Huawei Yonetim Kurulu
Bagkanr’nin “E-ticareti artirirsaniz, biiytimeyi
istikrarli hale getirirsiniz. Herkesin iginin durdugu
yerde sizin iginiz devam eder” ifadelerine yer
verdigini aktararak, e-ticarete cabuk uyum saglayan
iilkelerde pandemi 6ncesi seviyelere gelindigi, hatta
pozitife gecildigi bilgisini verdi.

“IF PMI' IS GOOD,
GLOBAL TRADE IS GOOD”

Economist Prof. Dr. Emre Alkin said that in our
world, which has undergone great changes, all
companies have put their own business structures
on the table again, to the finest detail. Alkin stated
that the PMI (Purchasing Managers Index) is very
important and that good signals have started to be
seen in this index. Alkin said, “We can say that the
PMI Index, which declined very rapidly with the
pandemic, is in a recovery trend. If PMI is good, so
is global trade. This improvement also strengthens
the possibility of growth becoming more stable,” he
said.

Prof. Dr. Alkin reminded that Huawei Chairman’s
words, “If you increase e-commerce, you stabilize
growth. Your business continues where everyone’s
work halt” at the global Zoom meeting he attended
in recent months, he informed that countries that
adapt quickly to e-commerce have reached pre-
pandemic levels and even switched to positive.

Deloitte Digital'in aragtirmasinda ortaya cikan
veriler, e-ticaret rakamlariin her y1l artarak
ilerledigini, 2020°de ise bu artisin 2019’a gore
yiizde 50°den fazla oldugunu gosteriyor. E-ticaret
hacminin 2023 y1lina kadar 6,5 trilyon dolara
ulagacag) tahmin ediliyor.

1,5 milyon yeni kisi e-ticaretle tamsti
Tiirkiye de e-ihracat paymi biiyiiten iilkeler
arasinda geliyor. TUIK’in Hanehalki Bilisim
Teknolojileri Kullanim Aragtirmasi’na gore, 2019
yilinda 20 milyon 460 bin olan e-ticaret miisterisi
sayis1, 2020’de 21 milyon 900 bine yiikseldi.
Elektronik Ticaret Isletmecileri Dernegi (ETTD)
Yonetim Kurulu Bagkanm1 Emre Ekmekgi de
e-ticaret pazarinin pandemide yakaladig1 biiyiime
hizinin devam edecegini, yagsadigimiz bu dénemi
e-ticaret sektorii icin 6nemli bir kilometre tag
olarak kabul etmek gerektigini soyliiyor.
E-Thracat Tiirkiye Bagkani Mert Tanciger
ise e-ticaret rakamlarinin Amerika Birlegik
Devletleri’'nde yiizde 56’lik bir payla ilk defa
fiziksel ticaretin 6niine gectigi bilgisini paylastu.
Salgin siiresinde Tiirkiye'nin e-ticaret hacminin
de arttigini sdyleyen Tanciger; “Tiirkiye’den

The data revealed in the research of Deloitte Digital
show that the e-commerce figures are increasing every
year, and in 2020 this increase is more than 50 percent
compared to 2019. E-commerce is estimated to reach
6.5 trillion dollars by 2023.

1.5 million new people met e-commerce

Turkey is also among the countries that grew its share
in e-exports. According to the Household Information
Technologies Usage Survey of TURKSTAT, the
number of e-commerce customers, which was 20
million 460 thousand in 2019, rose to 21 million 900
thousand in 2020.

Electronic Commerce Operators Association
(ETID) Chairman Emre Ekmekci says that the growth
rate of the e-commerce market in the pandemic
will continue, and that this period we live in should
be considered as an important milestone for the
e-commerce sector.

E-Exports Turkey Chairman Mert Tanciger pointed
out that the share of e-commerce is ahead of the
physical commerce with a share of 56 percent in the
United States. Tanciger also stated that Turkey has
increased its share in e-exports and added, “Products
from each category reached the serious sales numbers
thanks to e-exports. Among the best sellers we see
home textiles, jewelry, cosmetics, leather and office
supplies.”

Home textile is the shining star of this period
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e-ihracat yoluyla satilan her kategoriden iiriin
ciddi satis rakamlarina ulasti. En cok satanlar

arasinda ev tekstili, taki, kozmetik, deri ve ofis
malzemelerini goriiyoruz” dedi.

Bu dénemin parlayan y1ldiz ev tekstili
Tiim dinamiklerin degistigi bu ddnemde
sirketler e-ticaretle nefes alirken, hic olmadig
kadar evlerinde vakit geciren bireylerde ise
hijyen ve konforu artiran ev tekstili {iriinleri
o6n plana ciktl. Bunun sonucunda da ev tekstili
sektorti, e-ticarette en aktif satig hacmini
yakalayan {iriin gruplar1 arasinda yerini

aldi. IdeaSoft'un yaptig1 aragtirma, yiikselen
e-ticaret aliskanliklarinda en biiyiik payin,
yiizde 184’1 bulan satis hacmiyle ev tekstilinin
oldugunu kanithiyor.

Ocak-ekim doneminde ihracat
iki milyar dolar1 agt1
Ev tekstili, pandemi siirecini pozitif
rakamlarla geciren sektorlerin basinda
geliyor. Insanlarin evlerine verdigi 6zenin
katlandig1 bu d6nemi avantaja ceviren sektor,
iiriin gamin hijyenik ve siirdiiriilebilir
tekstille birlestirerek, yurt icinde oldugu kadar
yurt dis1 pazarda da satis hacmini artird.
Tiirkiye Ev Tekstili Sanayicileri ve i§
Insanlar1 Dernegi Yonetim Kurulu Bagkani
Hasan Hiiseyin Bayram, ocak-ekim aylari
arasinda ev tekstili ihracati verilerini paylasti
ve ihracat rakamlarindaki artiga dikkat cekti.
Ocak - Ekim 2020 déneminde gerceklestirilen
iki milyar dolarin tizerindeki ihracatin
biiyiik bagar1 oldugunu sdyleyen Bayram,
“Oncelikle bu gurur tablosunu olugturan
tlim ihracatcilarimizi yiirekten kutluyorum.
Cagin gereklerine en hizh sekilde adapte
olarak, teknolojiyi, Ar- Ge ve inovasyonu
etkili bir bicimde kullanarak ve nitelikli
iirlinler tireterek yeni diizende gelecege
daha da saglam adimlarla yiiriimek istiyoruz.
Yagadigimuz zorlu siireci firsata cevirerek,
bu siirecten giiclenerek ayrilacagimiza
inantyorum” dedi.

“Ev tekstili oyunculari, e-ticarette
mutlaka yerini almah”

TETSIAD, ev tekstili icin e-ticaretin

yeni normalde artan 6neminin pandemi
sonrasinda da devam edecegi bilinciyle
sektorii bilgilendirmeye yonelik toplantilar
diizenlemeye 6nem veriyor. Konunun

Deloitte Digital’in
arastirmasinda
ortaya ¢ikan
veriler, e-ticaret
rakamlarinin her yil
artarak ilerledigini,
2020°de ise bu
artisin 2019’a gére
ylizde 50’den
fazla oldugunu
gosteriyor. E-ticaret
hacminin 2023
yilina kadar 6,5
trilyon dolara
ulasacagdi tahmin
ediliyor.

The data revealed
in the research of
Deloitte Digital
show that the
e-commerce figures
are increasing every
year, and in 2020
this increase is more
than 50 percent
compared to 20109.
E-commerce is
estimated to reach
6.5 trillion dollars
by 2023.

In this period when all dynamics changed,
e-commerce opportunities made companies
breathe, while investments that increased
home hygiene and comfort came to the fore
forindividuals who spend more time in their
homes than ever before. As a result, the home
textile industry took its place among the
product groups that captured the most active
sales volume in e-commerce.

The research conducted by IdeaSoft shows
that the largest share in the habits of the
rising e-commerce is home textiles with a sales
volume 0f 184 %.

Exports exceeded two billion dollars in
January-October period

Home textile is one of the sectors that have
gone through the pandemic process with
positive figures. Turning this period in which
people give their homes into an advantage, the
sector has combined its product range with
hygienic and sustainable textile, increasing its
sales volume in the domestic market as well as
in the international market.

Turkey Home Textile Industrialists and
Business People Association Chairman Hasan
Hiiseyin Bayram, shared the home textile
exports data in January-October period
and drew attention to the increase in export
figures. Stating that the export of more than
two billion dollars in the January - October
2020 period was a great success, Bayram said,
“First of all, I congratulate all of our exporters
who contributed to this pride. By adapting
to the requirements of the age in the fastest
way, using technology, R&D and innovation
effectively and producing qualified products,
we want to walk even more firmly into the
future in the new order. I believe that we will
turn this difficult process into an opportunity
and go through this process stronger.”
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uzmanlarinin bir araya geldigi
Zoom toplantilarinda TETSIAD
Bagkani1 Hasan Hiiseyin

Bayram konugmalariyla sektorii
e-ticarette giiclii yapilanmaya
davet ediyor. Bagkan Bayram,
pandeminin, ticari ahgkanliklar:
tiimden degistirdigini, e-ticaretin
gerekliliklerine gére déniismeyen
firmalarin oyun dig1 kalacaklarini
vurgulayarak “Daha diine

kadar korkarak bakip temkinli
yaklastigimiz e-ihracat ve e-ticaret
hayatimizin bir parcasi haline
geldi. Oyle ki diinyadaki ekonomik
gostergeler e-ticaretin, geleneksel
ticaretin 6niine gectigini
gosteriyor” diyor.

Amazon’da Tiirkiye’den en cok
havlu satiliyor
Ev tekstili, e-ihracatta da
Tiirkiye’ye en cok katma deger
sunan sektorler arasinda geliyor.
Ev tekstilinin Amazon’dan aldig1
pay pandemiyle birlikte 4,5
milyar dolar1 bulurken bu miktar
pandemi dncesinde 1,5 milyar
dolar civarindaydi. Amazon’daen
gliclii oldugumuz iiriin grubu ev
tekstili. Tiirkiye’den en ¢cok havlu
satig1 oluyor.

Bubagariya ragmen
Tirkiye’nin ihracatta kat
etmesi gereken uzun bir yol
var. Mert Tanciger, e-ihracatta
bagar1 icin iilkelerin ihracat
menzillerinin geniglemesinin
gerektigini soyliiyor. Tanciger’in
aktardig) bilgilere gore, Cin’in
ihracat menzili 7 bin kilometre,
Amerika’nin 7 bin 500 kilometre,
Almanya’nin ise 11 bin kilometre.
Tiirkiye’nin 3 bin 200 kilometrelik
ihracat menzili, bu tilkelere kiyasla
cok dar. Tanciger; “Bu menzili
biiylitmenin yolu dogru iiriinler,
dogru stratejiler, dogru partner ve
dogru platformlarda is yapmaktan
geciyor. Pandemi siirecinin
beraberinde getirdigi yeni diizenin
avantajlarindan ancak bu sekilde
faydalanabiliriz” diyor.

“Home textile players should
definitely take their place in
e-commerce”

TETSIAD attaches importance to
organizing meetings to inform the
sector, with the awareness that the
new normally increasing importance
of e-commerce for home textiles

will continue after the pandemic.
TETSIAD President Hasan Hiiseyin
Bayram invites the sector to a strong
structuring in e-commerce with his
speeches at the Zoom meetings where
experts on the subject come together.
President Bayram emphasized that
the pandemic has completely changed
commercial habits and that companies
that do not transform according to the
requirements of e-commerce will be
out of the game and said, “E-export
and e-commerce, which we have been
afraid of until yesterday, have become
apart of our life. “So much so that the
economic indicators in the world show
that e-commerce is ahead of traditional
commerce.”

The bestselling product of Turkey
on Amazon are the towels

Home textile, is among the most
e-export sectors offering added value
in Turkey. While the share of home
textiles from Amazon reached 4.5
billion dollars with the pandemic, this
amount was around 1.5 billion dollars
before the pandemic. Home textile

is our strongest product group on
Amazon. The most selling product from
Turkey is towels.

Despite this success, there is a long
way to go in Turkey’s exports. Mert
Tanciger says that for success in
e-export, the export range of countries
should expand. According to the
information conveyed by Tanciger,
China’s export range is 7 thousand
kilometers, America’s 7500 kilometers
and Germany’s 11 thousand kilometers.
Turkey’s 3200 export-kilometers
range is very narrow compared to
those countries. Tangier said, “The
way to increase this range is to do
business with the right products, right
strategies, right partners and right
platforms. This is the only way we can
benefit from the advantages of the new
order brought along by the pandemic
process.”

AKADEMISYEN
DR. HAKAN CINAR

“ULUSLARARASI TICARETIN
KAYDIGI YER E-TICARET
OLMAYA BASLADI”

Mentor Grup Ortagl, Akademisyen Dr. Hakan Cinar,
TETSIAD'1n diizenledigi Zoom toplantisinda yaptig:
sunumda pandemi siireci ile kaydi paralarin nakdi
paralardan daha 6nemli

oldugunun ortaya ciktigin

soyledi. Dr. Hakan Cinar,

“Kaydi para e-ticaretle

birlikte yiiriiyen bir

biiyiime gosteriyor. Artik

uluslararasi ticaretin kaydigi

yer de e-ticaret olmaya

baslad1. Bugiin ¢ok yiiksek

rakamlarda, artik sadece

hava tasimacilig1 degil, kara

tagimaciliginin da kullanildig z

bir e-ticaret var. Ticaret

Bakanligimiz da pandemi

stirecinde 6nemli adimlar att1. Artik tiim diinyada
e-ticaret aligkanlig1 yerlesti. Diinya tizerinde yapilan
her iki dolarhik alisverisin bir dolarhik boliimii ilkelerin
birbirleri arasinda yaptiklari ticaretten kazaniliyor. Bu
oran bundan 30 sene 6nce yiizde 20’lerdeymis su anda
yiizde 50’lerde. Bu da uluslararasi ticaretin her gecen
giin biiyiidiigiinii gosteriyor” dedi.

“E-COMMERCE HAS BECOME

THE PLACE WHERE
INTERNATIONAL TRADE HAS
SHIFTED”

Mentor Group Partner, Academician Dr. Hakan Cinar,
explained that with the pandemic process, bank money
turned out to be more important than cash money, in
his presentation at the Zoom meeting organized by
TETSIAD. Dr. Cinar said, “The bank money is growing
together with e-commerce. Now e-commerce has started
to be the place where international trade has shifted.
Today, there is a very high number of e-commerce,
where not only air transport but also land transport is
used. Our Ministry of Trade has also taken important
steps during the pandemic process. E-commerce habits
have settled all over the world. One dollar of every
two-dollar trade in the world is earned from the trade
between countries. This rate was around 20 percent 30
years ago, now it is around 50 percent. This shows that
international trade is growing day by day.”
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“ISTANBUL
IS DUNYASI
PANDEMIYLE
YASAMAYI
OGRENDI”

“Istanbul pandemi déneminde tiim sektdrler icin
lokomotif 6zelligini stirdiirmds, is diinyamiza
glcli sekilde liderlik ve 6rneklik etmistir.
Sehrimiz salgin korkusuna teslim olmadan ama
gerekli korunma ve miicadele tedbirlerini de
alarak Uretimi stirdiirmeyi basard..”

STANBUL TICARET ODASI BASKANI
"THE CHAIRMAN OF THE ISTANBUL CHAMBER OF COMMERC
MR. SEKIB AVDAGIC

[ ]
TO Bagkani Sekib Avdagic, COVID-19 TO Chairman Sekib Avdagic said that
siirecinin ekonomi ve ticarette koklii the COVID-19 process transformed the
doniisiimlere yol actigini soyleyerek yeni economy and trade radically and added
normalde Istanbul’un iistlendigi rolleri, that the roles of Istanbul in the new normal,
Tiirkiye’nin gelismeye acik ticari konumunu ve Turkey’s progress to the open trade positions and
dordiincii ceyrege girilirken ortaya ¢ikan tabloyu told that the picture that emerges when entering the
anlatti. AB’nin 1,9 trilyon Euroluk ithalatinda Sfourth quarter. Avdagic indicated that China had
Cin’in yiizde 19, Tiirkiye’nin ise yiizde 4 pay1 ashare of 19 percent in EU imports of 1.9 trillion
oldugunu belirten Avdagic’e gore, Tiirkiye euros, and pointed out that the share of Turkey was
bolgedeki ihracat payin1 pandemi sonrasi at 4 percent and underlined that Turkey should
artiracak sekilde hazirliklarim yapmali. make preparations to increase its share in post-
pandemic.

Salgin, tiim diinya ticaretini oldugu gibi Tiirkiye
ve Istanbul ticari hayatini da olumsuz etkiledi.
Ancak genelde Tiirkiye, 6zelde Istanbul, kisa The pandemic had a negative impact on the
zaman i¢inde yeni normale gecisle birlikte commercial life of Istanbul and Turkey like that
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salginin olumsuz etkilerini ortadan kaldiracak
bir canlanma atagini baglatmay1 basardu.
Ozellikle hizmet sektorlerinden kaynaklanan
kayiplar, sanayi sektorlerimizdeki hizli
ivmelenme ve giiclii ic talep ile telafi edilebildi.
Istanbul tiim sektorlerde lokomotif 6zelligini
stirdiirmiis, is diinyamiza giiclii sekilde liderlik
ve orneklik etmistir.

Biz bu gelismelerden ve gostergelerden
su sonucu cikariyoruz: Istanbul is diinyasi,
pandemiyle yagamay1 6grendi. Salgin
korkusuna teslim olmadan ama gerekli
korunma ve miicadele tedbirlerini de alarak
iiretimi slirdiirmeyi basardi. Artik ekonomide
pandemi kaynakli hasarlarin azalma
egiliminde oldugunu gézlemliyoruz.

Bana gore Istanbul ve Tiirkiye bu anlamda

cok stratejik bir konuma sahip. Ozellikle
gelismis iilkelerin, giivenli ve kesintisiz
tedarik merkezlerine ihtiyac duymasi, bu
6nemi percinledi. Biz is diinyas1 olarak Avrupa
Birligi tilkeleriyle cografi yakinligimizin,
kiiresel tedarik zincirinde {ilkemizi 6ne
tasiyacagina inaniyoruz. Bunu da giiclii sanayi
kapasitemizle saglayabilecegiz. Her zaman
verdigim bir rakami tekrarlamak isterim:
AB’nin 1,9 trilyon Euroluk ithalatinda Cin’in
ylizde 19, Tiirkiye’nin ise yiizde 4 pay1 var.
Tiirkiye iste bu pay1 pandemi sonrasi artiracak
sekilde hazirliklarini yapmall. Biz is diinyas1
olarak bunun i¢in ¢alisiyoruz.

1882 yilinda kurulan Istanbul Ticaret Odas1
sadece Tiirkiye’nin degil, diinyanin koklii
odalarindan biridir. Selanik’ten Bagdat’a,
Beyrut’tan Trabzon’a kadar bir¢ok odanin
kurucu odasidir. Glintimiizde ise 441 bin
iiyesiyle Paris, Madrid ve Barcelona Ticaret
Odalari ile birlikte diinyanin bes biiyiik
odasindan biridir.

Tiirkiye’deki kurulu firmalarin ticte biri,
ITO’nun iiyesidir. Daha da 6nemlisi, bizim
liyelerimiz Tiirkiye’deki milli gelirin yiizde
31’ini iiretiyor. Yine Tiirkiye’nin toplam
ihracatinin yiizde 49’u iTO’nun temsil ettigi
Istanbul’dan gergeklestiriliyor. Tiim vergi
gelirlerinin yiizde 47’sini de Istanbul 6diiyor.
O yiizden biz, ‘Istanbul’a bakan, onda biiyiik
bir Tiirkiye fotografi goriir’ diyoruz.

“AB’nin 1,9 trilyon
Euroluk ithalatinda
Cin’in ylizde 19,
Tirkiye’nin ise ylizde
4 payi var. Turkiye bu
pay! pandemi sonrasi
artiracak sekilde
hazirliklarini yapmali.
Biz is dlinyasi olarak
bunun i¢in ¢alisiyoruz.”

“China had a share of 19

percentin EU imports of

1.9 trillion euros, and the

share of Turkey was at 4

percent. Turkey should

make the appropriate

preparations to increase
this share after the
pandemic. As the

business world, we work

for this.”

of all world trade. But often Turkey, Istanbul

in particular, within a short time, was able

to initiate a revival to counter the negative
effects of the epidemic transition to the new
normal. Especially the losses stemming from the
service sectors were compensated by the rapid
acceleration in our industrial sectors and strong
domestic demand. Istanbul has continued to be
a locomotive in all sectors and has been a strong
leader and example for our business world.

We draw the following conclusion from these
developments and indicators: Istanbul business
world has learned to live with the pandemic.

It managed to continue production without
surrendering to the fear of epidemic, but also
taking the necessary protection and prevention
measures. We now observe that the damage of the
pandemic in the economy tend to decrease.

For me Istanbul and Turkey has a very strategic
position in this regard. The need for safe and
uninterrupted supply centers, especially in
developed countries, reinforced this importance.
We, as the business world, believe that our
geographical proximity with the European Union
countries will bring our country forward in the
global supply chain. We will be able to achieve this
with our strong industrial capacity. I would like to
repeat the figure as always: China had a share of 19
percent in EUimports of 1.9 trillion euros, and the
share of Turkey was at 4 percent. Turkey should
make the appropriate preparations to increase this
share after the pandemic. As the business world,
we work for this.

Istanbul Chamber of Commerce Founded in
1882, is one of the world’s long established
chambers not only in Turkey. It is the founder
of many chambers in the geography of our
country, from Thessaloniki to Baghdad, from
Beirut to Trabzon. Today, with its 441 thousand
members, it is one of the five largest chambers
of the world, together with the Chambers of
Commerce of Paris, Madrid and Barcelona.

One third of the companies established in
Turkey, a member of the ITO. More importantly,
our members produce 31 percent of the national
income in Turkey. Still, 49 percent of Turkey’s total
exports represented by ITO is carried out from
Istanbul. Istanbul also pays 47 percent of all tax
revenues. That is why we say that, “When one looks
at Istanbul, they see a large Turkey portrait.
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Ev tekstili mamullerinin de agirlikli olarak
icerisinde yer aldig1 diger hazir egyalarin ihracati
2020 Ocak-Eyliil ddbneminde yiizde 13,3 artarak
1,7 milyar dolar olmustur. Bu istatistik, pandemi
gibi ev merkezli yagsantinin 6ne ¢iktigi ve dig
harcamalarin azaldig1 bir dénemi, ev tekstili
sektoriiniin ¢ok iyi degerlendirdigini ortaya
koyuyor. Ama Tiirkiye’nin potansiyeli daha

da fazla. Ciinkii hem Tiirkiye’nin bulundugu,
cografyanin birikimi hem de millet olarak

bizim geleneksel olarak uzman oldugumuz

alan tekstildir. Ozellikle iillkemizin yeni tedarik
zincirinin 6ncii ve kuvvetli parcalarindan

biri oldugu pandemi siirecinde, Tiirkiye bu
tistiinliigiinii ev tekstili alaninda da kullanmalidir.

Sanal fuarciligi, ana fuarcilik akimini
gliclendirecek ve destekleyecek bir unsur olarak
goriiyorum. Ticaret Bakanligimiz da bizler

de benzer caligmalarin icindeyiz. COVID-19
sebebiyle sanal ticaret heyetlerinden, sanal

is goriismelerinden, sanal fuarlardan artik
bahsetmekle kalmiyor, bizzat uyguluyoruz. iITO
olarak bu y6ndeki calismalara destek veriyoruz,
bircok uluslararasi heyet ve is gériismelerini
online ortamda yapiyoruz. Ancak salgin
onlemlerine dikkat edilerek, fuarlarin tekrar
acilmasi ile beraber, en kisa zamanda fuarcilik
sektoriiniin eski dinamizmine ulasacagina
inaniyoruz.

Evet, ITO olarak firmalarimizin sanal fuarlara
katilimini organize ettik. Pandemi baglamadan
once bizim 2020 fuar programimizda, 36
uluslararasi fuar yer aliyordu. Sadece 2020 yilinin
ocak ve subat aylarinda yer alan dort fuarda Tiirk
firmalarinin fiziki olarak salonlarda yer almasini
saglayabildik. Kalan 32 fuar, salgin sebebiyle iptal
edildi. Bu fuarlar arasinda bulunan bazi 6nemli
fuarlar ise iptal edilmeden online olarak organize
edildi. S6z gelimi diinyanin koklii ve 6nemli marka
fuarlarindan Canton Fuari, SIAL Canada ve SIAL
China, Frankfurt Kitap Fuari, MIPCOM Fuari,
Jec Composit ve Hannover Sanayi Fuari sanal

“Pandemi gibi ev merkezli yasantinin éne ¢iktigi ve
dis harcamalarin azaldigi bir dénemi, ev tekstili
sektori ¢ok iyi degerlendirdi.”

“This reveals that home textiles take advantage of a
period such as pandemic where home-based life stands
out and external expenditures decrease.”

Exports of other ready-made goods, including mainly
home textile products, increased by 13.3 percent in
January-September 2020 and reached 1.7 billion dollars.
This reveals that home textiles take advantage of a
period such as pandemic where home-based life stands
out and external expenditures decrease. But there is
more potential in Turkey. Because of the accumulation
of Turkey’s geography and our traditional expertise

as a nation is textile. In particular, as being one of the
ploneers, Turkey should utilize its superiority in the field
of home textiles in the new supply chain in the pandemic
process.

I see the virtual fair organization as an element that will
strengthen and support the main exhibition trend. We
are also involved in similar studies with the Ministry of
Commerce. Due to COVID-19, we do not only talk about
virtual trade delegations, virtual business meetings,
virtual fairs, but we apply them personally. As ITO, we
support the works in this direction; we conduct many
international delegations and business meetings online.
However, we believe that the fair industry will reach its
old dynamism as soon as the fairs are reopened by paying
attention to the epidemic measures.

Yes, as ITO, we organized virtual fairs with the
participation of our companies. Before the pandemic
started, there were 36 international fairs in our 2020
fair program. Turkey could only physically participate
in four of them in January and February. The remaining
32 fairs were canceled due to the epidemic. Some of the
important fairs among these fairs were organized online
without being canceled. For example, Canton Fair, STAL
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ortamda gerceklestirildi. Istanbul Ticaret Odast
olarak biz de bu fuarlara katildik ve yaklagik
250 firmanin da ilk defa sanal fuara igtirakini
sagladik.

Sanal fuarlara katilan firmalar, bu katilimdan
genel olarak cok memnun kaldilar. Bize olan
geri doniisler, 6zellikle odamizin sanal fuarlara
adaptasyonda ve firmalarimizin sanal katilimim
saglamada tipki fiziki katilimda oldugu gibi cok
bagarili oldugunu gosteriyor.

Is diinyas1 olarak d6viz kurunun TL kargisinda
enflasyon kadar artigi olmasi gerektigini hep
dile getiriyoruz. Ciinkii bu bizi uluslararasi
piyasada rekabetci yapar. Kurdaki artisin
maliyetlere yukar1 yonlii bir etkisi olurken
elbette getirdigi bazi pozitif etkiler de var. Bu
nedenle bu tiir olaylarin “siyah ya da beyaz” gibi
kesin cevaplari yoktur. Déviz kuru meselesini
de sadece Tiirkiye yasamiyor, bircok iilkenin
para birimi dolar karsisinda deger kaybediyor.
Dolayisiyla biz, tiim iilkeleri etkileyen kiiresel
konjonktiirde son dénemde artan belirsizligin
Tiirkiye’ye diisen kismini yasiyoruz. Elbette
Tiirk Liras1 da gercek degerini, denge kurunu
bulacaktir.

Déviz kuru tartigmalarini ortadan tamamen
kaldiracak olan tek ilag, hepimizin bildigi gibi,
yerli ve milli iretimimizi artirmaktir. ITO olarak
yerli {iretim ve ihracat1 artirmaya yonelik tesvik
ve fonlama kararhiiginin en giiclii savunucusu ve
destekgisiyiz. Gelecegimiz, “fabrikaya doniigen
kredi” ve “llkemize doviz getirecek tesvikler” ile
cok daha iyi olacaktir. Tiirkiye’nin endiistriyel
kapasitesinin yiikselisi icin, kazandigimiz her
bir liray1 tilkemize doviz getirecek, iretime
dontisecek islere harcamaliyiz.

“Sanal fuarcihig,
ana fuarcilik akimini
gliclendirecek ve
destekleyecek
bir unsur olarak
gbériyorum.
COVID-19 sebebiyle
sanal ticaret
heyetlerinden, sanal
is goriismelerinden,
sanal fuarlardan
artik bahsetmekle
kalmiyor, bizzat
uyguluyoruz.”

“I see the virtual
fair organization
as an element that

will strengthen and
support the main
exhibition trend.
Due to COVID-19,
we do not only talk
about virtual trade
delegations, virtual
business meetings,
virtual fairs, but
we apply them
personally.”

Canada and STAL China, Frankfurt Book Fair, MIPCOM
Fair, Jec Composit and Hannover Industry Fair, which
are among the well-established and important brand
fairs of the world, were held in virtual environment. As
the Istanbul Chamber of Commerce, we also participated
in these fairs and approximately 250 companies
participated in the virtual fair for the first time.

Companies participating in virtual fairs were
generally very satisfied with this participation.
Feedbacks indicate that our Chamber is very successful
in adapting to virtual fairs and ensuring virtual
participation of our companies, just like physical
participation.

As the business world, we always express that

the exchange rate should increase as much as the
inflation against TL. This makes us competitive in the
international market. While the increase in exchange
rate has an upward effect on costs, of course there

are some positive of it. For this reason, such events

do not have definitive answers. Turkey is not the only
country that is effected by the currency, the currencies
of many countries are losing value against the dollar.
Therefore, Turkey is having its fair share of the growing
uncertainties in the global economic environment just
like other countries. Of course, the Turkish Lira will find
its real value, the balance rate.

As we all know, the only medicine that will completely
eliminate the exchange rate debate is to increase our
domestic and national production. As ITO, we are the
strongest advocate and supporter of the incentive and
funding determination to increase domestic production
and exports. Our future will be much better with the
“loan that turns into a factory” and “the incentive to
bring foreign currency to our country”. In order to
promote Turkey’s industrial capacity, we should spend
every lira to production.
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SUSTAINABILITY

Pamukta ithalat oranlarinin artmasi, dikili
alanlarda goériilen daralma, ciftcinin yeterli
destek gérmemesi gibi olumsuzluklardan dogan
tablo; diinyanin sayili pamuk Ureticilerinden
olan Tirkiye’nin farkli bir Gretim politikasi
benimsemesi gerektigini ortaya koyuyor.

iyi pamuk uygulamalari, stirdiirilebilirligin
global trend oldugu giiniimiizde

Tirkiye’yi yeniden diinyanin en

blyiik pamuk ihracatgilan

arasina sokmanin yollarindan

i biri olarak éne c¢ikariyor.

L]

o

The scene arising from

negativities in cotton,

which Turkey being one

of the world’s leading cotton

producers, such as the increase in

cotton import rates, the contraction

in the planted areas and the lack of

support to the farmers reveals the need

to adopt a different policy. Good cotton
practices, as sustainability being one of the
global trends, come to the fore as one of the ways
that can make Turkey one of the largest cotton
exporters in the world again.
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BEYAZ ALTIN PAMUK, ACILEN
iYILESTIRME POLITIKASI

BEKLIYOR

iirkiye, diinyanin en 6nemli pamuk
I iireticileri arasinda yer aliyor. Ticaret

Bakanlig1 Esnaf, Sanatkarlar ve
Kooperatifcilik Genel Miidiirliigiiniin Nisan
2020°de yayinladig1 2019 Yii Pamuk Raporu'nda
yer verilen Uluslararas1 Pamuk Danisma Komitesi
(ICAC) verilerine gére 2019/20 sezonunda
Tiirkiye, pamuk tiretim miktarinda diinyada altinci
sirada geliyor. Pamuk ekim alanlarinda diinyada
17’inci, birim alandan elde edilen lif pamuk verimi
acisindan besinci, pamuk tiiketiminde dordiincii,
pamuk ithalatinda ise besinci iilke konumundayiz.
Pamukta sahip olunan bu giic, iilke ekonomisine
katkisi en yiiksek sektor olan tekstile de olumlu
yansiyor. IHKIB verilerine gore, Ocak- Eyliil 2020
doneminde Tiirkiye’nin hazir giyim ve konfeksiyon
ihracati 12,1 milyar dolar oldu. ITHIB'in acikladig
ayni1 donem verileri ise tekstil ve ham maddeleri
ihracatinin 6,7 milyar dolar oldugunu gosterdi.
2020 yilinin Ocak-Eyliil doneminde hazir
giyim ve konfeksiyon ihracatinin Tiirkiye genel
ihracatindaki pay1 yiizde 10,2 olurken, tekstil ve
ham maddeleri sektoriiniin pay ise yiizde 7,5 oldu.
Sektor yillik 15,5 milyar dolar cari fazla vererek iilke
ekonomisine net doviz girdisi sagliyor.

Agustos ihracat sampiyonu hazir giyim ve
konfeksiyon sektorii oldu

Tiirkiye ihracatgllar Meclisi (TIM) tarafindan
sunulan Agustos 2020 verilerine gore, hazir giyim
ve konfeksiyon sektorii 1 milyar 545 milyon dolarla
en fazla ihracat yapan sektor oldu. En 6nemli

urkey is among the most important cotton producers
Z in the world. According to Ministry of Commerce
General Directorate of Artisans, Craftsmen
and Cooperatives data of International Cotton Advisory
Committee (ICAC) from the 2019/20 season given in the
Cotton Report issued in April 2020, Turkey ranks sixth
among the largest cotton producers in the world. Turkey also
ranks eleventh in cotton cultivation, fifth in cotton yield per
unit area, fourth in cotton consumption, and fifth in cotton
imports.

This strength in cotton reflects positively on the textile
sector, which has the highest contribution to the national
economy. According to IHKIB data, in January-September
2020 period, Turkey’s garment and apparel exports was at
12.1billion dollars. The data of the same period announced
by ITHIB showed that exports of textiles and raw materials
were at 6.7 billion dollars. During the January-September
2020, the share of exports of garments and apparel amounted
to 10.2 percent share in overall exports, while the share of
textiles and raw materials sector was at 7.5 per cent. The
sector provides a net foreign currency inflow to the country’s
economy by giving an annual current surplus of 15.5 billion
dollars.

Ready-to-wear and apparel industry

becomes export champion in August

According to Turkish Exporters Assembly (TIM) August
2020 data, garment and apparel industry was the sector
actualized most exports with 1 billion 545 million dollars.
Improvements on increasing Turkey’s cotton and cotton fibers
production and to increase its capacity in organic cotton are
needed to increase the demand from global markets.
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ham maddesi pamuk olan sektoriin bagarisini
siirdiirebilmesi icin, Tiirkiye’nin pamuktaki
tiretim rakamlarini ve lif pamuk kalitesini
artirmasi, global pazarda daha ¢ok talep goren
organik pamukta da kapasitesini yukarilara
tagimasinin 6nemi biiyiik.

Pamuk ekim alanlarinda daralma
gozleniyor

TUIK’in agikladig1 verilere gore 2019 yilinda
477 bin hektarlik alanda pamuk tarimi yapildi.
Tiirkiye'de pamuk tiretim sahalar1 Ege Bolgesi,
Gilineydogu Anadolu Bolgesi, Cukurova ve
Antalya’da yogunlagmis durumda.

Tiirkiye’nin pamuk tiretiminde diinyanin
onde gelen iilkelerinden biri olmasina kargin
sektoriin gelecegiyle ilgili birtakim daralma
verileri meveut. TUIK’in yaptig1 1995 ile 2019
yillar1 pamuk ekim alanlari karsilagtirmasinda;
Giineydogu Anadolu Bolgesi'nde ekim
alanlarinin yiizde 41 oraninda genisledigi
goriilmesine ragmen Cukurova'da yiizde 65,
Antalya’da ise ylizde 87 gibi biiyiik oranlarda
daralmalar kayda gecti. S6z konusu yillar
arasinda {ilke genelinde toplam daralma orani
ise ylizde 37.

Son veriler, pamukta ihracat-ithalat
dengelerinin de ithalat lehine degistigini gozler
oniine koyuyor. TUTK Dig Ticaret Istatistikleri,
2019 yilinda 152 milyon dolar degerinde 87
bin ton lif pamuk ihracat1 yapildigini ortaya
koyuyor. Ithalat rakamlari ise 1,5 milyar dolar
degerinde ve 935 bin ton olarak aciklaniyor.
Bu verilere gore iilke ihracati bir y1l 6ncesine
oranla deger bazinda yiizde 8 azalirken, ithalat
orani artig1 ylizde 13 oldu. En ¢ok ihracat

Uluslararasi Pamuk Danisma Komitesi (ICAC) verilerine
gore 2019/20 sezonunda Tiirkiye, pamuk Uretim miktarinda
diinyada altinci sirada geliyor. Pamuk ekim alanlarinda
diinyada 17inci, birim alandan elde edilen lif pamuk verimi
acisindan besinci, pamuk tiiketiminde dérdiincii lilke
konumundayiz.

According to International Cotton Advisory Committee
(ICAC) data from the 2019/20 season, Turkey ranks
sixth in the world in the amount of cotton production.
Turkey is the eleventh country in the world in cotton
cultivation, fifth in terms of fiber cotton yield per unit
area, and fourth in cotton consumption.

GELECEGIN PAMUGU
BETTER COTTON

2019 tarihli Organik Pamuk Piyasasi Raporu'na gére
organik pamuk liretiminin yiizde 98’i Tiirkiye'nin

de icinde bulundugu yedi iilke tarafindan yapiliyor.
Pamukta stirdiiriilebilirligin payinin daha da artirilmasi
en temel hedeflerden biri. Bu dogrultuda Better Cotton
Initiative (BCI), Tekstil Borsas1 ve Birlesmis Milletler’in
Stirdtiriilebilir Kalkinma Hedefleri'ne gore 2025 yilina
kadar diinya pamugunun yiizde 50’sinden fazlasinin
daha siirdiiriilebilir biiyiime yontemleri ile iiretilmesi ve
doniistiirtilmesi hedefleniyor.

COTTON OF
TOMORROW
BETTER
COTTON

98 percent of the organic cotton
production is made by the seven
countries, in which Turkey is
among, according to the Organic
Cotton Market Report 2019. One
of the main goals is to increase the share of sustainability in
cotton even more. In this direction, the Better Cotton Initiative
(BCI) aims to produce and transform more than 50 percent of
the world’s cotton by more sustainable growth methods until
2025, according to the Textile Exchange and the Sustainable

Development Goals of the United Nations.

Cotton planting areas shrinked

According to TURKSTAT data, cotton cultivation was carried
out in an area of 477 thousand hectares in 2019. Turkey’s cotton
production areas are condensed in Aegean Region, Southeastern
Anatolia region, Cukurova and Antalya.

Although Turkey’s being one of the world’s leading countries
regarding the future of cotton production, there are data
contraction about the sectors future. In the comparison of
cotton cultivation areas between 1995 and 2019 by TURKSTAT;:
although it is seen that the cultivation areas in the Southeastern
Anatolia Region have expanded by 41 percent, planting areas in
Cukurova and Antalya contracted by 65 percent and by 87 percent
respectively. The total contraction rate across the country between
these years is 37 percent.

Recent data reveal that the export-import balances in cotton
have also changed in favor of imports. TURKSTAT Foreign Trade
Statistics reveal that 87 thousand tons of fiber cotton was exported
in 2019, worth of 152 million dollars. Import figures are announced
as 935 thousand tons, worth of 1.5 billion dollars. Exports
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yapilan iilkeleri Pakistan, italya ve Banglades
olustururken, ithalatta ilk siralarda ABD,
Brezilya ve Yunanistan bulunuyor.

1 milyon ton hedefine ulasilamadi
Pamuk iireticileri 2017 yi1linda pamuk iiretimini
1milyon tona ¢ikarmay hedeflediklerini
aciklamiglardi. Ulusal Pamuk Konseyi Bagkani
Bertan Balcik’in Agustos 2020°de yaptig1
aciklamada ise hedefin gerisinde kalindigina
vurgu yapiliyor. Bal¢ik; “Olumsuz iklim kogullar:
ile 6zellikle GAP ve Cukurova bolgelerinde
zararlilarin verimi diisiirmesi sebebiyle lif
pamuk {iretim miktar1 800 bin tonda kaldu.
Tiiketimde de ayni olumsuz durum s6z konusu.
Beklenti 1 milyon 700 bin tondu, ancak
COVID-19 sebebiyle bu oran 1 milyon 400 bin
ton olarak gerceklesti” dedi.

Istanbul Sanayi Odas: da Temmuz 2020°de

“URETIMI VE VERIMI YUKARILARA
TASIMAYI HEDEFLIYORUZ”

Tarim ve Orman Bakani Bekir Pakdemirli, 16 Ekim’de yaptig1
acitklamada kiitlii pamukta primi yiizde 37,7 artirarak kilogram
basina1,1liraya ¢ikardiklarimi sdyledi. Bunun yani sira pamuk
iireticileri icin mazot ve giibre destegiyle birlikte kilogram

basina 1,23 lira destek verilecek. Bakan Pakdemirli, “Bakanlik
olarak her zaman {ireticimizin yaninda olduk, olmaya da devam
edecegiz” diyerek, Tiirkiye'nin iirettigi ve ihrac ettigi kaliteli
tekstil irtinleriyle diinyada sz sahibi olduguna isaret etti.
Tiirkiye’nin tekstildeki giiciine ve diinyanin 6nemli pamuk tiretim
merkezlerinden biri olmasina vurgu yapan Pakdemirli; “Pamuk
iiretiminde diinyada 6. sirada, verimde ise 3. siradayiz. Son 18 yilda
kiitlii pamuk verimi, dekarda yiizde 40 artarak 500 kilograma
ulast1. Yeni desteklerimizle hem iiretimi hem de verimi daha da
yukarilara tasimay1 hedefliyoruz” agiklamasini yapti.

“WE ARE AIMING TO INCREASE

PRODUCTION AND YIELD”

Agriculture and Forestry Minister Bekir Pakdemirli said in a statement he
made on October 16 that they increased the premium in seed cotton by 37.7
percent to 1.1 lira per kilogram. In addition, support of 1.23 lira per kilogram
will be given to cotton producers, along with diesel and fertilizer support.
Minister Pakdemirli said, “We are standing by our manufacturer at

any time the Ministry will continue to do so” and pointed out the quality
of textile products produced and exported by Turkey have a say in the
world. Emphasizing that power and importance of Turkey’s major cotton
production centers Pakdemirli said, “We rank 6th in the world in cotton
production and 3rd in yield. In the last 18 years, seed cotton yield increased
by 40 percent per decare and reached 500 kilograms. We aim to increase
both production and efficiency with our new supports.”

decreased by 8 percent annually on value basis, while

countries were Pakistan, Italy and Bangladesh, while
the USA, Brazil and Greece take the lead in imports.

1 million tons target not reached

Cotton producers announced their aim to increase
their cotton production to 1 million tons in 2017, In
the statement made by President of the National
Cotton Council Bertan Balgik, in August 2020,

it is emphasized that the target was not reached.
Balgik said, “Fiber cotton production remained at
800 thousand tons due to the unfavorable climatic
conditions and the decrease in yield of pests especially
in the GAP and Cukurova regions. There is the same
negative situation in consumption. The expectation
was I million 700 thousand tons, but consumption
remained at 1 million 400 thousand tons due to
COVID-19.”
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diizenledigi “Tarladan Markaya Pamuk

Calistay1”nda Tiirkiye’nin pamuktaki

potansiyelini yeterince kullanmadigina

degindi ve pamukta diinya markasi

olmak icin ‘10 Politika Onerisi’ yaptu.
Oneriler arasinda iiretim, hasat

ve cir¢irlama siireclerinin modernize

edilmesi, ciftcilerin egitilmesi,

organik ve iyi pamuk {iretiminin

yayginlastirilmasi gibi baghiklar yer aldi.

Siirdiiriilebilirlik, pamukta etkisini
artiriyor

Istanbul Sanayi Odasr’nin énerilerinde
de vurgulandig gibi siirdiiriilebilirlik,
iyi tarim uygulamalari, organik iiriin
gibi kavramlar {iretim politikalarinda
belirleyici konumda. 2009 yilinda
“kiiresel pamuk iiretimini, pamuk
iireticilerini, icinde yetistigi cevre ve
sektoriin gelecegi icin daha iyi hale
getirme” misyonu ile kurulan Better
Cotton Initiative’in (BCI) felsefesi,
Tiirkiye’de de karsilik buldu. BCT ile
ayni misyonla hareket eden Iyi Pamuk
Uygulamalar1 Dernegi (iPUD) 2013
yilinda kuruldu.

Iyi pamuk uygulamalarinda ilk kez
diisiis gozlendi
IPUD'un kurulusundan bu yana iyi pamuk
uygulamalarimin yaygilasmasina yonelik
stirdiirdiigii caligmalar, bu yil haricinde
kargiligini ald1. Yildan yila yiikselen iyi
pamuk uygulamalari grafiginde bu sene ilk
kez diisiis gozlendi. IPUD Yonetim Kurulu
Bagkani Leon Picon; “Heniiz lisanslama
asamasl tamamlanmadi ama tahmini
verilerimize gore ekim alanlaridaki
azalmanin yaninda better cotton {iretimi
yapan ¢iftci say1s1 3 bin 299'dan 3 bin 6’ya,
kiitlii better cotton tiretimi 262 bin tondan
242 bin tona, lif better cotton tiretimi de
102 bin tondan 94 bin tona geriledi” dedi.
Picon bu gerilemenin, bu yilki pamuk
iiretimindeki diisiigle baglantil oldugunu
diistindiiklerini de s6zlerine ekledi.
Ticaret Bakanligi da yayinladigi
Pamuk Raporunun “Céziim Onerileri”
kisminda iyi pamuk uygulamalarina
vurgu yaparak “GDO’suz Tiirk pamugu
imaj1 tiim sektor paydaslarinca
benimsenmeli ve iiretimde better cotton
uygulamalar dikkate alinmalidir. Bunun
yaninda dzellikle gelismis {ilkelerde
organik pamuktan yapilan tekstil
triinlerinin tercih edilmesi sebebiyle,

organik pamuk iiretimi tegvik edilmeli ve

artirillmalidir” 6nerisine yer verdi.

iPUD Yonetim Kurulu
Baskani Leon Pigon;
“Henliz lisanslama
asamasl tamamlanmadi
ama tahmini verilerimize
gore ekim alanlarindaki
azalmanin yaninda
better cotton liretimi
yapan ciftci sayisi 3
bin 299°’dan 3 bin 6’ya,
kiitlli better cotton
iretimi 262 bin tondan
242 bin tona, lif better
cotton (iretimi de 102
bin tondan 94 bin tona
geriledi” dedi.

Leon Picon, Chairman
of the Board of IPUD
said, “The licensing
phase has not yet
been completed, but
according to our
estimations, the
number of farmers
producing better
cotton has decreased
from 3 thousand
299 to 3 thousand
6, the production
of better unseeded
cotton decreased
from 262 thousand to
242 thousand tons,
and the production
of better fiber cotton
decreased from 102
thousandto 94 to a
thousand tons.”

Istanbul Chamber of Industry also mentioned that the
potential of cotton proction of Turkey has not been realized in
From Farm To Brand Cotton Workshop” in July 2020 and made

“10 Policy Recommendations” to become a global brand in cotton.

Among the recommendations were topics such as modernizing
the production, harvesting and ginning processes, training
farmers, and promoting organic and fine cotton production.

Sustainability effects cotton more

As emphasized in the suggestions of the Istanbul Chamber of
Industry, concepts such as sustainability, good agricultural
practices and organic products are in a determining position in
production policies. Founded with the mission of “making better
for the future of the environment and industry reach in global
cotton production and cotton producers”in 2009, the Better
Cotton Initiative (BCI) philosophy, corresponded with Turkey.
Acting with the same mission as BCI, the Good Cotton Practices
Association (IPUD) was founded in 2013.

Good cotton practices decrease for the first time

IPUD’s efforts to spread good cotton practices have paid off since
its foundation, except this year. For the first time this year, a
decline was seen in the graph of good cotton practices that had
been increasing year by year. Chairman of the Board of IPUD
Leon Pigon said, “The licensing phase has not yet been completed,
but according to our estimations, the number of farmers
producing better cotton has decreased from 3 thousand 299 to 3
thousand 6, the production of better cotton decreased from 262
thousand to 242 thousand tons, and the production of better
cotton decreased from 102 thousand to 94 thousand tons.” Picon
added that they think this decline is related to the decline in cotton
production this year.

In the Cotton Report published by the Ministry of Commerce,
emphasizing the good cotton practices in the “Solution
Suggestions” section, the image of “GMO-free Turkish cotton
should be adopted by all sector stakeholders and better cotton
practices should be taken into account in production.” In addition
it was underlined that organic cotton production should be
encouraged and increased, especially in developed countries,
because textile products made of organic cotton are preferred.
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Evrim Akin
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“BEN GERCEK
BIR EV KEDISIYIM”

Yillardir ekranlardan evlerimize konuk olan édiillii sunucu ve oyuncu Evrim Akin, dekorasyon
yarismasi konseptine sahip yeni programi Yeni Bir Ev ile ekranlara déndi. Evrim Akin ile

yeni projesinden ev dekorasyonunda vazge¢cemediklerine, evlere kapandigimiz dénemde
edindigi aliskanliklarindan hayalindeki orman evine uzanan samimi bir sohbet gerceklestirdik.

Award-winning presenter and actress Evrim Akin, who has been a guest of our homes on screens for
years, is now here with Yeni Bir Ev with the concept of a decoration competition. We had a sincere
conversation with Evrim Akin, about from her indispensables in home decoration to her new project,
Jfrom the habits she acquired when we closed down to the houses, to the forest house of his dreams.

ster dizi ister yarigma programi olsun, her
projesinde enerjisi ve yetenegiyle begeni toplayan
Evrim Akin, yarigmacilarin ev dekorasyonunda
becerilerini sergileyecekleri ve kazananin ev sahibi
olacagi Yeni Bir Ev programiyla bir kez daha izleyiciyle
bulusuyor. Basarili oyuncu bu aralar yogun temposu
nedeniyle eve vakit ayiramasa da kendisini tam bir
ev kedisi olarak tanimliyor. Akin, pandemide girilen
karantina doneminin hem midesine hem de ruhuna iyi
geldigini, evinde kitaplari, kedisi ve filmleriyle mutlu
oldugunu ifade ederken sevdigi renklerden dekorasyon
tercihlerine her seyin dogayla uyumlu olmasini tercih
ettigini soyliiyor.

Bir kez daha ev dekorasyonu icerikli bir programla
ekranlardasiiz. Daha 6nce Ev Kusu ile iinliilerin
evlerine konuk oluyordunuz. Yeni Bir Ev, yeni
maceralar... Nasil hissediyorsunuz?

Cok heyecanliyim ciinkii proje cok zorlu siireclerden
gecerek hayat buldu. Haziran ayindan beri kanalla ve
yapim sirketimizle bir aradaydik. Pandemi siireci de dahil
bazi aksilikler oldu. Yolda giderken tokezledik, sonra
tekrar kalktik ama en nihayetinde giizel kalktik.

Yeni Bir Ev, zorlu bir proje. Sabah 9°dan gece 12’ye
kadar setteyiz. Ama her yarismanin sonunda, tiim
yorgunluga degecek giizel bir siirprizimiz var; kazanana ev
hediye ediyoruz. Yarismanin konseptini kisaca anlatmak
gerekirse; her hafta bes yarismaciyla yolculugumuz
bagliyor. Her giin bir yarismaci haftanin sanslisinin evini
dekore ediyor ve oylamaya geciliyor. Her yarigmacinin bes

vrim Akin, who is acclaimed for her energy and
talent in every project, whether it is a TV show or
a competition program, will once again meet the
audience with the program Yeni Bir Ev, where
the contestants will showcase their skills in home decoration
and the winner will be the host. Although the successful artist
cannot spare time for home due to his busy pace these days,
she defines himself as a complete homebody. Akin says that
the quarantine period entered in the pandemic is good for
both her stomach and his soul, and that she is happy with
her books, cats and movies at home, and she prefers that
everything from the colors she loves to decoration preferences
is in harmony with nature.

Once again, you are on the screen with a home
decoration program. You were visiting the houses of
famous people in the Ev Kusu before. Yeni Bir Ev, new
adventures... How do you feel?
[ am very excited because the project came to life through very
difficult processes. We have been together with the channel
and our production company since June. There have been
some setbacks, including the pandemic process. We stumbled
on the way, then got up again, but finally got up well.

Yeni Bir Ev is a challenging project. We are on the set

from 9 am to 12 pm. But at the end of each competition, we

have a nice surprise that is worth all the tiredness; we gift
the winner a house. To briefly explain the concept of the
competition; Our journey begins with five competitors every
week. Every day a contestant decorates the house of the lucky
person of the week and voting begins. Each contestant has
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saati var, bunun ii¢ saati aligveris,
iki saati de aldig1 esyalarla evi
dekore etmek icin kullaniliyor.
Yarigmacilarimiza yardimel
olmak icin boya ustalarimiz,
tagimacilarimiz, elektrik ustamiz
var. Ben de etrafi temizleme,
iiriinleri yerlestirme gibi islerde
yarismacilara yardim ediyorum.
Elbette adil bir yaris olmasi icin
hi¢bir asamada fikrimi beyan
etmiyorum. Haftanin finalinde
10 bin liralik biiyiik 6diiliimiiz
var. Yarigmaci paray1 almayip
yola devam etmeyi seciyorsa, dort
finalistle daha bir araya gelerek
yarigiyor. Ve finalde kazanana ev
hediye ediyoruz.

Bu projede sizi ceken seyler
neler oldu? Profesyonel
sebeplerin yaninda ev
dekorasyonu temal islere
ozel bir ilginiz oldugundan s6z
edebilir miyiz?

Son yillarda sunuculuk,
kariyerimde biraz daha 6ne
¢ikmaya bagladi. Bu siirecte
oyunculugu 6zledigimi fark
ettim ve Giildiir Giildiir ekibine
katildim. iki sezon orada devam
ettim. Sonra da sunuculugu 6zleyip
menajerime program yapmak
istedigimi s6yledim. Kafamda
tasarladigim net bir program
konsepti yoktu. Kendi yazdigim
bir anaokulu projem vardi, onu
yapmay!1 diisiiniirken menajerim
Onur fliman bana Yeni Bir Ev
programiyla geldi. Benim kabul
etmemin nedeniyse su ana dek
yaptiklarimdan ¢ok farkli bir proje
olmasi. Daha 6nce ev programi
yaptim ama onun konsepti
farkliydi. Dekorasyon yarigmasi
daha 6nce hi¢ yapilmamus bir
konsept. Bir seyin ilki olmak da
cezbedici geldi bana. Tiirkiye’de
herkes evi olsun diye calisir. Bir
insani ev sahibi olmasina vesile
olmak, beni etkiledi. Boyle bir
manevi tatmin de var.

Peki, seyirci neler bulacak bu
programda?

Bence goz zevkini gelistirecek,
evini giizellegtirecek pek ¢ok

Bir soru bir cevap
Words according to...

Kitap: Diinyam

Book: My World

Sehir: Ankara

City: Ankara

Siir: Olmazsa insan da olmaz,
hicbir sey olmaz...

Poem: Otherwise thereis no human,
nothing will happen...

Renk: Gereklilik
Color: Necessity

Ofke: Nefes alamamak
Anger: Not being able to breathe

Cocuklar: Temizlik, safiyet...
Kids: Purity, innocence...

Tutku: Hirs, bagimhlik, bende
olmayan...
Passion: Ambition, addiction, what I lack...

Bagar: Diinyamn en giizel keyfi
Success: The most joyful thing in theworld

Ask: Kavugsamamak
Love: Not being able toreach

Ev: Hayat

Home: Life
Orman: Zenginlik
Forest: Wealth
Anne: Vicdan
Mother: Conscience
Aile: Sans

Family: Luck

Hayvanlar: Evlat, diinyalarim...
Animals: Child, myworld...

five hours, of which three hours are
shopping and two hours of decorating
the house with the items they bought.
We have foreman dye, transporters,
electricians to assist our competitors.
I also help the contestants with jobs
such as cleaning around and placing
products. Of course, I do not express
my opinion at any stage for a fair
race. We have a grand prize of ten
thousand liras in the final of the week.
Ifthe competitor chooses to take the
money and keep contest, he will meet
with four more finalists to compete.
And we gift home to the winner in the
final.

What were the things that
attracted you in this project?
Can we mention that you have

a special interest in home
decoration themed works besides
professional reasons?

In recent years, hosting has started to
stand out a little more in my career.
During this process, I realized that he
missed acting and joined the Giildiir
Glildiir team. I was a part of the

crew for two seasons. Then I told my
manager that I missed hosting and
wanted to program. There was no
clear program concept in my mind.

I had a kindergarten project I wrote
myself, while I was thinking of doing
it, my manager Onur Iliman came

to me with Yeni Bir Ev program. The
reason I agreed to take part is that it
is a very different project from what

I have done so far. I've done a home
show before, but his concept was
different. The decoration competition
is a concept that has never been

done before. Being the first thing

was also tempting to me. In Turkey,
everyone works to have a house. Being
instrumental in helping someone to
own a home has impressed me. There
is also such a spiritual satisfaction.

Well, what will the audience find
in this program?

I think they will find a lot of valuable
information that will improve the
eye pleasure and make your home
beautiful. I think the audience had
enought of culinary programs. We
also want to satisfy our eyes and
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degerli bilgi bulacak. Bana kalirsa izleyici yemek
programina doydu. Biraz da goziimiizii, estetik
zevkimizi doyurmak istiyoruz. Program, cok
giizel bir amaca hizmet ediyor bir de. Benim gibi
dekorasyon konusunda kafas1 karigik, kararsiz
kisilere yol gosterici olmak gibi bir misyonu

var. Bilgileniyoruz, besleniyoruz. Mimar
yarigsmacilarimiz da var, onlarin bilgi birikimi,
estetik zevkleri hem izleyiciler hem de benim i¢in
ilham verici olacak.

Yeni Bir Ev program disinda bagka projelerde
de sizi gorecek miyiz?

Cok yogun bir projeye yeni basladik. Set saatleri
gercekten ¢ok uzun, cok emek isteyen bir is. Ayrica,
Yeni Bir Ev’in tadini ¢cikarmak, projeye yogunlagmak
hosuma gidiyor. Bu siirecte bagka bir proje
diistinmiiyorum.

is temponuzdan firsat bulup evinizde vakit
gecirebiliyor musunuz? Evinizdeyken en cok
ne yapmaktan keyif alirsimiz?

Evde vakit gecirmeyi cok severim ancak su aralar
hi¢ zamanim kalmiyor. Evde olmamam da en ¢ok
kedimi tiziiyor. Su giinlerde zor ama evdeyken en
cok uzanmaktan keyif aldigimi sdyleyebilirim. Onun
disinda da mutfakta olmay seviyorum. Ben gercek
bir ev kedisiyim. 15 giin evde kalip da dis kapiy1
acmadigimi bilirim. Evde belli bir k6sem vardir.
Orada kitap okurum. Yanimda birikir kitaplar. Bir
seyler yazarim. Merak ettigim konular aragtiririm.
Mesela bugiinlerde sette cok vakit ge¢irdigim

icin bekleme zamanlarimi degerlendirecek

yeni meraklar edindim. Mesela makyoziimle
beraber matematik calisiyoruz, okul yillarindan
kalan bilgilerimizi tazeliyoruz. Sette Italyan bir
arkadagimiz var, ondan italyanca 6grenmeye
bagladim. Sette bekleme siirelerini bu sekilde
degerlendirmeye ¢aligiyorum.

Pandemi nedeniyle eve kapandigimiz
zamanlarin sizdeki izdiisiimii nasildi?
Karantina siireci size neler hissettirdi?
Ben zaten karantinadaydim. Cok farkli bir durum
olmadi aksine evde olmaktan cok keyif aldim. Tabii
bu duruma en ¢ok da kedim Bozi sevindi. Her an
bas basaydik. Pandemi elbette cok kotii sonuclar
yaratti. Hayatimi kaybedenlere, hastalananlara,
herkese ayr1 ayr ¢ok iiziildiim. Saglik ¢caliganlarinin
Ozverisine de sitkran duyuyorum. Doga icinse
sevindim. Diinyamiz biraz dinlenme firsat1 buldu.
Trafik azaldi, disariy1 kirleten kalabaliklar yok
oldu. Doga kendine geldi, yeni kus sesleri kesfettik.
Zaten diinyanin sadece bize ait olmadigini anlasak
pandemiler de olmaz.

Tabii diinyanin olagan hareketliligi yine bagladi.
Biz bdyle bir diinyaya dogduk. Cagimizin bize
sundugu bu. Calismaya devam etmek zorundayiz.

aesthetic taste. The program also serves a very good
purpose. It has a mission to guide people who are
confused and undecided about decoration like me.
We are informed, we fuel. We also have architect
contestants, their knowledge and aesthetic tastes
will be inspiring for both the audience and myself.

Will we see you in other projects besides Yeni
Bir Ev?

We just started a very busy project. Set hours are
really long, demanding work. I also like to enjoy Yeni
Bir Ev and focus on the project. I do not think of any
other projects in this process.

Can you find the opportunity from your work
schedule and spend time at home? What do
you enjoy most when you are at home?

I love spending time at home, but nowadays I don’t
have any time. My cat is most upset when I am

not home. It’s hard these days, but I can say that I
enjoy lying down the most when I'm at home. Other
than that, I love being in the kitchen. I am a real
homebody. I know that I stayed at home for 15 days
and did not open the door. I have a certain corner at
home. I read a book there. Books pile up beside me.
I'write stuff. I research topics that I am interested
in. For example, since I spend a lot of time on the set
these days, I have acquired a new interst for me free
times. For example, we study math with my make-up
artist, refresh our knowledge from school years. We
have an Italian friend on set, and I started learning
Italian from him. I try to valua the free times on set
in this way.
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Pandemi, ev tasarimini ve

evde gecirilen zaman cok

daha 6nemli hale getirdi. Bu
siirecte evdeki yasaminizda
neler degisti, edindiginiz yeni
aliskanliklar oldu mu?

Olmaz m1? Herkes gibi ben de
ekmek ustas1 oldum. Cesit ¢esit
ekmek pisirmeyi 6grendim. Yogurt
ve tursu yapmaya bagladim. Cok
fazla yemek yedim bir de bu siirecte.
Genel olarak mutfak iglerine merak
saldim diyebilirim. Tabii bu donem,
normalde sevdigim ama isim
nedeniyle vakit ayiramadigim seyler
icin giizel bir firsat oldu. Daha 6nce
Giildiir Giildiir nedeniyle ¢cok yogun
oldugum icin izleyemedigim dizileri
ve filmleri izleme firsat1 buldum.
Bol bol kitap okudum. Isin getirdigi
sorumluluklar hayatimdan ¢ikinca
okumaya ve izlemeye daha fazla
konsantre olabildim, yeni seyler
diistinme firsat1 buldum. Pandemi
doneminde evden gegirilen zaman
bana her anlamda iyi geldi. Hem
midemi hem beynimi doyurdum.

Yasadiginiz ev, hayalinizdeki

ev mi? Son yillarin modasi olan
kentten dogaya kacis sizin de
hayallerinizi siisliityor mu?
Hayalimdeki evde yagadigimi
sOyleyemem. Orman i¢cinde bir evim
olsun isterim. Liiks delisi degilimdir

How was your projection of the
times we closed home because
of the pandemic? What did the
quarantine process make you
feel?

I'was already in quarantine. It

was not a very different situation,
on the contrary, I enjoyed being at
home. Of course, my cat Bozi was
the most happy about this situation.
We were alone every moment.

The pandemic, of course, had dire
consequences. I was very sorry for
those who lost their lives and who
got sick. Of course, I am grateful
for the dedication of the healthcare
professionals. I am happy for nature.
Our world has had a chance to rest.
Traffic decreased, crowds polluting
the outside disappeared. Nature has
recovered, we discovered new bird
sounds. If we understand that the
world is not only ours, there will be
no pandemics.

Of course, the usual rush of the
world has started again. We were
born into such a world. This is what
our age offers us. We have to keep
working.

The pandemic made home
design and time at home all
the more important. What has
changed in your life at home
during this period, have you
acquired any new habits?

13 y1llik dostlar

Bonnie ve Julie’nin yasim1 tutuyor

Evrim Akin, kdpekleri Bonnie ve Julie’i agustos

ayinda, dokuz giin arayla kaybetmis. 13 yil boyunca

bir an bile ayrilmadigi képeklerinin vefatindan
biyik Gzintl duyan Akin, onlarin yokluguna
alismakta ¢ok zorlandigini séyliiyor.

Mourning for her friends of
13 years Bonnie and Julie

Evrim Akin lost his dogs Bonnie and Julie in August, nine
days apart. Akin, who is deeply saddened by the death of his
dogs, who have not left her side for a moment for 13 years,
says he has a hard time getting used to their absence.
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ama konfor ararim. Sicak olacak mutlaka, yazin da yeterince
serin olacak. 25 dereceyi gecmeyecek. Aslinda normal
hayatimda evimdeki tiim imkanlarin bir dag ya da orman evine
tasindigini hayal ediyorum. Evin 6niinde bir gol ya da nehir
olabilir. Ben doga insaniyim. Arabalardan ya da insanlardan
cok dogay1 gormek istiyorum.

Pek cok eve konuk olmus, dekorasyon hikayelerini
dinlemis birisiniz. Peki, sizin tarzimizda neler 6ncelikli?
Toprak tonlarini ¢cok seviyorum. Renk seciminde de doga
sevgim one ¢ikiyor. Rahatca uzanip vakit gecirebilecegim
koltugum, olmazsa olmazimdir. Tabii kiitiiphanem olmadan
olmaz, kitaplarim yanimda olmali.

Ev tekstilinde tercihlerinizi neler belirler?

Ev tekstiline yonelik secimlerimde goriiniim ya da uyumdan
cok sagligimi diistinmem gerekiyor. Oldukea alerjik bir
biinyeye sahibim. Lateks, nikel, yiin, bircok malzemeye karsi
alerjim var, ne yazik ki. Yiin yatakta {istiimdeki pijamaya
ragmen kasinmaya ve kizarmaya basliyorum. Bu nedenle alerji
yapmayacak ev tekstili iirlinlerini tercih ediyorum.

“Normal hayatimda evimdeki tiim
imkanlarin bir dag ya da orman
evine tasindigini hayal ediyorum.”

“In my normal life, I imagine that all the
possibilities my home offers and move to
a mountain or forest house.”

Wouldn’t I? Like everyone else, I became a bread
maker. I learned to bake varieties of bread. I started
making yogurt and pickles. I ate a lot of food

during this period. I can say that I got interested

in culinary in general. Of course, this period was

a good opportunity for things that I normally love
but could not take time off due to my job. I had the
opportunity to watch TV series and movies that I
had not seen before because I was very busy because
of Giildiir Giildiir. I read a lot of books. When the
responsibilities of the job were out of my life, I could
concentrate more on reading and watching, and had
the opportunity to think new things. Time spent from
home during the pandemic period was good for me in
every sense. I fed both my stomach and my brain.

Is the house you live in, your dream home? Is
escaping from the city, which is the fashion

of the last years, to nature also your dreams?
What is your dream house like?

I cannot say that I live in my dream house. I would
like to have a house in the forest. I'm not crazy about
luxury, but I look for comfort. It should definitely be
hot, and it should be cool enough in the summer. It
should not exceed 25 degrees. Actually, in my normal
life, I imagine that all the possibilities my home offers
and move to a mountain or forest house. There may
be a lake or a river in front of the house. I am a nature
person. I want to see nature more than cars or people.

You have been a guest of many houses and
listened to decoration stories. So, what is the
priority in your style?

I love earthy tones. My love of nature stands out
in color selection. My seat where I can lie down and
spend time comfortably is a must. Of course I can’t do
without my library, I must have my books by my sid.

What determines your preferences in home
textile?

In my home textile choices, I have to think about my
health rather than appearance or harmony. I have a
very allergic nature. Unfortunately, I am allergic to
latex, nickel, wool, many materials. On the wool bed,
I start to itch and blush even though I wear pajamas.
For this reason, I prefer home textile products that do
not cause allergies.
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SOSYAL MEDYADA
SATISA DONUSEN MARKA
BiLiNiRLiGi HEDEFLENiYOR

BRAND AWARENESS IN
SOCIAL MEDIA TARGETED FOR SALES

andemi sartlariin getirdigi yeniliklerden
biri de sanal diinyanin y1ldizinin birkac
kat daha parlamasi oldu. Calisma hayat1
ve egitim miimkiin oldugunca evlere
tasinirken aligveris ve ticarette de
online’a yonelim artt1. Sosyal medya araclar1 dabu
doéniigiimiin i¢cinde yerini alarak hayatlarimizdaki
paymni daha da biiyiittii. Ustelik sadece bireyler
bazinda degil, ticari isletmeler icin de en direkt ve
hizli iletisim kanallarindan biri haline geldi. Sosyal
medya, sirketler icin elbette satisla birlestigi vakit
en dogru anlami kazaniyor. Bu nedenle sosyal
medyada var olmanin yaninda satisa déniisen
bilinirlik, sirketlerin 6ncelikli hedefi olmug
durumda. Tiirkiye’nin Amazon’da en cok satis

ne of the innovations brought by the
pandemic conditions was that the
star of the virtual world grew apace.
While business life and education
moved to homes as much as possible, the trend
towards online shopping and e-commerce
increased. Social media tools have also taken
partin this transformation and increased their
share in our lives. Moreover, it has become
one of the most direct and fast communication
channels not only for individuals but also
for commercial enterprises. Of course, when
social media is combined with sales, it has the
right purpose for companies. For this reason,
in addition to being on social media, brand
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Pandemi kosullarinda ticaretin durmamasi icin e-ticaret olanaklarini

sonuna dek kullanan sirketler, bu donemde sosyal medyada var olmanin

getirilerini de daha iyi 6l¢cme firsati buldular. E-ticarette en gicli

sektor olarak 6ne ¢ikan ev tekstili icinse sosyal medya araclarini dogru
kullanmak, global e-ticaretteki payini artirmanin en etkili yollarindan biri.

Companies using e-commerce opportunities to the fullest in order to prevent trade
from stopping under pandemic conditions, had the opportunity to better measure
the returns of being on social media in this period. For home textile, which stands
out as the strongest sector in e-commerce, using social media tools correctly is one

of the most effective ways to increase its share in global e-commerce.

yapan sektorii konumunda olan ev
tekstili, sosyal medyanin etkilesim ve
marka goriiniirliigiine yonelik sundugu
avantajlariyla birlikte giiciinii artirmay1
hedefliyor.

Tiirkiye’de sosyal medya

kullanic sayis1 52 milyon
Sirketlerin sosyal medyanin kullanici
istatistikleri ve tiiketici davramslar:
iizerindeki etkisi hakkinda bilgi sahibi
olmasi, hedefleri dogrultusunda net
analizler yapmasi olduk¢a 6nemli.
Boylelikle hangi mecralarda nasil
konumlanmalari gerektigini daha dogru
planlayabiliyorlar.

Sosyal medya ajans1 We Are Social
ve sosyal medya yonetim platformu
Hootsuite ortakliginda hazirlanan
“Global Statshot 2020” adli rapor; sosyal
medyanin, internet kullaniminin ve
e-ticaretin gidisatina dair verileri ve
gelecek ongoriilerini iceriyor. Rapor,
Tiirkiye 6zelinde de 6nemli veriler
sunuyor. Buna gore Tiirkiye’de toplam

52 milyon sosyal medya kullanicisi
bulunmakta. Bu sayinin dagihimina
bakildiginda; 39 milyon kisinin Instagram,
13,6 milyon kisinin Twitter, 8,8 milyon
kisinin Snapchat ve 37 milyon kisinin de
Facebook kullandig1 goriiliiyor. Tiirkiye,
internette giinde ortalama 7 saat 29 dakika
geciriyor. Bu da diinya ortalamasi olan

6 saat 43 dakikanin {istiinde. Tiirkiye’de
sosyal medya kullaniminin yas dagilimi
grafigine bakildiginda ise Y kusaginin
bariz iistiinliigii dikkat cekiyor. Y kusagi
ozelinde sosyal medya kullanim orani
yiizde 60.

E-ticaret Bilgi Platformunun
paylastigi verilerde diinyada toplam 3,5
milyar sosyal medya kullanicisinin oldugu
ve bu kullanicilarin 2,8 milyarinin en az bir
kez online aligveris yapti§1 goriiliiyor. Yine
ayn platformda yer verilen bilgi, e-ticarete
en kolay uyum saglayan platformun
Facebook oldugunu soyliiyor ve Facebook
kurucusu Mark Zuckerberg’in Facebooku,
“bir sonraki e-ticaret sinir1” olarak
konumlandirdigina vurgu yapiliyor.

awareness, which turns into sales, has
become the primary target of companies.
Turkey’s best-selling industry on
Amazon, home textile, aims aims to
increase the power with the benefits
offered visibility for the brand and social
media interaction.

There are 52 million

social media users in Turkey

It is very important for companies to have
information about the impact of social
media on user statistics and consumer
behavior and to make clear analyzes in
line with their goals. In this way, they can
plan more accurately how they should be
positioned in which channels.

The report titled “Global Statshot

20207, prepared in partnership with

the social media agency We Are Social
and the social media management
platform Hootsuite, includes data and
future predictions on the course of social
media, internet usage and e-commerce.
The report, also offers important data
specific to Turkey. Accordingly, there are
a total of 52 million social media users in
Turkey. Looking at the distribution of this
number; it is seen that 39 million people
use Instagram, 13.6 million people use
Twitter, 8.8 million people use Snapchat
and 37 million people use Facebook.
Turkey, spends an average of 7 hours 29
minutes per day on the internet. This is
above the world average of 6 hours and
43 minutes. When the use of social media
age distribution chart in Turkey draws
attention to the obvious superiority of the
Y generation. Social media usage rate is
60 percent for millennials.

According to the data shared by the

E-commerce Information Platform,

it is seen that there are a total of 3.5
billion social media users in the world
and 2.8 billion of these users shop online
at least once. The information on the
same platform says that the platform
that adapts most easily to e-commerce

is Facebook, and it is emphasized that
Facebook founder Mark Zuckerberg
positions Facebook as the “next
e-commerce frontier”.

Six out of 10 people browsing the
online store buy products

According to the E-Commerce Statistics
of We Are Social 2020 Turkey, 81 percent
of Internet users between ages 16-64
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Online magaza gezen her 10
kisiden altis1 iiriin satin aliyor
We Are Social 2020 Tiirkiye E-Ticaret
Istatistikleri'ne gore 16-64 yag
araligindaki internet kullanicilarinin
yiizde 81’i online {iriin aramasi yapiyor,
yiizde 84’(i de online magaza ziyareti
gerceklestiriyor. Bu kullanicilar
arasinda, her 10 kigiden 6’s1 en az bir
iiriin satin alarak online gezintisini
tamamliyor.

Dijital pazarlamanin ayrilmaz
parcasi sosyal medya

Uriin pazarlama, marka bilinirligini
artirma, etkilesimi canli tutma gibi
basliklarda sosyal medya yonetiminin
etkisi, COVID-19 pandemisinin
sekillendirdigi yeni normalde daha
daartt1. Sosyal medyanin mevcut ve
potansiyel miisterilerle interaktif

iligki icerisinde olma imkani sunmasi,
markalarin satis potansiyelini her an
canli tutmalar1 anlamina geliyor. Buda
ancak dijital olanaklar ve sosyal medya
mecralariyla saglanabilecek bir 6zellik.
Sosyal medya araclarmin her biri, sirketler
icin hi¢ kapanmayan bir vitrin gorevi
gorilyor. Buradan satiga kadar uzanan
siirecin iyi yonetilmesi; dogru mecra,
dogru sosyal medya paylasimlari ve dogru
kitleye ulagmakla miimkiin oluyor.

Ev tekstilinin dijital diinyadaki
pay1 biiyiiyor
Koronaviriis 6nlemlerinin insanlar
daha cok dijital diinyaya yoneltmesinin
yaninda bu zamanlarin belirleyicisi olan
bir diger degisiklik; evlerde gecirilen
zamanin artmasi oldu. Bu da insanlarin
ev tekstiliyle ilgili daha ¢cok aragtirma
yapmasina ve bu iiriin gruplarinin
aligveris listelerinde daha fazla yer
bulmasina olanak saglad.

Ev tekstili Tiirkiye'de 6zellikle
pandemi déneminde en ¢ok satig1
yapilan tiriin gruplarindan biri oldu.
E-ihracat Tiirkiye Bagkan Mert
Tanciger’in verdigi bilgilere gore
Tiirkiye’nin Amazon'da en giiclii oldugu
kategori; ev tekstili. Uriin 6zelinde
ise havlu satiglar lider konumda.

Ev tekstili, yurt ici online alisveris
sitelerinde de en ¢ok talep goren iiriin
gruplarini biinyesinde baridiriyor.
Boyle olunca da satiglarin biiyiik
cogunlugunun dijital mecraya kaydigi
giinlimiizde ev tekstili markalarinin
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E-TiCARET BiLGi
PLATFORMU’NDAN SOSYAL MEDYA
PAZARLAMA iPUCLARE:
M Sosyal medya icerikleri bir plan
cercevesinde hazirlanmalidir.
W Sadik bir takipci kitlesi olusturmaya
odaklanilmaly; gercek kullanicilar
hedeflenmelidir.
| igerikler, hedefkitleyi ilgilendirmeli;
ilgi cekici ve kaliteli gorsellerle
desteklenmelidir.
W iceriklerdeki metinlerde kullanilacak
anahtar kelimeler icin arastirma
yapilmaldir.
Ml Rakiplerin sosyal medya etkinlikleri
takip edilmelidir.
W icerik paylagimlar1 periyodik olarak
yapilmalidir.
| i§letmenin temel kimligi korunmali; bu
konuda tutarh davranilmahdir.
M Sosyal medya hesaplarindan hedef
kitlenin hosuna gidebilecek dis baglantilar
veya icerikler paylagilmaldir.
M Sosyal medya yardimiyla ulagsmak
istenen hedefler belirlenmeli ve tiim
yontem ve stratejiler bu hedeflere gore
tasarlanmalidir.
M Sosyal medya platformu; isletmenin
yapisi, hedefleri ve kullanici tabanini

odagina alan bir yaklagimla secilmelidir.

SOCIAL MEDIA MARKETING

TIPS FROM THE E-COMMERCE
INFORMATION PLATFORM:

W Social media content should be prepared
within the framework of a plan.

B Focus should be on building loyal
followers; real users should be targeted.

B Contents should concern the target
audience and should be supported with
attractive and quality visuals.
B Research should be done for the keywords

M Social media activities of competitors
should be monitored.

B Content sharing should be periodical.

B The basic identity of the business must
be preserved; this must be consistent.

W External links or content that can be
enjoyed by the target audience should be
shared from social media accounts.

B Goals to be achieved with the help of
social media should be determined and all
methods and strategies should be designed
according to these goals.
W Social media platform; should be chosen
with an approach based on the structure of
the business, goals and user base.

to be used in the texts in the content. :,

doing online product search, 84 percent
of them visits online stores. Among these
users, 6 out of 10 people complete their

online shopping by purchasing at least one
product.

Social media; an integral part of digital
marketing
The impact of social media management in
titles such as product marketing, increasing
brand awareness, keeping interaction
alive has increased even more in the new
normal shaped by the COVID-19 pandemic.
The fact that social media provides the
opportunity to interact with existing and
potential customers means that brands
keep their sales potential alive at all times.
This is a feature that can only be achieved
through digital opportunities and social
media channels. Each of the social media
tools serves as a never-closing showcase for
companies. Successful management of the
process from here to sales is possible with

the right medium, right posts and the right
audience.

Home textile’s share in the digital
world is growing

In addition to the coronavirus measures
leading people to the digital world, another
change that determines these times; the time
spent in homes has increased. This enabled
people to do more research on home textiles
and to find more places for these product
groups in their shopping lists.

Home textile brands was one of the best-
selling product groups in Turkey’s e-exports,
especially during the pandemic. According
to E-Export Turkey President Mert
Tanciger the strongest category of Turkey
on the Amazon is home textiles. Towel
sales are the leader in terms of products.
Home textile includes the most demanded

product groups in domestic online shopping
sites. As such, social media channels are of
great importance for home textile brands

to present their products to the customers

in the most accurate way in today’s world,

where the majority of sales have shifted to
digital media.

The first and most important step is
visuality

The first topic to consider in social media
management for the home textile industry;
must be visual design. Visuality is seen

as the top priority step for home textile
companies as in every field of textile.
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irtinlerini en dogru sekilde miisteriye sunmasi
icin sosyal medya kanallari, biiyiik 6nem tagiyor.

i1k ve en 6nemli adim gorsellik

Ev tekstili sektoril icin sosyal medya yonetiminde
ilk diigiiniilmesi gereken baglik; gorsel tasarim
olmali. Gorsellik, tekstilin her alaninda oldugu
gibi ev tekstili sirketleri i¢cin de en 6ncelikli

adim olarak goriilityor. Ozellikle e-ticarette var
olmak isteyen markalarin mutlaka profesyonel
6lceklerle hazirlanmis fotograf, video ve sayfa
tasarimlarina ihtiyaci var.

Istikrar ve tutarhilik gerekiyor

Bir markanin zihinlerde kalic1 bir yer edinmesi ve
iyi bir etki birakmasi, paylagimlarinin devamliligy
ve tutarhigiyla dogru orantili. Firmalarin sosyal
medya iizerinden yapilan paylasimlarda diizenli
bir zaman aralig: tutturmalari, agir1 ve lizumsuz
paylagimlardan kacinmalari, plansiz aralar
vermemeleri ve belli bir istikrarda ilerlemeleri
gerekiyor. Ayni sekilde icerik acisindan da saygili
bir {islup belirlenmesi, bununla birlikte ilgi

cekici ve etkilesime de imkan taniyan icerikler
hazirlanmasi 6nemli. Ev tekstilinin kullanildig1
alanlar geregi, glindelik hayatin ve ev ortaminin
ayrintilarina sahip paylasimlar, takipciler
tarafindan daha ilgi cekici bulunacak ve iriinlerle
6zdeslik kurmalari kolay olacaktir.

Influencer marketing

calismalar1 yapilmah

Sosyal medyanin hayatimizin her alaninda
etkili oldugu, tercihlerimizi yonlendirdigi
diistintildiigiinde 6zellikle tekstil ve modada
influencerlarin insanlar tizerindeki etkileri
yadsinamaz. Evlerimiz ise pandemi doneminde
en ¢ok vakit gecirdigimiz ve en ¢ok paylasim
yaptigimiz, dolayisiyla da en goz oniinde olan
alanlar. Evlerde kullanilan tekstil tirtinleri
iizerine faaliyet gosteren sirketlerin {iriin ve
hizmetlerini tanitmak icin mutlaka marka ve
iirtinle uyumlu influencerlarla is birliklerine
gitmeleri, hedefkitleye ulasma yolunda olumlu
etki yapacaktir.

Especially brands that want to exist in
e-commerce absolutely need photo, video
and page designs prepared with professional
scales.

Stability and consistency is needed

The fact that a brand has a permanent place
in the minds and leaves a good impression

is directly proportional to the continuity
and consistency of its posts. Companies
need to keep a reqular time period in

the posts shared on social media, avoid
excessive and unnecessary sharing, not take
unplanned breaks and move forward in a
certain stability. Likewise, it is important

to determine a respectful style in terms of
content, as well as to prepare content that

is interesting and allows interaction. Due to
the areas where home textiles are used, the
posts with the details of daily life and home
environment would be found more interesting
by the followers and it will be easier for them
to identify with the products.

Ev tekstili, TUrkiye’de e-ihracatin, 6zellikle
pandemi déneminde en ¢ok satisi yapilan iriin
gruplarindan biri oldu. E-ihracat Tiirkiye Baskani
Mert Tanciger’in verdigi bilgilere gore Tiirkiye’nin
Amazon’da en giiclii oldugu kategori; ev tekstili.

Home textile brands was one of the bestselling
product groups in Turkey’s e-exports, especially
during the pandemic. According to E-Export Turkey

President Mert Tanciger the strongest category of
Turkey on the Amazon is home textiles.

Influencer marketing

studies should be made

Considering that social media is effective

in all areas of our lives and directs our
preferences, the effects of influencers on
people cannot be denied, especially in textile
and fashion. Our homes, on the other hand,
are the areas where we spend the most time
and share the most during the pandemic
period and therefore are the most prominent
areas. Companies operating on textile
products used at home should cooperate
with influencers that are compatible with
the brand and the product to promote their
products and services, and this will have

a positive effect on reaching the target
audience.
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“EV TEKSTILI BU

YILIN EN ONEMLI

BASLIKLARINDAN
BIRI OLDU”

Vivenka Mimarlik
Kurucusu / Founder
Ugur Erden

47 HOME I‘:;



MIMARI TASARIM / ARCHITECTURAL DESIGN

Vivenka Mimarlik, minimalist yaklasimi 6n planda
tutarak ferah, sade ve islevsel ic mekanlar tasarliyor.
Bu yilin ev dekorasyon trendlerini ve gelecek sezon
beklentilerini konustugumuz Vivenka Mimarlik
Kurucusu Ugur Erden; “Bu sene bir trend ¢ikmadi belki
ama 2020’de insanlar evlerine hi¢ olmadidi kadar
deger verir oldular. Bu da ev tekstilini, bu yilin en
6nemli basliklarindan biri olarak ortaya ¢ikardi” diyor.

Vivenka Architecture designs spacious, simple and
functional interiors by prioritizing the minimalist
approach. Vivenka Architecture Founder Ugur Erden
told us about this year’s home decoration trends and
next season expectations says, “This year, there may
not be a trend, but people value their homes more than
ever in 2020. This made home textiles one of the most
important topics of this year.”

ivenka Mimarlik, ismini Latince yasamsal

anlamina gelen Vivense ve kalitenin “ka”sindan

aliyor. Vivenka Mimarlik Kurucusu Ugur Erden,

isimlerinin ev tasarimina yaklagimlarinin en
acik ifadesi oldugunu belirtiyor. Erden, pandemi nedeniyle
evlerde gecirilen zamanin artirdig1 bugiinlerin en trend
bagliklarinin ev tekstili {iriinleri ve ¢aligma odalar:
oldugunu séylerken, balkonlarin 6neminin de hi¢ olmadig:
kadar arttigini vurguladi. Erden, 2021 y1l1 icin de balkon,
calisma odalari gibi bu senenin yeni yaklagimlarinin yerini
koruyacagim séylerken, bunlara canli renklerin ve hobi
odalarinin eklenecegi goriisiinii tasiyor.

Felsefeniz “Barinmak icin degil, yasamak icin
mekanlar tasarlamak”. Bunu biraz acabilir miyiz?
Yasanabilir mekanlar neleri icermeli, tasarimlarda
mutlaka gozetilmesi gerekenler neler olmah?

Insanlar icin ev kavramy, 6zellikle Istanbul gibi kalabalik
metropollerde sadece barinma ihtiyacini karsilayan
mekanlar 6zelinde kalabiliyor ne yazik ki. i§ hayatindan,
trafikte harcanan zamandan geriye evde gecirilecek fazla
zaman kalmiyor. Biz de “madem insanlarin vakti cok kisitly,
o halde evlerini keyifli yasam odakli mekanlara cevirelim”
diye diisiindiik. Evlerimizde kullanilan kumastan seramik
secimine insanin yasam kalitesine olumlu etki yapacak cok
saylda ayrint1 var. Biz de hayata gecirdigimiz projelerde
insanlarin en azindan isten eve geldiginde cok daha huzurlu
bir ortamda vakitlerini gecirmelerini istiyoruz. Pandemi
déneminde degisen ev-ig-sosyal yasam dengelerinde ise
yasamak icin mekan tasarlama felsefemiz daha da 6nem
kazandi.

ivenka Architecture takes its name

Jfrom Vivense, which means vital in

Latin, and “ka” of quality (kalite

in Turkish). Vivenka Architecture
Founder Ugur Erden states that their names are
the clearest expression of their approach to home
design. Erden said that the most trendy headlines
of these days, where the time spent in homes has
increased due to the pandemic, is home textile
products and study rooms, and emphasized
that the importance of balconies has increased
more than ever. Erden says that this year’s new
approaches such as balconies and study rooms
will keep their place in 2021, and he believes that
vibrant colors and hobby rooms will be added to
these.

Your philosophy is “Designing spaces

not for housing but for living” Can you
elaborate? What should livable spaces
include, what should be considered in their
designs?

Unfortunately, the concept of home for people

can only remain in places that meet the need for
shelter, especially in crowded metropolises such as
Istanbul. There is not much time left to spend at
home from business life and time spent in traffic.
We thought, “Since people have very limited time,
then let’s turn their homes into pleasant life-
oriented places”. There are many details that can
positively affect the quality of life of people, from
the fabric to the ceramic selection used in our
homes. In the projects we have implemented, we
want people to spend their time in a much more
peaceful environment, at least when they come
home from work. Of course, our philosophy of
designing a space for living has become even more
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Bir siiredir hayatimizin en 6nemli giindem maddesi olan
pandemi, ev iclerinde neleri degistirdi?

Pandemi, yagam ve calismay1 tamamen birlegstirdi. Eskiden yasadigimiz
yer evimiz, calistigimiz yer de ofisimizdi. $imdi sektdriin yiizde 50’si
evinden calismaya gecti. Boylelikle eviyle isini birlestirenler icin

bir kaos baglad1. Ayni sekilde 6grenciler evde online egitime devam
ediyorlar. Ancak hem egitim hem de is hayati diisliniildiigiinde evlerin
biiyiik cogunlugunun ¢alismaya uygun ortamlara sahip olmadig1
goriiliiyor. Evlerimizde ¢alisma masalari, sessiz ortamlar gibi ayrintilar
diistiniilmemis. Pandemi ile birlikte artik evlerde ¢alisma odalarinin
6nemi anlasildi. Insanlar evlerinin miisaitlik durumlarina gére ya bir
odalarini ¢calisma odasina ¢evirmek istiyorlar ya da evin bir kdsesini
calismaya uygun bir hale getirmek icin ¢aba harciyorlar.

Peki, ev tekstilinde ne gibi degisiklikler oldu?

Evlerden yiiriitiilen is ve egitim yasaminin getirdigi seylerden biri
de online toplantilarda ev ortamlarinin gériinmesi oldu. Online
goriismelerde perde goriiniiyorsa 6rnegin, insanlar perde se¢imine
daha bir 6nem verir oldu. Gorsel etkiye, evin iyi gériinmesine
verilen 6zen artt1. Tabii ev tekstilinde hijyen unsuru da se¢imleri
etkilemeye basladi. Artik insanlar hijyenik, tamamen temizlenebilir
ve siirdiiriilebilir malzemelerle yapilmig nanoteknolojik ev tekstili
tiriinlerini almaya, eskiye gore ¢cok daha fazla dikkat ediyor. Zaten
konut denilince isin 6zii ev tekstilinden geciyor. Sececeginiz koltugun
kumagindan kullanacaginiz yastiga, havlulara ve perdelere her
baslik, evi ev yapan detaylar1 barindiriyor. Ev tekstili olmadan ev
tamamlanamaz. Elbette mimari tarafta bu isin aksamlarinin ¢ok iyi
yapilmis olmasi lazim ancak mekan gosteren unsurlar, ev tekstili
kapsamindadir.

ic mekan tasarimlarinda bu yihin trendleri neler?

Pandemi sebebiyle 2020’nin renkleri, mimari trendleri gibi seylerden
soz etmek zorlast1. Bu sene bircok insan saglikli olmay1 ve maddi
olarak da fazla zarar gormemeyi amacladi. Bu y1la 6zgii herhangi bir

important in the changing home-work-
social life balance during the pandemic
period.

What has the pandemic, which has
been the most important agenda of
our lives for a while, changed in the
home?

The pandemic completely combined life
and work. The place we used to live in
was our home and the place where we
worked was our office. Now 50 percent
of the industry has gone to work from
home. Thus, the chaos started for those
who merged their home and business.
Likewise, students continue online
education at home. However, considering
both education and business life, it is seen
that the majority of homes do not have
suitable environments for work. Details
such as desks and quiet environments
are not considered in our homes.

With the pandemic, the importance

of working rooms in homes has now
been understood. Depending on the
availability of their homes, people either
want to turn one of their rooms into a
study or try to make a part of the house
suitable for work.

So, what kind of changes have
occurred in home textiles?

One of the things that brought home-
based business and education life was
the appearance of home environments
in online meetings. For example,

if curtains are visible in online
conversations, people care more to
curtain selection. The attention given to
the visual impact and the effort to make
houses look good house has increased.
Of course, the hygiene factor in home
textiles has also started to affect the
choices. People are now paying more
attention to buying nanotechnological
home textile products made with
hygienic, fully cleanable, and
sustainable materials than before.
When it comes to housing, the essence
of the matter is home textiles. Each
headboard, from the fabric of the seat
you choose, to the pillows, towels, and
curtains you use, contains the details
that make the house home. A house
cannot be complete without home
textiles. Of course, on the architectural
side, the parts of this work must be very
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trendin gelistigini séylemek giic. insanlar
evlerinde hic olmadig1 kadar cok vakit
gecirdikleri icin evlerini yenileme, bir
seyleri degistirme ihtiyaclarini daha cok
duyar oldular. Bu sene bir trend ¢ikmadi
belki ama 2020’de insanlar evlerine hic
olmadig1 kadar deger vermeye basladi.

Bu da ev tekstilini, bu yilin en 6nemli
bagliklarindan biri olarak ortaya cikardi.
2020 i¢in bir diger 6nemli degisiklik ise
calisma odalarina artan talep diyebiliriz.
Bununla birlikte bu sene, balkonlarin

one ¢ikt1g1 bir y1l oldu. Yeni yapacagimiz
ruhsat projelerinde balkonlarin
metrekaresini artirmaya ¢alisiyoruz. Yeni
dénemde insanlar balkonlarina kii¢iik
bile olsa bahce mobilyas1 almaya, oray:
yasanabilir kilmaya 6nem veriyor.

2021’de hem ev tasarimi hem de ev
tekstili icin neler 6ngoriiyorsunuz?
Gelecek sezonun trendlerden birinin
canh renkler olacagim diigiiniiyorum.
2021'de insanlar soft renklerdense

cok daha canli renklere yonelecekler.
Cinkil insanlar artik evlerde gecirdikleri
vakitlerde de iclerinin 1sinmasini,
enerji dolmayu istiyorlar. Genel

olarak da insanlarin evlerini daha

fazla degistirecekleri bir y1l bizleri
bekliyor. Evlerde vakit gecirme siireleri
uzadikea i¢ dekorasyonun 6nemide
artacak. Calisma odalar1 mutlaka
taleplere eklenecektir, bunun yaninda
belki hobi odalarina yonelik tasarim
ihtiyaclari artacak. Mimari acidansa
2021'de de yeni trendlerin ¢ikacagini
diistinmilyorum. Yeni akimlardan cok
herkes kendi ihtiyaclarini ve rahathigim
diisiinerek evlerini dekore edecek. Evin
genisligi, her alanin maksimum verimle
kullanilabilmesi gibi faktorler, 6zellikle
de evin bir balkonu olup olmamasi
dekorasyon asamasinda belirleyici olacak.

“insanlar evlerinde hic olmadig kadar
cok vakit gecirdikleri icin evlerini
yenileme, bir seyleri degistirme
ihtiyaclarini daha ¢ok duyar oldular.”
“As people spend more time in their
homes than ever before, they feel the
need to renovate their homes and
change things more.”

well done, but the elements that show the space are
within the scope of home textiles.

What are the trends in interior design this year?
Due to the pandemic, it has become difficult to talk
about things such as colors and architectural trends in
2020. This year, many people aimed to be healthy and
tried to protect themselves financially. It is difficult to
say that any trend specific to this year has developed.
As people spend more time in their homes than ever
before, they feel the need to renovate their homes and
change things more. There is no trend this year, but

in 2020, people value their homes more than ever.

This has revealed home textiles as one of the most
important topics of this year. Another very important
change in 2020 is the increased demand for study
rooms. However, this year has been a year in which
balconies stood out. We are trying to increase the area
of balconies in our new license projects. In the new era,
people attach importance to buying garden furniture
Jortheir balconies, even ifit is small, and making it
livable.

What are your visions for both home design and
textile for 2021?

Ithink one of the trends of the next season will be
vibrant colors. In 2021, people will turn to colors much
more vivid than soft colors. Because people want to be
warmed up and filled with energy when they spend at
home. In general, a year when people will change their
homes more awaits us. As the time spent in homes gets
longer, the importance of interior decoration will also
increase. Study rooms will definitely be added to the
demands, as well as the design needs for hobby rooms
will increase. In terms of architecture, I do not think
that new trends will emerge in 2021. Everyone will
decorate their homes by considering their own needs
and comfort instead of new trends. Factors such as the
width of the house, the ability to use each area with
maximum efficiency, especially whether the house has
a balcony or not will be decisive.
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FARK YARATMANIN PESINDE

MUDO CONCEPT

udo’nun yolculugu 1964 yilinda,
Mustafa Taviloglunun heniiz
21 yasindayken arkadagsi Dogan
Giiriin ile birlikte Taksim
Fitag Pasaji’'nda kiraladiklar1 12 metrekarelik
diikkanla baglad. U¢ y1l sonra Giiriin
ortakliktan ayrilmis olsa da isimlerinin ilk iki
harflerinin bir araya gelmesiyle olusan Mudo
ismi degismeyerek giiniimiize kadar geldi.

Yeniliklerde imzasi var

Universite yillarinda gemicilerden aldigi
mallar satarak ticaret hayatina ilgisini ve

bu konudaki becerisini gosteren Taviloglu,
Mudo markasini kisa zamanda Tiirkiye’nin
en 6nemli hazir giyim ve ev tekstili markasina
cevirmeyi bagardl. Mudo’nun ilk baskil tisort
satigl, ilk garment wash pantolonlar ve ilk
billboard reklamlari gibi yeniliklerde imzas1
var. Taviloglu, isinde hep fark edilmenin ve fark
yaratmanin pesinde oldu ve yenilik neredeyse
oraya gitmekten hic vazge¢cmedi. 1960’11 ve

udo’s journey began in 1964, when
Mustafa Taviloglu, who was only
21 years old, and his friend Dogan
Giiriin rented a 12-square-meter
shop in Taksim Fitas Passage. Although Gtiriin left the
partnership three years later, the name Mudo, which was
formed by the combination of the first two letters of their
names, has survived until today.

MUDO has its signature in innovations

Selling the goods received from sailors, during his
university years, Taviloglu showed interest and
competence in the commercial life, Mudo brand has
managed to become Turkey’s most important garment
and home textile brand in a short time. Mudo has its
signature in innovations such as the first printed t-shirt
sale, the first garment wash pants and the first billboard
advertisements. Taviloglu has always been in pursuit
of being noticed and making a difference in his work,
and almost never stopped his pursuit of innovation.

In 60’ and 70’s he attended fashion shows in Paris as

a photographer with a press card borrowed from his
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70’li yillarda diinya modasindan haberdar

olmak ve yenilikleri Tiirkiye’ye getirmek Mustafa Taviloglu; 1960°l, 70’li yillarda diinya
i¢cin arkadagi Erol Simavi'den 6diing aldig modasindan haberdar olmak ve yenilikleri
basin kartiyla Paris’te defilelere fotografci Turkiye’ve getirmek icin arkadasi Erol

olarak katildy, buralarda gordiiklerinden Simavi’den 6diing aldigi basin kartiyla Paris’te
aldigiilhamla magazasini yeni modellerle

, e defilelere fotografci olarak katildl.
zenginlestirdi.

Mudo’nun 12 metrekarelik ditkkkanda
baslayan macerasi yildan y1la yeni magazalar
ve alt markalarla bilyiidii. Su an Mudo’nun

Mustafa Taviloglu; In 60’s and 70’s he attended
fashion shows in Paris as a photographer with a
Tiirkiye’nin 29 ilinde 129 magazasi ve KKTC, press card borrowed from his friend Erol Simavi

Azerbaycan, Ozbekistan ve Bulgaristan'da brought the innovations and inspirations to
acilmus bes yurt dis1 magazasi bulunuyor. Alt Turkey and has enriched the stores new models.
marka gruplarini da genisleten Mudo; Mudo
Collection, Mudo Fts64, Mudo Accessories ve
Mudo Concept ile hazir giyimden ev tekstiline
genis bir skalaya sahip {irtin gamiyla hizmet
sunuyor.

ilham St. Tropez pazarlarmndan geldi

Mudo Concept de tipki Mudo gibi, Mustafa
Taviloglu'nun meraki ve gozlemciligi sayesinde
dogdu. Mudo Concept magazalarinin fikri

ilk kez St. Tropez’in renkli pazarlarinda
gezerken belirmis. Taviloglu, Mudo Concept’in
iiriin gamini zenginlestirmek icin firsat
buldukea diinyay: dolagmaya, Afrika’dan

Uzak Dogu’ya, Giiney Amerika’dan Avrupa’ya
her cografyadan beslenmeye devam ediyor.
Ayni zamanda 6zellikle ev tekstiline yonelik
koleksiyonlarinda basarili tasarimcilarla ig
birlikleri yapmaktan vazgecmiyor.

friend Erol Simavi, brought the innovations and
inspirations to Turkey and has enriched the stores
new models.

Mudo’s adventure that started in a 12-square
meter shop has grown year by year with new stores
and sub-brands. Mudo currently has 129 stores
in Turkey’s 29 provinces and five stores overeas
in North Cyprus, Azerbaijan, Uzbekistan and
Bulgaria. Mudo expands its sub-brand groups;
Mudo Collection Mudo Fts64, Mudo Accessories
and Mudo Concept with a wide range of products
from ready-to-wear to home textiles.

Inspired from St. Tropez markets

Just like Mudo, Mudo Concept was born thanks to
Mustafa Taviloglu’s curiosity and observations. The
idea for Mudo Concept stores was also developed for
the first time in the colorful markets of St. Tropez.
Taviloglu continues to travel the world whenever

he finds the opportunity to enrich the product range
of Mudo Concept, fueling from every geography
from Africa to the Far East, from South America

to Europe. At the same time, it does not stop
collaborating with successful designers, especially
in home textile collections.
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Konseptiyle ve mimari tasarimiyla 6ncii
Mudo’nun ev tekstili, hediyelik esya ve
dekoratif objelere odaklanan magazas1 Mudo
Concept, aslinda ilk kez 1990’larin baginda
Beyoglu'nda Mudo Pera adiyla ortaya cikt1. flk
baslarda daha sinirh bir konsepte sahip olan
marka, 1993 yilinda Mudo Concept adini aldi.
Yillar icerisinde marka bilinirligini giiclendiren
Mudo Concept, “ev ve yagsam icin her sey”
sloganiyla, alanindaki en genis {iriin gamina
sahip seckin konseptiyle, diinyadan ddiiller
toplayan magazalar zincirine doniistii. 2001
yilinda acilan Maslak Mudo Concept magazasi
ise Tiirkiye’de bu alanda en genis kapsamh
koleksiyonu tek cati altinda hizmete sunan ilk
magaza oldu. Ayni magaza, ArchIST Awards for
Interior Design 2019 yarismasinda “Aligveris
Alan1” kategorisinde birincilik kazandu.

Koleksiyonu, her y1110 bin yeni iiriinle
zenginlesiyor

Babas1 Mustafa Taviloglu'ndan isleri devralan
Omer Taviloglu, Mudo Concept markasini,
moda ve yagam markasi olarak gordiiklerini
ve ev tekstilini de iceren ev dekorasyonu
modasinin ¢cok emek isteyen bir is oldugunu
syliiyor. 30 bin cegit iiriine sahip Mudo
Concept, iiriin koleksiyonunu her y1l yiizde 40
oraninda degistiriyor ve en az 10 bin yeni iiriin
ekleniyor.

Mudo Concept glintimiizde ev tekstili,
mutfak, banyo, mobilya, aydinlatma, dekoratif
aksesuarlar ve tablo gibi ¢cok genig bir skalada,
iilke genelinde 100°den fazla noktada bulunan
magazalariyla hizmet sunuyor.

T

Mudo Concept tipki
Mudo gibi, Mustafa
Taviloglu’nun meraki
ve g6zlemciligi
sayesinde dogdu.
Mudo Concept
madazalarinin fikri
Ik kez St. Tropez’in
renkli pazarlarinda
gezerken belirmis.

Just like Mudo,
Mudo Concept

was born thanks to
Mustafa Taviloglu’s
curiosity and
observations. The
idea for Mudo
Concept stores was
also developed for
the first time in the
colorful markets of
St. Tropez.

-_.MUdo concept”

Pioneer with its concept and

architectural design

Mudo Concept, Mudo’s store that focuses on home
textiles, gifts and decorative objects, originally
launched in Beyoglu in the early 1990s as Mudo
Pera. The brand, which had a more limited concept
at first, was named Mudo Concept soon after in
1993. Strengthening its brand awareness over the
years, Mudo Concept has transformed into a chain
of stores collecting awards from around the world
with its “everything for home and life” slogan and its
exclustve concept with the widest product range in
its field. The Maslak Mudo Concept store opened in
2001, it was the first most comprehensive collection
of shops under one roof, offering services in this
fieldin Turkey. The same store won first place in the
“Shopping Area” category at the ArchIST Awards
for Interior Design 2019 competition.

Its collection is enriched with 10 thousand
new products every year

Omer Taviloglu, who took over the business from
his father Mustafa Taviloglu, says that they see the
Mudo Concept brand as a fashion and a lifestyle
brand, and that home decoration fashion, including
home textiles, is a labor-intensive job. Mudo
Concept, which has 30 thousand kinds of products,
changes its product collection by 40 percent every
year and at least 10 thousand new products are
added.

Today, Mudo Concept offers services in a wide
range such as home textile, kitchen, bathroom,
furniture, lighting, decorative accessories and
painting with its stores located at more than 100
points throughout the country.
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WOMAN AT WORK

Gardenya Textile Founding Partner
Ms. Mukaddes Baskaya

ardenya Tekstil’in kurucu ortag

ve Shikka markasinin yaraticist

Mukaddes Bagkaya, sektordeki

bagarisinin yaninda kadin istihdamina
verdigi 6nemle de dikkat ¢ekiyor. Sirketinde kadin
calisan oraninin yiizde 95 oldugunu séyleyen
Bagkaya, Shikka iiriinlerinde de ev kadinlarinin
aile biitcesine katki saglamasina yonelik el emegi
detaylarina yer veriyor.

Denizli Tekstil ve Giyim Sanayicileri Dernegi'nin
ilk kadin bagkani ve Denizli Thracatgilar Birliginin
iki kadin yonetim kurulu iiyesinden biri olan
Mukaddes Bagkaya, “Kadin istthdamina verilen
Onem, kadimin aile biitcesine katkisini ve aile
icerisinde sz sahibi olma imkanim artirirken,
yeteneklerini, becerilerini ve yaraticiliklarim
cogaltmasina da olanak sunmaktadir” diyor.

ukaddes Baskaya, the founding
partner of Gardenya Tekstil and
the creator of the Shikka brand,
draws attention to the importance
Gardenya Tekstil Kurucu Ortagl Mukaddes Baskaya she attaches to women’s employment as well as her
- - success in the sector. Stating that the rate of female
(11 K A D I N I ST I H D A M I employees in her company is 95 percent, Baskaya
also includes manual labor in Shikka products for
housewives to contribute to the family budget.

T U M KA D R o LA R DA Mukaddes Baskaya, the first woman president

of Denizli Textile and Clothing Industrialists

L 1) Association and one of the two female board
A RT I R I L M A L I members of Denizli Exporters Association, said,
“Increasing women’s employment increases the
contribution of women to the family budget and the
opportunity to have a say in the family, women’s

talents, skills and creativity It also allows for the
reproduction of it.”
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Tiirkiye'de kadinlarin istihdamda ve yonetici
kademelerinde aldig1 payin, OECD iilkeleri arasinda
en alt basamaklarda oldugunu s6yleyen Bagkaya,
“Kadinlar daha fazla yiireklendirilmeli” diyerek tiim
sektorlere kadin istthdamini artirmalari cagrisinda
bulunuyor.

Sektore giris hikayenizden baglamak isteriz.
Yolculuk nasil basladi ve bugiinlere nasil
gelindi?
Universiteyi bitirdikten sonra bir tekstil firmasinimn
ihracat pazarlama departmaninda pazarlama
asistami olarak baglayan seriivenim, daha sonrasinda
bir firmada pazarlama mudiirliigii ve de sonrasinda
da1999 yilinda kendi sirketimi kurmamla devam etti.
Bir masave bir bilgisayarla baglayan yolculugumuzda
15 iilkeye ihracat yapan bir sirket haline geldik.

2013 yilinda da ihracat tecriibelerimizi kendi
markamizda bir araya getirmeye karar verdik ve
Shikka plaj giyimi markamizi yarattik.

Ev tekstili sektoriinde bir nebze kadin
yoneticilere rastlaniyorsa da genel

olarak sanayide erkek egemenligi

mevcut. Siz, kadinlarn is giiciinde ve
yonetici kademelerinde aldig1 pay1 nasil
degerlendiriyorsunuz?

Tiirkiye’de toplumsal yagam bicimi biiyiik 6lctide,
eve gelir getiren tek kazananh aile modeline
dayanmaktadir. Bugiin tiim diinyada yoksullukla
miicadele stratejileri arasinda, tek kazananh hane
modelinin yerine ¢ift kazananh hane modeli tegvik

“Tirkiye’de
kadinlarin
istihdamda

ve ybnetici
kademelerinde
aldigi pay, maalesef
OECD lilkeleri
arasinda en alt
seviyelerdedir.”

“They in

women’s share of
employment and
stage managers

in Turkey,
unfortunately,

are at the lowest
level among OECD
countries.”

Baskaya stated that the share of women
employment in Turkey is at the bottom among
OECD countries and said, “Women should be
more encouraged” to urge the increase of women’s
employment in all sectors.

I would like to start with your story of
entering the sector. How did the journey
begin and how has it come to these days?
My adventure, which started as a marketing
assistant in the export marketing department of a
textile company after graduating from university,
continued with my marketing manager in a
company and then establishing my own company
in 1999. In our journey that started with a desk
and a computer, we have become a company that
exports to 15 countries.

In 2013, we decided to combine our export
experiences with our own brand and created our
Shikka beachwear brand.

Although there are some women managers
in the home textile industry, there is
generally male dominance in the industry.
How do you evaluate the share of women in
the workforce and management positions?
Social life in Turkey is mostly based on a single-
earner model. Today, among the strategies of
combating poverty all over the world, the double-
earner household model is encouraged instead of
the single-earner household model. Increasing
women’s employment increases the contribution of
women to the family budget and the opportunity
to have a say in the family, while also allowing
women to increase their talents, skills and
creativity. They in women’s share of employment
and stage managers in Turkey, unfortunately,
are at the lowest level among OECD countries.
Women should be more encouraged. The share
of women employment in Turkey is at the bottom
among OECD countries. Women should be more
encouraged

To what extent do you attach importance to
women’s employment in Gardenya Tekstil?
Do you have any social responsibility
projects or practices based on positive
discrimination regarding this issue?
Women have a great place in Gardenya Tekstil,
95 percent of our company is women. In Shikka,
which is our beach wear and home wear brand,
especially women’s hand labor and handicrafts
have a very important place. There are also
details of female hand labor in our products in
order to contribute to the family budget of the
women at home. We have a project that we will
develop with the women in prison in the next
season.
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edilmektedir. Kadin istthdaminin artirilmasi
kadinin aile biitcesine katkisini ve aile icerisinde
s0z sahibi olma imkanini artirirken, kadinlarin
yeteneklerini, becerilerini ve yaraticiliklarini
cogaltmasina da olanak sunmaktadir. Tiirkiye'de
kadinlarin istihdamda ve yonetici kademelerinde
aldig1 pay, maalesef OECD iilkeleri arasinda

en alt seviyelerdedir. Kadinlar daha fazla
yiireklendirilmelidir.

Gardenya Tekstil'de kadin istihdamina ne élciide
o6nem veriyorsunuz? Bu konuya yonelik sosyal
sorumluluk projeleriniz ya da pozitif ayrimciliga
dayanan uygulamalarimz mevcut mu?

Gardenya Tekstil'de kadinin yeri cok biiyiik,
sirketimizin yiizde 95’i kadin. Plaj giyimi ve ev
giyimi markamiz olan Shikka’da 6zellikle kadin el
emeginin ve el isciliginin cok 6nemli bir yeri var.
Uriinlerimizde evdeki kadinlarn aile biitcesine
katki saglamasi amaciyla kadin el emegi detaylari
damevcut. Oniimiizdeki sezonda hapishanedeki
kadmlarla gelistirecek oldugumuz bir projemiz var.

Aym sekilde Denizli’nin kadin istihdamina
yonelik yaklagim nasil? Bu yénde calismalar
yapiliyor mu?

Bu yilin mart ayinda Denizli Tekstil ve Giyim
Sanayicileri Derneginin ilk kadin bagkani olarak
goreve geldim. Aym zamanda Denizli ihracatgllar
Birligi'nin (DENIB) iki kadin yénetim kurulu
{iyesinden biriyim. DENIB’in yonetim kurulunda
bu sene ilk kez kadinlar var. Daha 6nce de
belirttigim gibi kadin istihdami tiim kadrolarda
artirilmali. Denizli ihracatinin yaklasik ylizde

45’1 ev tekstili ve hazir giyim. Tekstil, kadin
istihdaminin en yogun oldugu sekt6r, Denizli

de kadin istihdaminin en yogun oldugu illerden
bir tanesi. Kadin istihdaminin artirilmasi

icin egitimlerimiz var. Firmalarimiz kendi
biinyelerinde kadinlarin bilin¢lendirilmesine
yonelik farkh egitimler ve calismalar
gerceklestirmektedirler.

Tasarmmlarimzda Anadolu motiflerine

yer verdiginizi biliyoruz. Bunun yam sira
kadin olmamzin tasarimlarimz iizerindeki
etkisinden s6z etmek miimkiin mii? Cahsan
bir anne olmak nasil yansiyor yaraticihgimiza
mesela? Difer taraftan bakarsak; bagarilarla
dolu is yasgamimizda kadin oldugunuz icin
karsilagtifimiz zorluklar oldu mu?

Biz ¢ok kiymetli ve kadim topraklarda diinyaya
gelmisiz. Yapilan kazilarda Laodikya'nin tekstil

Tekstil, kadin
istihdaminin en
yogun oldugu

sektoér, Denizli de
kadin istihdaminin
en yogun oldugu
illerden bir tanesi.

Textile is the sector
with the highest
rate of female
employment and

Denizli is one of
the provinces with
the highest rate of

female employment.

Likewise, how is Denizli’s approach to
women’s employment? Are studies done on
this matter?

In March of this year, I took office as the first

woman president of Denizli Textile and Clothing
Industrialists Association. At the same time, I am
one of the two female board members of the Denizli
Exporters Union (DENIB). For the first time this
year, women are in the board of directors of DENIB.
As I mentioned before, female employment should be
increased in all positions. Approximately 45 percent
of Denizli’s exports are home textiles and ready-
made clothing. Textile is the sector with the highest
rate of female employment and Denizli is one of the
provinces with the highest rate of female employment.
We have trainings to increase women’s employment.
Our companies carry out different trainings and
studies aimed at raising the awareness of women.

We know that you include your Anatolian
motifs in your designs. Besides, is it possible
to talk about the effect of being a woman on
your designs? How is being a working mother
reflected in your creativity? If we look at
it from the other side; did you have any
difficulties because you are a woman in your
successful business life?
We were born in very precious and ancient lands.
We know from the excavations that Laodicea is a
textile city and very special fabrics are sold to the
world from here. We strive to do justice to these
lands and to use motifs that reflect us in our designs.
The woman is productive, and can think versatile.
As a working mother, I believe that looking at
the world through the eyes of a child and watching
their exploration processes nurtures our creativity
tremendously. As a mother, I have always tried to
keep my busy work and travels in balance with the
time I have reserved for my children. They also grew
up with us at this intense pace.

Denizli is the heart of the textile industry.
What does home textile mean to Denizli?
What can be done to raise Denizli’s awareness
and success in the foreign market in home
textiles?

We fill our living spaces with textile products
made of knitted and woven fabrics. Especially

the towels Denizli is renowned, and the Turkish
towels and even has an important place in world
markets. In order for companies to be strong and
stabile in the domestic and foreign markets, it

is very important that they stand out with their
brands, attach importance to innovation and R&D,
invest in technical textiles, and the continuity and
development of employment, which has become a
major problem especially in the sector.
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kenti oldugunu ve buradan diinyaya cok 6zel kumasglar
satildigim biliyoruz. Biz de bu topraklarin hakkini
vermeye ve bizi yansitan motifleri tasarimlarimizda
kullanmaya gayret gosteriyoruz

Kadin iiretkendir, kadin cok yonlii diigiinebilendir.
Calisan anne olarak diinyaya bir cocugun goziinden
bakmanin, onlarin kesfetme siireclerini izlemenin
bizdeki yaraticilig1 da miithig besledigine inantyorum.
Ben anne olarak cocuklarima ayirdigim vakitle yogun
is tempomu, seyahatlerimi hep dengede tutmaya
cahgtim. Onlar dabu yogun tempoda bizimle birlikte
biiyiidiiler.

Denizli, tekstil sektoriiniin kalbi konumunda.
Denizli icin ev tekstili ne ifade ediyor? Sehrin ev
tekstilinde dis pazardaki bilinirligi ve basarisim
yukarrya tagimak icin neler yapilabilir?

Yagam alanlarimizi 5rme ve dokuma kumaglardan
yapilmis tekstil iiriinleriyle dolduruyoruz.

Diinyada 6zellikle havlu dendiginde Tiirkiye’nin

ve hatta Denizli'nin bilinirligi yiiksektir ve Tiirk
havlusunun diinya piyasalarinda 6nemli bir yeri
vardir. Firmalarm yurt ici ve yurt dig1 pazarda giiclii
ve devamli olabilmesi icin markalari ile 6n plana
ctkmas, inovasyon ve Ar-Ge’ye 6nem vermesi, teknik
tekstile yatirim yapmasi ve de 6zellikle sektorde
biiyiik sikint1 haline gelen istihdamin da siirekliligi ve
gelisimi cok 6nemlidir.

Pandemi déneminin ev tekstiline etkisi nasil
oldu? Sektoriin e-ticaret olanaklarindan

ne olciide faydalandigim diisiiniiyorsunuz?
Sirketinizde bu konularda neler yapildi?
Pandemi siirecinde 6nce ilk sokla tiim diinya
piyasalarinda, ahmlarda bir duraklama ve siparis
otelemeleri yagandh. Tlk iki ay1 atlattiktan sonra
ozellikle e-ticarette 6nemli artiglar yaganmaya bagladi.
Sipariglerimizde ve ihracatimizda artiglar devam
edecek gibi goriiniiyor. Tiirkiye olarak 6zellikle hizh
ve iletisimi yliksek servisimiz, cografi konumumuz ve
Avrupa’ya yakinligimizdan dolay, seyahatin de kisith
olmasi sebebiyle su anda iiretimde tercih edilen iilke
konumunday1z. Bunu avantaja cevirebilmemiz ve bu
ivmeyi yukarilara tagiyabilmemiz 6nemli.

Bundan bdyle hicbir sey eskisi gibi olmayacak.
Uretim, istthdam, ithalat ve perakende satis
stratejileri ve uygulamalar1 mecburen degisecek.
Siirdiiriilebilirlik bugiiniin ekonomik ve toplumsal
ihtiyaclarim gelecek kusaklarin olanaklarini calmadan
ve dogaya zarar vermeden kargilayabilmektir. Dijital
doniigiime hizla adapte olmaya caligiyoruz. Biz de
e-ticaret altyapimizi giiclendiriyoruz ve markamiza
yeni kategoriler ekliyoruz.

How did the pandemic period affect home
textiles? To what extent do you think the
sector has benefited from e-commerce
opportunities? What has been done in your
company on these issues?

During the pandemic process, there was a halt in
purchases and order delays in all world markets
with the first shock. After the first two months,
significant increases started to be seen especially
in e-commerce. It seems that the increases in our
orders and exports and the increasing momentum
will continue. In Turkey, especially our high-
speed communication service and, because of our
geographic location and our proximity to Europe,
we are the preferred travel from location countries
currently in production due to restricted. It is
important that we can turn this into an advantage
and move this momentum higher. Nothing will be
the same from now on. Production, employment,
import and retail sales strategies and practices
will necessarily change. Sustainability is to meet
the economic and social needs of today without

stealing the possibilities of future generations
and without harming the nature. We are trying

to adapt to digital transformation rapidly, we are
strengthening our e-commerce infrastructure and
adding new categories to our brand.
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TESVIKLER ety

2020°NIN YILDIZI E-IHRACATA
YONELIK TESVIKLER ARTTI

INCENTIVES FOR THE STAR OF
2020 E-EXPORT INCREASED

icaret Bakanlig'nin ihracat firmalarina sundugu

14 farkli destek bulunuyor. E-ihracat firmalari

dabu desteklerden yararlanma imkanina sahip.

E-ticaret yapacak firmalarin desteklerden
faydalanabilmesi icin Ticaret Bakanlhigi'nca belirtilmis
kurallara uymalar1 gerekiyor. E-ihracati yapilacak
iiriinlerin Tiirkiye'de tiretilmis olmas, bagvuru icin
firmalarin yerine getirmesi gereken en temel sart olarak
one cikiyor.

Sunulan 14 farkli destek hakkinda daha kolay bilgilere
ulagmak isteyenlere yonelik bir site bulunuyor.
https://kolaydestek.gov.tr/ tizerinden verilen desteklerle
ilgili cok daha agiklayici bilgilere basit bir anlatimla
ulagmak miimkii

here are 14 different supports provided

by the Ministry of Trade to export

companies. E-export companies also

have the opportunity to benefit from these
supports. E-commerce companies must comply with the
rules specified by the Ministry of Commerce in order
to benefit from the support. The basic requirement
to be fulfilled is that the e-exported products must be
produced in Turkey.

There is a site for those who want to find simpler
information about the 14 different supports offered. It
is possible to reach much more explanatory information
t the supports provided through

aydestek.gov.tr/.




/ INCENTIVES

Firmalara verilen e-ticaret destekleri artti
COVID-19’la birlikte girilen yeni dénemde e-ticaretin
6nemi daha da artarken destekler de paralel bicimde
yiikseldi. Ticaret Bakani Ruhsar Pekcan, may1s ayinda
e-ticaret sitelerine iiyelikleri, sanal ticaret heyeti ve sanal
fuarlara katilimi destek kapsamina aldiklarini acikladi. Yeni
kararlar uyarinca; e-ticaret sitelerine iiyelik giderleri 2020
yiliicin yiizde 80, takip eden yillarda yiizde 60 oraninda
desteklenecek. Sanal ticaret heyetleri ve sanal fuarlara
katihm icin ig diinyammzi temsil eden ¢ati 6rgiitlerin
yapacaklari masraflar ve sanal fuar organizasyonlari
giderleri de ylizde 50 oraninda desteklenecek.

Destekler ii¢ baghk altinda siralaniyor
E-ticaret faaliyetinde bulunan firmalarin, faaliyetleri
olciistinde degisen miktarlarda devlet tesvikinden
yararlanmalar1 miimkiin. Ticaret Bakanligr'nin sitesinde,
elektronik ya da geleneksel metotla gerceklesecek tiim
ihracat faaliyetleri icin bagvuruya uygun 14 adet devlet
yardimina dair ayrintili veri bulunuyor. Bakanlik, ihracat
firmalarina sundugu desteklerde “ihracata hazirlik,
pazarlama ve markalagma olmak iizere ii¢ olgunluk
seviyesi” bulundugu vurgusunu yapiyor.

Thracata hazirlik asamasi, ihracata yeni baglamis
KOBT’lere yonelik destekleri iceriyor. Amac, bu firmalar
icin de ihracati diizenli hale getirmek.

Ticaret Bakanhgi, COVID-19’un yarattigi
sorunlari asmada bliylik katma deger sunan
e-ticarete yonelik desteklerinin kapsamini
artirdi. Sunulan destek programlariyla firmalarin
e-ticaret kanallarini etkin sekilde kullanmasi
ve Turkiye’de Uretilen, 6zglin tasarimli,
katma degeri yiiksek (iriinleri global pazarla
bulusturmasi amaglaniyor.

E-commerce incentives

given to companies increased

In the new period began with COVID-19, the
importance of e-commerce increased even more,
and the incentives increased in parallel. Minister of
Trade Pekcan announced in May that they included
memberships to e-commerce sites, virtual trade
delegation, and participation in virtual fairs within
the scope of incentives. In accordance with the new
decisions; membership expenses to e-commerce
sites will be supported by 80 percent for 2020 and
60 percent in the following years. The expenses of
the roof organizations representing our business
world for participation in virtual trade delegations
and virtual fairs and the expenses of virtual fair
organizations will also be supported by 50 percent.

Incentives are listed under three headings

It is possible for companies engaged in e-commerce
activities to benefit from government incentives in
varying amounts in line with their activities. On the
website of the Ministry of Trade, there are detailed
data on 14 state aids suitable for application for all
export activities to be carried out by electronic or
traditional method. The Ministry emphasizes that
there are “three maturity levels: preparation for
export, marketing, and branding” in the support it
provides to export companies.

The Ministry of Commerce has increased the
scope of its support for e-commerce, which
offers great added value in overcoming the

problems caused by COVID-19. With the support
programs offered by utilizing the e-commerce
channels of the companies effectively, the
original designs and high value-added products
produced in Turkey are aimed to be presented to
the global markets.
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DEVLETIN E-IHRACAT iCiN
VERDIGI TESVIKLER:

m E-ihracat girisimleri icin marka
tescili ve pazara giris seyahat
masraflari,

m [hracatgilar tarafindan
desteklenen yurt ici ve yurt dis1
fuarlara katilim giderleri,

m Bazi iilkelerdeki tanitim/
pazarlama faaliyetleri,

m E-ihracat i¢in yurt disinda birim
agma destekleri (Acilis ofisi, magaza,
depo ya da showroom gibi)

m Yurt disinda e-ihracat icin
tasarlanan yerellestirilmis web
sitelerinin dijital reklam maliyetleri,
m Gazete, dergi, televizyon, billboard
ve radyo gibi geleneksel medya
mecralarinda yayimlanacak yerel
dildeki ilanlar,

m Tanitim amaciyla yurt digina
gonderilen cesitli promosyon
malzemeleri icin tegvik
verilebilmektedir.

Bu asamada saglanan devlet destekler;

© UR-GE destegi

© Pazara giris belgelerinin desteklenmesi.

Pazarlama agamasi, yurt dis1 pazarlara
ilk adimlarini atan firmalarin ihracat
faaliyetlerinin siirekli olmasi ve yeni
pazarlarla aglarini genigletmeleri icin verilen
destekleri kapsiyor.

Pazarlama agamasinda saglanan
destekler;

© Pazar aragtirmasi, rapor ve yurt disi
sirket alim, sektorel ticaret ve sektorel alim
heyetleri, e-ticaret sitelerine iiyelik destekleri

© Yurt dig1 birim, marka tescil ve tanitim
destegi

© Tiirkiye ticaret merkezleri destegi

© Kiiresel tedarik zincirleri yetkinlik
projeleri

o Ihracat kredi sigorta program destegi
ile alic1 kredisi destegi

© Yurt dig1 fuar destegi seklinde siralamak
miimkiin.

Uciincii ve son baglik olan markalagma
asamasinda, artik yurt dis1 pazarlara agilmas,
0zglin tasarimlara sahip yetkin firmalarin
giiclerini pekistirmeleri icin destekler
siralaniyor.

arkalasma asamasinda saglanan

GOVERNMENT INCENTIVES
FORE-EXPORT:

m Trademark registration and
market entry travel expenses for
e-export initiatives,

m Participation expenses in
domestic and international fairs
supported by exporters,

m Promotional / marketing
activities in some countries,
m.Supports for launching units
abroad for e-export (such as
opening office, store, warehouse or
showroom)

m Digital advertising costs of
localized websites designed for
e-export abroad,

m Advertisements in local language
to be published in traditional media
such as newspapers, magazines,
television, billboard and radio,

m Incentives can be given for various
promotional materials sent abroad
for promotional purposes..

E-ihracata yonelik baz1 desteklerin
detayh aciklamalar::
Pazar arastirmasi seyahat destegi:
Firmadan iki kisinin 20 giine kadar olan ve
en fazla ti¢ lilkeye yapacagi yurt dis1 pazar
arastirmasi seyahatlerinde konaklama
ve ulagim masraflarinin yiizde 70’i
destekleniyor.
Sirket satin alma destegi: Bu destek,
yabanci sirket alim iglemlerinde mali ve
hukuki raporlar icin giderleri karsilamaya
yo6neliktir. Bakanligin 6n onayiyla sunulan
destek oranm yiizde 75 olarak belirlendi.
Fuar destegi: Yurt disindaki fuarlar icin
harcamalarda yiizde 50’ye dek destek imkan1
mevceut.
Reklam ve tanitim destegi: E-ihracat
faaliyetleri kapsaminda yapilan reklam,
pazarlama, sponsorluk, lansman, kokteyl,
konferans gibi giderler, yiizde 60 oraninda
destekleniyor.
Birim destegi: Yurt dis1 faaliyetler icin sirket
biinyesinde acilan birimlerin vergi, harc,
kira ve komisyon giderleri yiizde 40 ila 50
oranlarinda destekleniyor.
Tasarim destegi: Tasarim ve
inovasyon kiiltiiriiniin olusturulmasi ve
yayginlastirilmasi, yurt dig1 pazarlara yonelik
katma degeri yiiksek iiriin gelistirmek
amaciyla yliriitiilecek tiim t
elisti j

The export preparation phase
includes support for SMEs that have
Just started exporting. Its purpose
is to make exports reqular for these
companies.

State incentives provided at this
stage are;

® Supporting the Enhancement
of International Competitiveness
(UR-GE)

® Supporting market entry
documents.

The marketing phase includes the
support given to companies that take
their first steps to foreign markets to
maintain their export activities and
to expand their networks with new
markets.

Incentives provided during the
marketing phase are;

® Market research, report and
foreign company acquisition, sectoral
trade and sectoral procurement
committees, membership support to
e-commerce sites

® Support for overseas units,
trademark registrations and
promotions
® Support from trade centers in
urkey
® Global supply chains

tency projects




TESVIKLER / INCENTIVES

MARKA / TURQ,I:IALITY® PROGRAMI
KAPSAMINDA FIRMALARIN;

@ Patent, faydali model, endiistriyel tasarim ve marka tesciline iligkin harcamalari,
@ Sertifikasyona iliskin giderleri,

WITHIN THE SCOPE OF BRAND / TURQUALITY® PROGRAM;

® Expenses related to patent, utility model, industrial design and trademark registration,
@ Certification expenses,

@ Expenses related to employment of fashion, industrial product designer, chef, cook,

® Promotion, advertising and marketing activities,
@ Expenses related to foreign units,

o Consultancy (management, design, law, informatics) expenses are supported.

® Moda, endiistriyel iiriin tasarimeisy, sef, agc1 istihdamina iligkin giderleri,
@ Tanitim, reklam ve pazarlama faaliyetleri,
@ Yurt dis1 birimlere iliskin giderleri,

® Danismanlik (yonetim, tasarim, hukuk, bilisim) giderleri destekleniyor.

E-ticaret faaliyetinde bulunan firmalarin, faaliyetleri dlclsiinde degisen miktarlarda devlet
tesvikinden yararlanmalari miimkiin. Ticaret Bakanligrnin sitesinde, elektronik ya da geleneksel
metotla gerceklesecek tiim ihracat faaliyetleri icin basvuruya uygun 14 adet devlet yardimina

dair ayrintili veri bulunuyor.
|

It is possible for companies engaged in e-commerce activities to benefit from government
incentives in varying amounts in line with their activities. On the website of the Ministry of
Trade, there are detailed data on 14 state aids suitable for application for all export activities to

be carried out by electronic or traditional method.

UR-GE PROJELERINDE DESTEK
SUNULAN FAALIYETLER:

UR-GE projeleri kapsaminda asagida yer alan
faaliyetlere iliskin giderler ile s6z konusu
faaliyetlerin organizasyonuna iliskin ilgili
genelgede belirtilen giderlerin, en fazla
yiizde 75’i proje bazinda 400 bin dolara kadar
desteklenir.

e ihtiyac analizi

o Egitim hizmeti

©® Danigmanlik hizmeti

@ Kiimenin yurt diginda tanitimi

ACTIVITIES SUPPORTED

BY UR-GE PROJECTS:

Within the scope of UR-GE projects, a
maximum of 75 percent of the expenses related
to the following activities and the expenses
specifiedin the relevant Circular regarding the
organization of the said activities are supported
up to 400 thousand dollars on a project basis.
® Needs analysis

® Education service

® Consultancy service

® Promotion of the cluster abroad

® Buyer loan support with export
credit insurance program support

® International fair support

In the branding phase, which is
the third and last title, supports are
listed for competent companies with
unique designs that are now open to
foreign markets to consolidate their
power.

Incentives provided during the
branding phase are;

® Brand-Turquality support

@ Design support

Detailed explanations of some
incentives for e-export:

Market research travel support:
70 percent of the accommodation
and transportation costs are
supported in the overseas market
research trips for two people from
the company for up to 20 days and to
three countries.

Company acquisition support:
This incentive is intended to cover
the expenses for financial and

legal reports in foreign company

acquisitions. The support rate
offered with the pre-approval of

the Ministry was determined as 75
percent.

Fair support: Up to 50 percent
support is available in expenses for
fairs abroad.

Advertisement and promotion
support: Expenses such as
advertising, marketing, sponsorship,
launching, cocktails, and
conferences made within the scop
e-export activities are suppor'ﬁ
60 percent.

Unit support: Tax, fee, rent, an
commission expenses of the units
opened within the company for
foreign activities are supported a
the rates of 40 to 50 percent.
Design support: 50 percent
support is provided for all desiQn
and product development proje
to be carried out with the aim
of creating and spreading the
design and innovation cultur
and developing high value-a
products for foreign markets.
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Moda Tasarimcisi
Fashion Designer
Ms. Nejla Gliveng

“TENE YAKIN OLAN HER
SEYDE ORGANIK URUN
KULLANMALIYIZ”

andemiyle birlikte evin degerinin

daha da 6ne ¢iktigimi ifade eden moda

tasarimeisi Nejla Giiveng; “Tene

yakin olan her seyde organik {iriin

kullanmanin faydasi cok. Ev tekstili
benim i¢in cok kiymetli. Once kendimize ve
evimize saghkla bakmaliy1z” diyor.

Tasarimlarimizda siirdiiriilebilirlik ve organik
malzeme kullanimina 6nem veren birisiniz.
Ekolojik bakis acimz anlatir misimz?

Doga en biiyiik ilham kaynagim. Doga secenekler,
déngiiler ve bozulmalarla dolu. Hicbir sey simetrik
degil; fakat bir biitiin olarak ele alindiginda bir
yagmur orman, bir ¢6l ya da bir vadi mitkemmeldir.
NEJ koleksiyonlarinda dogal olan, dogadan gelen
esin kaynaklariyla ekolojik ve organik bir yaklasim
sergilemeyi istiyorum. Aslinda miikemmel olan

ejlaGliveng stated that the value

of the house becomes even more

prominent with the pandemic and

added, “It is very useful to use organic
products for everything close to the skin. Home
textile is very precious to me. We must first take care
of ourselves and our home.”

You attach importance to the use of
sustainability and organic materials in

your designs. Could you tell us about your
ecological point of view?

Nature is my greatest source of inspiration. Nature
is full of options, cycles and distortions. Nothing

is symmetrical; but taken as a whole, a rain forest,
a desert, or a valley is perfect. I want to exhibit an
ecological and organic approach in NEJ collections
with natural inspiration. In fact, the perfect
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“mitkemmel olmayam” tasarima déniistiiriiyor.
Viicudun dogalligim ve mucizesini vurgulayan
tasarimlarla bireyin 6zgiinltigiinii vurgulamak, dogal
olan, dogadan gelenle ge¢cmisten gelecege uzanan
“ekolojik yasam” la degerlere deger katarak diinyay1
yasanir kilabilmek misyonum.

Diinya kaynaklarina saygi duymak, icten gelen
bir duygu. Ayn1 zamanda bir kiiltiir, aileden gelen
genetik bir aktarim. Markami yaratirken de 6nce
kendimden, egilimlerimden yola ¢iktim. Clinkii
dogal olmayan bir iiriinii giyerken zorluk yasiyorum.
Benim gibi pek cok insan oldugunu da biliyorum.
2001'de NEJ markami organik ve siirdiiriilebilir,
tamamen dogal malzemelerden iiretilmig bir
koleksiyonla kurmaya karar verdigimde sadece
Tiirkiye i¢in degil, diinya icin de cok rastlanan bir
karar degildi.

Koleksiyonlarimn siirdiiriilebilir ve organik
olmasim 6n planda tutan bir tasarimci olarak
zorlandigimz anlar oluyor mu?

2001'de baslayan marka yolculugumda ilk zamanda
anlagilmakta zorlandigimi séyleyebilirim. Ciinkii

o zamanlar organik denince akla sadece beslenme
geliyordu. Ozellikle Tiirkiye'de genel algi bu
yondeydi. Hatta bir gazeteciden “tasarimlarimiz
giyilebiliyor mu?” diye bir soru da almistim.
Bunedenle NEJ markasinin ilk koleksiyonunu
hazirladigimda daha ¢ok yurt digin1 hedefledim.
Aslhinda Tiirkiye diinya organik pamuk iretiminde
lider durumda. Bu firetimimizin biiyiik cogunlugunu
onemli markalara ihrag ediyoruz. Kendi
markalarimizda fazla tiiketilmiyor. Bu baglamda
ihracat rakamlarina kiyasla kiiciik oranlarda kalan
organik iiriin ihtiyacimu karsilamakta zorlandigim
oldu. Ama projemi anlattigimda, Tiirkiye'nin 6nde
gelen tireticileriyle “ekolojik hareket” adini verdigim
ortak bir projeye giristik. Yarattigim koleksiyonlarla
katildigim yurt disindaki organizasyonlarda,
fuarlarda “Made in Turkey” etiketini de diinyaya
tanitmug oluyorum.

Sektor STK’larindaki gorevlerinizle de yogun
olarak ilgileniyorsunuz. Yonetici ve STK iiyesi
kimliginizle degerlendirirseniz, su an giindemde
neler var?

Ulkemizde moda tasariminda biiyiik yollar kat ettik.
Bireysel cabalarla birlikte ITKIB ve devlet destekleri
ile moda endiistrisinde Tiirk tasarimci ve markalar1
yerini ald.

Bireysel calismalarin yaninda toplumsal bir caba
da gerekiyor. Bubaglamda sektoriin gelisimine
katki sunmak adina derneklerde gorev aliyorum.
Pandemi siirecinde tiim STK’lar ¢cok caligt1 ve

“Pandemi

slireci modada
Homewear
koleksiyonlarina
yonelimi artird.
Daha ¢ok evlerde
kaldigimiz bu
slirecte saglikli,
konforlu ve sik
tasarimlara ihtiya¢
duyuyoruz.”

“The pandemic
process has
increased the
trend towards
Homewear
collections in
fashion. We

need healthy,
comfortable and
stylish designs in
this process where
we mostly stay at
homes.”

“imperfect”; transforms into design. My mission
is to emphasize the uniqueness of the individual
with designs that emphasize the naturalness and
miracle of the body, and to make the world livable
by adding value with the “ecological life” that is
natural and extends from the past to the future.
Respecting the resources of the world is a sincere
feeling. It is also a culture, a genetic transmission
from family. While creating my brand, I first
started out from myself and my tendencies.
Because I have difficulty wearing an unnatural
product. I also know that there are many people
like me. In 2001, I decided to built my brand NEJ
with a collection entirely from natural materials
that are completely organic and sustainable,
it was not a very common decision not only for
Turkey but the world.

As a designer who prioritizes the
sustainability and organic nature of her
collections, are there any times when you
have difficulty?

I can say that I had difficulty understanding at the
first time during my branding journey that started
in 2001. Because at that time, only nutrition came
to mind when it comes to organic. In particular,
the general perception in Turkey, was in this
direction. In fact, I was once have asked the
question, “Can your designs be worn?”. Therefore,
when I prepared the first collection of the NEJ
brand, I mostly targeted abroad. In fact, Turkey

is the world leader in organic cotton production.
We export the majority of this production to big
brands. It is not used much in our own brands. In
this context, I found it difficult to meet my organic
product needs, which remained at small rates
compared to export figures. But when I told my
projects to Turkey’s leading manufacturers, we
have embarked on a joint project called “ecological
movement”, With the collections I have created, I
have introduced the “Made in Turkey” label to the
world in international organizations and fairs I
attend.

You are also intensely interested in your
duties in sector NGOs. If you evaluate it with
your manager and NGO member identity,
what is on the agenda right now?
We have come a long way in fashion design in our
country. Turkish designers and brands have taken
their place in the fashion industry with individual
efforts and support from ITKIB and government.
In addition to individual efforts, a social effort
is also required. In this context, I take partin
associations to contribute to the development
of the sector. During the pandemic, all NGOs
worked hard and continue to work. I am one of’
the founding members of the TOBB Creative

HOMETEXTILE Kasim / November 2020 64



/ FASHION DESIGNER

caligmaya devam ediyor. TOBB Kreatif Endiistriler
Meclisi'nin kurucu iiyelerindenim, bu dsnem de
bagkan yardimciligi gorevime devam etmekteyim.
Aymi zamanda Yaratic1 Endiistriler Konseyi (YEKON)
kurucu iiyesi, bagkan yardimcisi ve Moda Tasarimcilar
Dernegi iiyesiyim.

Pandemi hepimize derslerle geldi. insanlik adeta
bir sinavdan geciyor. Biz 6ncelikle var olan siirece
adapte olarak, hizl ¢6ziim 6nerileri iireterek sektoriin
devamliligini saglayacak calismalar {izerine odaklandik.
Uzun donemde kreatif endiistrilerin gelisim planlarimin
olusumu, ekonomi katkilarinin planlamas, telif haklari,
hizmet ihracati tegvikleri, dijital teknoloji hizmetleri gibi
sektoriimiiziin ihtiyaci olan konularda ¢alismalarimiz
devam ediyor. Diinyada s6z sahibi bir {ilke olmak icin,
sadece gliclii ekonomi yetmez. O iilkenin yaratici
sanatlarda icerik liretebilmesi ve kiiltiiriinii diinyaya
tagtyabilmesi gerekir. Boylece toplumlar arasi bir
etkilesim kurulmus ve simirlar étesi bir etki saglanmig
olur.

“Yaratic1 Endiistriler” olarak adlandirdigimiz bu
alanlar, giintimiizde ekonomik siirdiiriilebilirligin ve
gelecek vizyonlarimin en giiclii paydaglarindan biri
konumunda.

Tiirk tasarimeilarmin yurt disindaki bilinirligini
nasil buluyorsunuz? Turquality projesinde
damsmanhik da yaptimz. Tiirkiye'de tasarim ne
durumda?

Diinyanin bize bakiginin degigmesi ve tasarimcilarimizin
fark edilebilir olmasi bir yolculuktu ve artik bu yolculukta
keyifli bir noktaya ulastigimizi soyleyebilirim. Tabii daha
gidilecek yolumuz var. Tasarim artik popiiler ve tercih
edilir bir alan haline de geldi. Okullar, egitim programlar1
cok gelisti. Dijital cagdayiz, artik genclerin 6nii cok daha
actk. Daha hizli hareket edebildikleri bir platformdalar.
Dolayistyla uluslararasi alanda da daha fazla yer bulma
imkanlarma sahipler. Diinyanin her yerindeki fuara
yadaetkinlige dijital yollarla katilma imkaniniz var.
Tabii rekabet de aym oranda artng durumda. Cok daha
profesyonel, cok daha yaratici, cok daha donanimh
olmamuz gerekiyor. Artik uluslararasi bir ligdeyiz.

Ev tekstilinde nelere 6nem verirsiniz? Bu alana
yonelik tasarimlarmiz var mi?

NEJ markastyla ev tekstili {iriinii tasarlamadim.
Hayallerimden biri bu agik¢asi. Marin konseptli bir ev
tekstili koleksiyonu yapmak istiyorum. Tabii yine organik
malzemeler kullanmak isterim. Kendi markamda ev
tekstili tasarimim heniiz olmasa da farkli markalara ev
tekstili alaninda damigmanhk verdim. Tene yakin olan her
seyde organik {iriin kullanmanin faydasi ¢ok. Ev tekstili
benim i¢in ¢ok kiymetli. Once kendimize ve evimize
saglikla bakmaliy1z.

Industries Council, and I continue to serve as
vice president of this period. I am also a founding
member and vice president of the Creative
Industries Council (YEKON) and a member of the
Fashion Designers Association.

The pandemic came to all of us with lessons.
Humanity is going through a test. In this process,
we focused on adapting to the existing reality,
producing quick solutions and ensuring the
continuity of the sector. In the long term, we
continue to work on issues that our industry
needs, such as the formation of the development

plans of creative industries, planning of economic
contributions, copyrights, service export incentives,
and digital technology services. A strong economy
alone s not enough to be a country that has a say
in the world. That country must be able to produce
content in creative arts and bring its culture to

the world. Thus, an inter-communal interaction is
established and a cross-border effect is achieved.
These areas, which we call “Creative Industries”,
are today one of the strongest stakeholders of
economic sustainability and future visions.

How do you find the recognition of Turkish
designers abroad? You have also provided
consultancy in the Turquality project on this
issue. What point is design at in Turkey?

It was a journey for the world to see us change and
our designers to be noticed, and now I can say that
we have reached a pleasant point in this journey. Of
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Defilelerin pandemi nedeniyle sanal yollarla
diizenlenmesini nasil degerlendiriyorsunuz?
Moda her ne kadar siirdiiriilebilirlik felsefesiyle de
icra edilebiliyor olsa da en hizh tiikketim endiistrisi
olma 6zelligine sahip. Gelenek olusturan bir alan
dadegil, ashnda hep degismek isteyen bir alan.
Insanim sosyolojik durumuna, hayata bakisina
hizmet ediyor. Moda yine eviriliyor. Su an bu
sekilde var olabiliyor. Moday1 ve sektorii devam
ettirmek istedigimiz i¢in hibrit projeler en dogru
coziim.

Pandeminin moda ve trendler iizerinde
etkileri nasil olacak?
Insanlik artik siirdiiriilebilirlik, dogallik gibi
degerler lizerinde diisiinmeye bagladi ve ihtiyaca
yonelik bilincli aligverise yoneldi. Ancak bilingli
titketicinin yaninda bir grup da bir seyleri kacirma
korkusuyla, kontrolsiizce aligverise kendini
kaptirdi. Giiniimiiz sosyal hayatini tanimlayan
bir kavram olan FOMO (fear of missing out/bir
seyleri kacirma korkusu) insanlara yagattigy suni
satin alma hazzi ile titketim cilginhgin destekliyor.
Deger ve ihtiyac gozetmeksizin yasanan bu haz
beraberinde kalite, {iretim kosullar1 ve tasarim
degeri gibi temel unsurlarin goz ardi edilmesine
neden oluyor.

Budinamikler koleksiyonlara, cizgilere, renklere
de yansidi. Bir yanda gecmise 6zlem duyarken
bir yandan da gelecege aydinhk umutlu bakig var.
Dijital kirmizilar, sarilar, daha canli, eglenceli
renkler devreye girdi.

“Ev tekstili benim
icin cok kiymetli.
Marin konseptli
bir ev tekstili
koleksiyonu
yapmak istiyorum.
Tabii yine organik
malzemeler
kullanmak isterim.
Tene yakin olan
her seyde organik
Urln kullanmanin
faydasi cok. Once
kendimize ve
evimize saglikla
bakmaliyiz.”

“I want to make

a home textile
collection with a
Marin concept.

Of course, I would
like to use organic
materials. It is
very healthy to use
organic products
foreverything close
to skin. We must
first take care of
ourselves and our
homes.”

course, we still have lots to do. Design has become
a popular and preferred area now. Schools and
educational programs have improved a lot. We
are in the digital age, young people have so many
options. They are on a platform where they can
move faster. Therefore, they have the opportunity
to find more places in the international arena. You
have the opportunity to participate in any fair
orevent in the world through digital means. Of
course, the competition has increased at the same
rate. We need to be much more professional, more
creative, much better equipped. We are now in an
international league.

What do you care about in home textiles? Do
you have designs for this area?

1did not design a home textile product under NEJ
brand. This frankly is one of my dreams. I want

to make a home textile collection with a Marin
concept. Of course, I would like to use organic
materials. Although I do not have home textile
design under my own brand yet, I have provided
consultancy to different brands in the field of home
textile. It is very healthy to use organic products
for everything close to skin. Home textile is very
precious to me. We must first take care of ourselves
and our homes.

How do you evaluate that the fashion shows
are organized by virtual means due to the
pandemic?

Although fashion is present in a sustainable field, it
is the fastest consumer industry. It is not a field that
creates tradition, but a field that always wants to
change. It serves the sociological state of people and
their perspective on life. Fashion is evolving again.
It can exist this way right now. Since this is what we
need for hybrid projects, this is the right solution as
we want to continue fashion and the industry.

How will the pandemic affect fashion and
trends?
Humanity has now begun to think on values such as
sustainability and naturalness, and turned towards
conscious shopping for needs. However, besides the
conscious consumer, a group also got caught up in
shopping uncontrollably for fear of missing out.
FOMO (fear of missing out), a concept that defines
today’s social life, supports the consumption frenzy
with the artificial purchase pleasure it provides to
people. This pleasure, experienced regardless of value
and need, causes the basic elements such as quality,
production conditions and design value to be ignored.
These dynamics are reflected in collections, lines
and colors. While longing for the past on the one
hand, there is a bright hopeful look to the future on
the other. Digital reds, yellows, more vibrant and
fun colors came into play.
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DUNYANIN ILK STANDART
KANUNUNDA TEKSTIL
SEKTORUNUN YERI

tinyadaki ilk standart kanunu olan
Kanunname-i htisab-1 Bursa,
1502 yilinda Sultan I1. Bayezid
Han tarafindan ¢ikarildi. Topkapi
Saray1 Miizesi Kiitiiphanesinde muhafaza
edilen bu ¢ok degerli belge,
Tiirk Standartlar Enstitiisi'ntin
40. y1li etkinlikleri kapsaminda giiniimiiz
Tiirkcesine cevrildi.
Diinyada ticari faaliyetleri diizenleyen ilk
standart olan bu kanunname ile ambalajlama,
kalite, 6lcii gibi esaslara dair kurallar ve cezalar

belirlenmis, sektorlerin ve mesleklerin sinirlar:
cizilmis ve boylelikle diizenli bir ticaret
hayatinin temelleri atilmigtir.

Kanunname-i Thtisab-1 Bursa, tekstil
sektoriine yonelik de cok kiymetli veriler
iceriyor. Bunlar1 bir araya getirdigimiz
derlememizi degerli okuyucularimizin
ilgilerine sunuyoruz.

Kanunname-i Ihtisab-1 Bursa'nin Bugiinkii
Tiirk Diline Cevrilmisi
Topkap1 Saray, R. 1935, v. 43b

Bursa belediye kanunu

Defter suretidir.

Padisah emri: “Bursa'da olan meslek
erbabi ve bilirkisileri toplayip, her meslekte
alinan, satilan ve iglenen cesitli kumaglarin,
giyeceklerin ve diger seylerin tiimiine
konulmus narhlarin zaman icerisinde her
bir cinsin fiyat degisiminin teker teker
yazildig1 ayrintili bir defter hazirlayin.

Ben tahta ciktiktan sonra narh ne sekilde
uygulanmigtir? O zamandan beri ayni sekilde
mi uygulanmistir, yoksa degistirilmis midir?
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Degistirilmigse sebebi nedir? Simdiki
uygulama nasildir? Etraflica incelenerek
stipheli ve bilinmeyen bir tarafi
birakilmasin. Acele olarak detayli bir
sekilde yazip gonderiniz. Gonderdiginiz
bu defter kanunname olup gerektigi anda
ona miiracaat edileceginden kesinlikle
narhin eksik bir cesidi kalmasin.”

Yukaridaki padisah emrine uygun
olarak meslek sahipleri ve bilirkigiler
cagrilarak: “Satilan her nesnenin eskiden
uygulanan narh miktari nedir? Su anda
eski narh uygulanmakta midir, yoksa
degistirilmis midir? Mevcut uygulamanin
sebebi nedir ve ne zamandan beri
uygulanmaktadir?” diye arastirildigi
zaman hicbir meslekte eski narhin
korunmadigy, biitiin narh usuliiniin bes-
alt1y1l 6nce tamamen degistirildigi ve o
zamandan beri narhin uygulanmadigi
gorilmistir.

Dokumalar

Kadife, kemha, tafta ve diger kumaglarin
kanunlari bilirkisilere sorulunca eskiden
kadifenin tarifi konusunda dediler ki:
Kadife: Bagina beg okka 16k ve havin

her dirhemine {i¢ dirhem 16k verirlerdi.
Dort y1l kadar oluyor ki, bagina ti¢ okka
ve havin dirhemine bir bucuk, nihayet

iki dirhem 16k vermelerinden dolay1

renk bozulup kotiilesince ¢ivide cekenler
buna ¢erde adini verdiler. Fakat eskiden
cerde denilen bu degildi. Cerde, kadifenin
atkisina bes okka 16k ve havin dirhemine
ti¢ dirhem 16kii tam olarak verdikten
sonra ¢ividi ezip, siiziip suyuna cekmeye
derlerdi. Bunun sonucunda kirmizi

renk olurdu. $u anda 16k yariya indirilip
hemen ezilmis ¢ivide ¢ekildiginde kirmizi
ile menekse moru arasinda alelade bir
renk elde edilir oldu.

ipek: “Ipegin pahahsi cokince olur, tez
piser, rengi de cabuk alir. Kotiisii ise kalin
olur, gec piser, rengi incesi kadar kabul
etmez. Renkte bozukluk olunca giizellik
kalmaz.” deyince bu da yasaklandi.
Sirmali kadife: Sirmali kadifenin
telinden sorulunca: Eski zamanda sirmal
kadifenin kirk bes ve elli teli bir dirhem
olup kumasi dayanikly, parlak ve gosterigli
olurdu. Yaklagik beg-alt1 yildir yavag
yavas telin altmigi, yetmisi bir dirhem ve
sonunda yiiz tel bir dirhem oldugundan
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Sultan’s order: Prepare a

detailed registry in which the price

1502

he first standard law in
the world, Kanunname-i
Thtisab-1 Bursa, was
published by Sultan
II. Bayezid Han in 1502. This very
valuable document kept in the
Topkapt Palace Museum Library was
translated into today’s Turkish as part
of the 40th anniversary activities of
the Turkish Standards Institute.

With this law, which is the first
standard to reqgulate commercial
activities in the world, rules and
penalties on principles such as
packaging, quality, and size were
determined, the boundaries of the
sectors and professions were drawn
and the foundations of a reqular
business life were laid.

The Kanunname-i Ihtisab-1 Bursa
contains very valuable data regarding
the textile industry. We present our
compilation, in which we brought
them together, to the attention of our
valuable readers.

The Translation of kanunname-i
Ihtisab-i Bursa into Today’s
Turkish Language

Topkapt Sarayt, R. 1935, v. 43b

Bursa municipal law
Registry transcript.

m.l m various fabrics, clothes and other

T LAR O TRENOROPALITY 0 sy Lhings bought sold and processed

changes of each type are for the

in each profession are written

one by one over time by gathering
the professionals and experts

in Bursa. How was fixed price
applied after I was enthroned?
Has it been implemented in the
same way since, or has it been
changed? If so, what is the reason?
What is the current application
like? Do not leave a suspicious
and unknown side by examining
it thoroughly. Write in detail and
send it immediately. Since this
registry you send is a law and it
will be applied when necessary,
there will be no missing version of
the fixed price.

Professionals and experts were
invited in accordance with the
sultan’s order above and said:
“What is the amount of tariff
applied in the past for each sold item?
Is the old fixed price currently in place
or has it been changed? What is the
reason for the current application and
how long has it been implemented?*
When investigated, it was seen that
the old fixed price was not preserved in
any profession, the whole fixed price
method was completely changed five
or six years ago and the fixed price has
not been applied since then.
Weavings
When the experts were asked about
the laws of velvet, kemha, taffeta and
other fabrics, they used to say about
the recipe of velvet:

Velvet: They gave five oka lok to

per batch and three dirhams for

each dirham of the pile. It has been
around for four years that they gave
three okas to their batches and one
and a halfto the dirhams of the pile,
two dirhams at best, when the color
deteriorated and worsened to indigo,
they called it cerde.

Silk: They said, “The expensive of
silk is too thin, it is baked quickly, and
acquires color fast. The worst is thick,
it cooks late, and it does not acquire
the color as much as it is thin. There

is no beauty left when the color is
distorted. From now on, do not mix the
good and bad silk threads” and mixing
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kumasta dayaniklilik ve giizellik
bulunmaz oldu.

Dolabi kemha ve tabrehi tek renk
kemhalar: Bunlardan soruldugunda: “Eski
kanuna gore bunlarin ¢ozgiisii yedi bin tel
olurdu, Dért-bes y1ldir icinden bin telini
cikarp alii bin telle flenir oldu. Teller
eksilince eni de ister istemez darald1.”
denilince sebebi anlagilmis oldu. “Bundan
boyle eski kanun geregi yedi bin telden
yapilsin ve eni de yerinde olsun” denildi.
Giilistani kemha: Bundan sorulunca:
Giilistani kemhanin gecmiste ¢ozgiisii
yedi bin tel olup sonradan bin yiiz elli tel
islenerek toplamu sekiz bin yiiz elli tel
olurdu. Yirmi beg y1ldir bunun da bin teli
eksiltilmigtir. Bazi kimseler evvelki gibi
diizgiin olarak yaparlar. Bircogu eksik
islemektedirler. Ama halk bundan zarar
gormez, Ciinkii ucuz yollu oldugundan
degerinde alinip satilir” denildi.

Vale: Bu kumas cinsinin eski kanunu
sorulunca: “Eski giinlerde valenin
¢ozglisii bin alt1 yiiz tel olup atkis1
egrilmis olurmus. Zikrolunan tarihten
beri kimisi ¢ozgiiden iki yiiz tel, kimisi

.
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ti¢ yliz, dort yiiz tel ve bazisi alt1 yiiz tel,
bazisi da gelisi glizel sekiz yiiz tel ¢ikarip
sekiz yiiz telle igleyip atkisini da cogu
tabsiz isler” dediler.

Miiferrak vale: “Bu da sade vale gibi
¢ozgiisti bin alt1 yiiz ve atkisi tabli ve
telinin altin1 ¢cok olurdu. Birkag yildir
¢ozgiisii ve eni eksik ve teli kotii ve
kirmizisi 16kle boyanmayip kizilboya ile
boyanirmig. Bundan boyle eski adete gore
olsun” denildi.

Musannaf vale: Evvelden iki bin iki yiiz
tel olup eni diger valelerden dortte bir
eksik olurmus. Eski halinde birakild.
Cifte tafta: Bunun ¢ozgiisii bin sekiz
yiiz cifte tel olup eni de bes ceyrek gireh
olurdu. Taftanin yiiziine piiriizii gitsin
diye el ayasi ile zamk siiriiliirdii. Simdi
bunun da ¢zgiisiinden kimi iki yiiz, kimi
ti¢ yiiz ve kimi de dort yiiz tel ¢ikartip tel
noksanligindan 6tiirii seyrelince ister
istemez saglam goriinsiin diye zamk
suyuna tuz katip siirerlerdi.

Diihezari tafta: Taftanin bir cesidine
diithezari derler. Eskiden ¢ozgiisti iki bin
tel ve eni beg ceyrek ve gireh idi, Yapilan

silk threads was banned.
Brocaded velvet: When asked about the wire
of the gilt velvet, they said, “In the past, the
forty-five and fifty strings of the gilt velvet were
a dirham, and the fabric would be durable,
bright and flashy. For about five to six years,
gradually sixty, seventy, and finally a hundred
strands costs one dirham the durability and
beauty of the fabric was gone.
Dolabi velour and tabrehi single color
velours: When asked about, they said,
“According to the old law, the warp of these
would be seven thousand wires. For four or
five years, it has been removed from it with a
thousand wires and processed with six thousand
wires. When the wires were reduced, the width
inevitably became narrower. “From now on,
according to the old law, it should be made of
seven thousand wires and its width should be in
place.”
Flower garden velour: When asked about,
they said, “In the past, the warp of flower garden
velour was seven thousand wires, and later on,
one hundred and fifty wires were processed
and there would be a total of eight thousand
hundred and fifty wires. For twenty-five years,
a thousand strings of this have been reduced.
Some people do it properly as before. Many of
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kontrollerde: “Kiminin iki y{iz ve kiminin ii¢ yliz
teli eksik bulunup bundan béyle eskisi gibi olsun”
denildi. Bozuklugun sebebi ve zamani yukarida
anlatilmigtir.

Yekta tafta: Bir cesidine de yekta tafta derler.
Gecmiste ¢ozgiisii bin alt1 yiiz tel olurdu. O tarihten
beri degismis ve bozulmustur. Halen ilk kanun
izere birakildi. Uygulanip bakilirsa.

Atlas-1 sehri: Eski giinlerde c6zgiisii dort bin iki
yiiz tel, eni yarim argin girehten biraz fazla olurdu.
Sonra Fatih Sultan Mehmet zamaninda alt1 ve yedi
yiiz telini cikarmuglar. Bugiin teftis olundugunda ti¢
bin telden eksik bulunup ii¢ bin bes yiiz tel ve eni
yarim argin gireh olmasi kararlagtirildi.

Bez, cul ve pestemallar

Gligiilciilerin eskiden kanunu yokmus. Gergekten
bezlerin enlerinde karigiklik oldugundan narh
koymak miimkiin goriilmedi. Ama hesapta yiizde
10 karla satilsin denildi.

Karabugra futa: Pestemalin atkis1 yirmi iki ¢ile,
her cilesi seksen tel ve boyasi ¢ivit boyasi olup
uzunlugu bir buguk arsin yarim ceyrek, eni bir
arsin ve bir ceyrek olurdu” dediler. Halen yapilan
teftiste uzunlugundan alt1 ¢ile ve eninden de eksik
oldugu gorildii.

Karyagdi, Giilistani ve Zerdiizi pestemal:
Cozgiileri eskiden on alt1 yon yedi ¢ile olup teftis
sirasinda iki cile eksik bulunup sebebi sorulunca,
disaridan gelen pestemaller eksik cileli olarak
satilmasim gosterdiler.

them are functioning incompletely. But
the people will not be harmed by this,
because it is cheap because it is bought
and sold in value.

Vale: When asked about the old law
of this type of fabric: “In the old days,
the warp of the vale was a thousand
six hundred wires and the weft was
warped. Since the date of mention,
some two hundred wires of warp, some
three hundred, four hundred wires and
some six hundred wires, some randomly
eight hundred wires. It takes out and
embroiders it with eight hundred
strings and handles the scarf mostly
without tabs.”

Seperated vale: This would be just
like a plain vale, with a warp of one
thousand six hundred and a weft tab
and a lot of gold. For a few years, its
warp and width were lacking, and its
wires were bad and it was dyed with red
paint, rather than dyed with red color.
Henceforth, it was said, according to
the old custom. The reason and time of
the change in this is as stated above.
Musannaf vale: It used to be two
thousand two hundred strings and the
width would be one quarter less than
the other vales. Left unchanged in its
old state.

Double taffeta: The warp of this
would be one thousand eight hundred
pairs of wires and the width would be

five quarters gireh. Glue was applied
to the side of the taffeta with the palm
of the hand so that it would get smooth.
Now, from its warp, some two hundred,
some three hundred and some four
hundred wires were removed and they
added salt to the glue water so that it
would look unavoidably sound when it
was diluted due to the lack of wire.
Dhezari taffeta: They call a type

of taffeta dhezari. In the past, the

warp was two thousand wires and the
width of five quarters and gireh, in the
controls performed it was said, “Some
two hundred and some three hundred
wires were found missing, and to be

as before from now on. “The reason
and time of the distortion have been
explained above.

Unique taffeta: One of its varieties

is called unique taffeta. In the past, its
warp would have been one thousand
six hundred strings. It has changed
and deteriorated since then. It was still
applied according to the first law.
Atlas-1 Sehiri: In the old days, its warp
would have been four thousand two
hundred wires, its width a little more
than half a cubit. Then, in the time of
Fatih Sultan Mehmet, they removed six
and seven hundred strings. Today, when
it was inspected, it was found that three
thousand wires were found to be less
than three thousand five hundred wires
and a halfell gireh in width.

Cloth, sackcloth and loincloths
Gugulcus used to have no law. It was
not deemed possible to put on a narh
because there was really a mess in the
nape of the diapers. But it was said to
be sold with 10 percent profit on the
account.

Karabugra futa: The scarfof the
loincloth would be twenty-two skeins,
eighty strands per skein, and indigo
dye, with a length of one and a half
cubits, half a quarter of an arshin and
a quarter of a width” they said. In the
current inspection, it was seen that

it was six hanks in length and less in
width, and its paint was also painted
with indigo black paint.

Karyagdi, Flower garden and
Zerduzi loincloth: Warps used to be
sixteen and seven hanks, and two hanks
were missing during the inspection and
when asked why, they showed that the
loincloths coming from outside were
sold with incomplete skein.

HOMETEXTILE Kasim / November 2020 70



/ LEGISLATION

Nevin TOPALOGLU

Serbest Muhasebeci Mali Miisavir
Freelance Accountant and Financial Advisor

INTERNET VERGI DAIRESI
iSLEMLERI iLE NELER
YAPILABILIR?

elir idaresi Bagkanhig gercek

ve tiizel kisiler i¢in internet

fizerinden yapmis oldugu

hizmetleri ile hayatimizi biiyiik
olciide kolaylastirmis olup doniisiim ve
gelisimleri ile kolaylagtirmaya devam
etmektedir.

Gelir Idaresi Bagkanlig, internet
iizerinden yapilabilecek hizmetleri iki ana
baglik altinda toplamugtir. Bizler i¢in ilk
etapta 6nem arz eden bazi baghklardan
bahsetmek istiyorum.

Sifreli hizmetler

Vergi dairesine yazili miiracaat ederek
sifre almamz koguluyla, VUK 340 no’lu
teblig kapsaminda olan miikelleflerimiz

e- beyanname gonderebilirler. Internet
vergi dairesinden vergi dairesine gitmeden
yasalarimizin el verdigi kosullarda almaniz
gereken belgeleri alabilirsiniz veya
bilgilerinizi gonderebilirsiniz.

Internet sifreniz ile verilen
beyannamelerinizi, tahakkuklarinizi,
O0demelerinizi, kisaca tiim borcunuzu
muhasebecinizin sizin adiniza yapmasi
gereken islemleri yapip yapmadigin
gormeniz miimkiindiir.

Diger kurumlara vereceginiz “borcu
yoktur” yazisini ya da iade dilekgelerinizi
kendiniz veya muhasebecinizin vermesi
miimkiindiir.
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he Revenue Administration has greatly

facilitated our lives with its services on

the internet for real and legal persons and

continues to facilitate its transformation and
development.

The services provided by online by the Revenue
Administration is grouped under two main headings as
encrypted and unencrypted. I would like to mention some of
the topics that are important for us in the first place.

Encrypted services

Our taxpayers, who are within the scope of the Tax
Prosedure Law numbered 340, can send an e-declaration,
provided that you receive a password by applying in writing
to the tax office. You can get the documents you need to get
under the conditions permitted by our laws or send your
information over the internet tax office, without going to the
tax office.

With your internet password; It is possible to see whether
your accountant has done the necessary actions on your
behalf, your returns, accruals, payments, briefly all your
debts.

It is possible for you or your accountant to submit a “no
debt” letter to other institutions or your petition for return.
The screen we see after logging in to the interactive tax
office application using our passwords is the main screen
where we see all our debts in 2000 and after. The most
crucial part of this screen is that we can pay all our tax
debts that are not overdue by bank cards without going to
the bank or tax office. The waiting for the cashier queue
in banks or the tax office with accruals in our hands has
ended with this application, and when the transaction
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Interaktif vergi dairesi ile sifrelerimizi
kullanarak uygulama girisini yaptiktan
sonra karsimiza gelen ekran, 2000 yilinda ve
sonrasindaki tiim bor¢larimizi gérdiiglimiiz ana
ekrandir. Bu ekranin en can alic1 tarafi bankaya
veya vergi dairesine gitmeden vadesi gecmemis
tiim vergi borclarimizi banka kartlariyla 6deme
imkan saglamasidir. Elimizde tahakkuklarimiz,
banka kuyruklarinda veya vergi dairelerinde
vezne sirasi bekleme derdi, bu uygulama ile
son bulurken, islem bittiginde borcumuzdan
diisiisii gordiikten sonra, aslinda kendi oto
kontrol sistemimizi yapabilecegimizi de gormiis
oluyoruz. Onceki désnemlerde farkli 6deme
tarihleri varken artik bir 6nceki aya ait tiim
vergi tahakkuk 6deme giiniimiiz takip eden
ayin 26. glinii olmugtur. Tatil gliniine gelmesi
durumunda takip eden ilk is glinii 6demeler
yapilabilmektedir.

Yine interaktif vergi dairesi sistemi icerisinde
“diger borclarimiz” dedigimiz motorlu tagitlar
vergisi, diger harclar, HGS, OGS, trafik cezalar1
gibi borclarimiz da goriintiilenmektedir.

Vergi miikelleflerinden gelen en yogun
sorulardan olan “yapilandirmam bozuldu mu?”
sorusunun karsiligini buradan aslinda kolayca
alabilmeniz olacak ki, yapilandirma butonu
iizerine basinca size taksitlerinizi ve 6deme
giinlerinizi, gostermekte ve devaminda 6deme
yapmaniza izin verdigi siirece yapilandirmaniz
“evet” bozulmamuis olacak.

Sifresiz hizmetler

Miikellefiyetiniz olmasa bile eger kira geliriniz
varsa internet tizerinden kira beyannamenizi
gonderebilirsiniz. Gayrimenkullerin satilmasi
durumunda ne yapacaginiz konusunda bilgi
alabilirsiniz (kira butonu). Vergi kimlik
numarasi sorgulama, yabancilar icin vergi
kimlik numarasi sorgulama, resen terk eden
miikelleflerimizin kimler oldugunu gérmek,
e-vergi levhasi sorgulama, verilen levhanin
dogru olup olmadig1 hakkinda bilgi almak, borcu
yoktur yazisi icin vermis oldugunuz dilekcenizin
ne agamada oldugunu takip edebilirsiniz. 0TV
2A 6deme belgenizin dogru olup olmadigini
gorme (sorgulamalar butonu), adiniza olan
borcu 6grenmek (borg¢ sorgulama butonu),

nasil 6denecegi hakkinda (nakit veya hangi
bankalara, kredi karti ile 6deme miimkiin mii)
bilgi almak (bor¢ 6deme butonu), sizden istenen
gecikme zamminin dogru olup olmadigini tespit
etmek gibi konular sifresiz islemler altinda yer
almaktadir.

Sifresiz kullanilan bu uygulama bircok
sorumuzun karsiligini yine internet ortaminda
hizlica almamiza yardimer olmaktadir.

Kaynak: https://intvrg.gib.gov.tr

interaktif
Vergi Dairesi

is completed, we see that we can actually make our
own auto control system. While there were different
payment dates in previous periods, now all tax accrual
payments of the previous month are created on the
26th day of the following month. In case of a holiday,
payments can be made on the following business day.

Again, within the interactive tax office system, our
other debts are displayed in our debts such as motor
vehicle tax, other fees, electronic toll connection system
balance and traffic fines.

One of the most intense questions from taxpayers,
“Is my restructuring broken?” In fact, you will be able
to eastly get the answer to the question from here, so
that when you press the configuration button, your
installments and payment days will be shown to you
and your restructuring will remain intact as long as it
allows you to pay.

No-encrypted services

“Even if you have no obligation, if you have rental
income, you can send your rental declaration online.
You can get information about what to do if the real
estate is sold (lease button), tax identification number
query, tax identification number query for foreigners,
see who our ex officio taxpayers are, e-tax plate query,
get information about whether the given plate is
correct, you can follow the stage of your petition for
your application for no debt letter, see if your SCT 2A
payment document is correct (inquiries button), to
find out the debt on your behalf (debt inquiry button),
how to pay (in cash or to which banks, by credit card is
it possible) In order to get information (debt payment
button), it is listed under unencrypted transactions to
determine whether the delay increase requested from
you is correct or not.
Source: https://intvrg.gib.gov.tr
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Diinya Genelinde Ticaret Yerini E-ithracata Birakiyor

Cin'de Ihracat
ve E-ihracat

- I;m'in ihracah
2.5 trilyon dolar

* Bunun Has'i
E-ihracat

Tiirkiye Ev Tekstili Sanayicileri ve i§ Insanlari Dernegi
(TETSIAD), iiyelerine yonelik ufuk acan panellerine
devam ediyor. Mentor Grup Ortagi, Akademisyen Dr.
Hakan Cinar ve E-ihracat Tiirkiye Bagkan1 Mert Tan-
ciger’in konugmaci olarak katildiklar: ‘E-ihracatlaile
Alakali Her $ey’ konulu panelde diinya genelinde hizla
biiyiiyen e-ticaret hacmi konusuldu.

8 Ekim’de gerceklesen panelin acilis konusmasini ya-
pan Bagkan Bayram, “COVID-19 pandemi siireci diinya
ticaretinin olmazsa olmazlarindan biri haline gelen e-ih-
racat, e-ticaret ve yine 6énemli trendlerden biri olan sanal
fuarcilik konularinin ayrintilarini, avantajlarin 6grene-
rek ve uygulayarak iilkemizin ekonomisine ve ihracatina
daha fazla katki saglayabilmenin yollarini ariyoruz” dedi.

Pandemi siireci e-ticaretin hizina hiz katti

Mentor Grup Ortagi, Akademisyen Dr. Hakan Cinar,
“Goriinen o ki bir 10 y1l sonra artik teknolojinin uzaginda
olan kimse kalmayacak. Rakamlara baktigimizda diinya
ticaretinin her 10 y1lda katlana katlana arttigini goriiyo-
ruz. Ulkemizde de bunu yapmaya calisirken ev tekstili-
nin durumuna da bakmak gerekiyor” dedi.

“Tiirkiye Amazon’da en ¢cok havlu satiyor”

“Ev ve mutfak” olarak adlandirilan kategoride Tiirkiye
hayli giiclii bir konuma sahip. E-ihracat Tiirkiye Bagkan
Mert Tanciger’in verdigi bilgilere gore Amazon’da genel
olarak en ¢ok elektronik iiriinler satiliyor. Onu “Ev ve
mutfak” diye tabir edilen {iriin grubu takip ediyor. Tiir-
kiye’nin Amazon’da en giiclii oldugu kategori; ev tekstili.
Uriin 6zelinde ise havlu satislar: lider. Mert Tanciger’e
gore; e-ihracatta bagar1 kazanmanin en temel yolu yurt
disinda sirket agmaktan geciyor. Bagarinin olmazsa ol-
maz sartlar1 arasinda PayPal sahibi olmak, marka patenti
almak, banka hesab1 acmak, hedef iilkede vergi miikellefi
olmak ve hedef iilkede giivenilir bir unvana sahip olmak
sayiliyor.

Turkey Home Textile Industrialists and Business People
Association (TETSIAD) continues to expand its members
horizons with its panels. The panel “Everything Related
to e-exports” which Mentor Group Partner, Academician
Dr. Hakan Cinar and e-Export Turkey’s President Mert
Tanciger participated as speakers the rapid growing
volume of e-commerce across the globe discussed.
Making the opening speech of the panel held on
October 8, Chairman Bayram said, “We are looking for
ways to contribute more to the economy and exports of
our country by learning and applying the details and
advantages of e-export, e-commerce and one of the
new indispensable trends of world trade virtual fair
organizations in the COVID-19 pandemic process.”

Pandemic process accelerated e-commerce

Mentor Group Partner, Academician Dr. Hakan Cinar
said, “It seems that after a decade there will be no one
who is far from technology. When we look at the numbers,
we see that the world trade increases exponentially every
ten years. While trying to do this in our country, it is
necessary to look at the situation of home textile” he said.

“Turkey is the most towel seller in the Amazon”
In the category “Home and Kitchen”, Turkey also has

a very strong position. Information given by E-export
Turkey’s President Mert Tanciger generally electronic
products are the best sellers on Amazon. It is followed by
the product group called “Home and Kitchen”. Turkey’s
most powerful category in the Amazon is home textiles
category. In terms of products, towel sales are in the
lead. According to Tanciger, the simplest way to achieve
success in e-export is to establish a company abroad.
Among the indispensable conditions of success, having a
paypal account, obtaining a trademark patent, opening a
bank account, being a taxpayer in the target country and
having a reliable title in the target country are counted.
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E-ticaret Konvensiyonal Ticareti Solladi

TETSIAD, Zoom iizerinden iiyelerine yonelik
“Diinyaya E-IThracat Bagliyor” konulu bir panel
diizenledi. Moderatorliigiinii ekonomist Prof.
Dr. Emre Alkin’in yaptig1, TETSIAD Bagkan
Hasan Hiiseyin Bayram ve E-Thracat Tiirkiye
Platformu Bagkan1 Mert Tanciger’in konugmaci
olarak katildig1 panel biiyiik ilgi gordii.

Panelin acilis konugmasini yapan Bagkan
Hasan Hiiseyin Bayram, “Global ekonomide s6z
sahibi olmanin yolu artik dijitallesmeden ge-
ciyor. Oyle ki diinyadaki ekonomik gostergeler
e-ticaretin, geleneksel konvansiyonel ticaretin
oniine gectigini gosteriyor” diye konustu.

“Bulut teknolojilerine gecmeyenler kapiya
kilidi asabilir”

Ekonomist Prof. Dr. Emre Alkin, e-ticarete
cabuk uyum saglayan iilkelerde pandemi 6ncesi
seviyelere gelindigi, hatta pozitife gecildigini
soyledi. Alkin “Bundan sonra mavi yakalilar
robot olacak, usta basilar yapay zeka olacak,
yliksek teknolojiyle iiretim ve ihracat yapilacak.
E-ihracati, bulut sistemlerini, dijital altyapiy1
kullanmadan yola devam etmek isteyenler
sirkete kilidi asabilir” dedi.

E-ihracat platformlarinda ev tekstili ra-
kamlar:

E-ihracat Tiirkiye Platformu Bagkani Mert
Tanciger, diinyanin 6nde gelen e-ihracat plat-
formlarindaki ev tekstili hacimleri hakkinda
detayl bilgiler paylasti. Buna gore; Alibaba’nin
ev tekstilinde aylik 1,2 milyar dolarin iizerinde
hacmi bulunuyor. Amazon ise aylik 1 milyar
dolara yakin satis gerceklestiriyor. Aliexpress
aylik 120 milyon dolar, Etsy ise aylik 80 milyon
dolarlik ev tekstili satig hacimlerine sahip.
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TETSIAD organized a panel on “E-Export to the
World Starts” for its members. The panel moderated
by economist Prof. Dr. Emre Alkin, TETSIAD
Chairman Hasan Hiiseyin Bayram and E-Export
Turkey Platform Chairman Mert Tanciger
participated as a speaker drew great attention.
Making the opening speech of the panel, President
Hasan Hiiseyin Bayram said, “The way to have
asay in the global economy is now through
digitalization. So much so that the economic
indicators in the world show that e-commerce is
ahead of traditional conventional commerce.”

“Those who do not switch to cloud
technologies can close up”

Economist Prof. Dr. Emre Alkin said that countries
that adapt quickly to e-commerce have reached pre-
pandemic levels and even created positive situation.
Alkin said, “From now on, blue collar workers will
be robots, foreman will be artificial intelligence,
production and export will be done with high
technology. Those who want to continue their
Journey without using e-export, cloud systems and
digital infrastructure can close up the company ”.

Home textile figures in

e-export platforms

E-Export Turkey Platform Chairman Mert
Tanciger has shared detailed information about
home textile export volume in the world’s leading
e-platforms. According to the date, Alibaba has a
monthly volume of over 1.2 billion dollars in home
textiles. Amazon, on the other hand, makes sales
nearly 1billion dollars per month. Aliexpress has
amonthly sales volume of 120 million dollars and
Etsy makes 80 million dollars a month from home
textiles.
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“Suudi Arabistan ve Fas Yanlislarindan Bir An Once Dénmeli”

TETSIAD Chairman Hasan Hiiseyin Bayram stated
that the boycott campains against Turkish products by
Saudi Prince Abdulrahman bin Musa’ad Al Saud and
the Saudi authorities boycotts and tax hikes on 1,200
Turkish origin products by the Moroccan authorities
would bear negative consequences for the two countries.
Chairman Bayram said that the unofficial boycott
decisions of the two countries with our common
religious and historical backgrounds will harm the
mutual cooperation policies based on historical ties and
the commercial friendships that have been maintained

TETSIAD Yénetim Kurulu Bagkani Hasan Hiiseyin Bayram,
Suudi Prens Abdulrahman Bin Musa’ad Al Saud ve Suudi
yetkililerce duyurulan Tiirk mallarini boykot ve Fash yetkililerce
alinan 1.200 Tiirk mengeli iirline vergi zammi uygulamasinin
sadece Tiirkiye icin degil, iki iilke i¢in de olumsuz sonuclar
doguracagimi belirtti.

Bagkan Bayram, ortak dini ve tarihi gegmigimiz olan iki
itlkenin gayri resmi boykot kararlarinin tarihsel baglar tizerine
kurulu karsilikli is birligi politikalari ile yillardir yiiriitiilen ticari
dostluklara zarar verecegini s6yledi.

Tiirkiye'nin gectigimiz y1l 2,2 milyar dolarhik ihracat

hacmi yakaladig1 Fas’ta bu rakamin 1 milyar dolarim tekstil foryears.

iirtinlerinin olusturdugunu hatirlatan Bagkan Bayram, aciklamasim Chairman Bayram pointed out that 1 million dollars of 2.2 billion dollars
soOyle siirdiirdii: “Gectigimiz y1l ‘sifir’ olarak uygulanan vergi oranlari Turkey’s exports to Morrocco were from forms of textile products and
kademeli olarak arttirildi. Son olarak bu rakamin yiizde 27’lere said, “Last year, the tax rates applied as “zero” were gradually increased.
yiikseltilmesi i¢in caligmalar baglatildigini 6grendik. Bu uygulamanin Finally, we learned that studies have been initiated to increase this figure
devam etmesi halinde iki {ilke arasindaki dostluk ve ticari iligkilerin to 27 percent. If this practice continues, in addition to the deterioration

bozulmasinin yani sira, bélgede hizmet veren Tiirk firmalarinin
cekilmesi ile birlikte isten ¢ikarmalar ve dolayisiyla igsizlik

baslayacaktir. Suudi Arabistan ve Fas’in verdigi bu hatal kararlarindan

bir an 6nce donmeleri kendi menfaatlerine olacaktir” dedi.

of friendship and commercial relations between the two countries, layoffs
and therefore unemployment will start with the withdrawal of Turkish
companies operatiing in the region. It will be in their own interests if Saudi
Arabia and Morocco corrects these wrong decisions.”

“Basarilarin Devami Yeni Kosullara Uyum Saglamaktan Geg¢iyor”

Tiirkiye Thracatcilar Meclisi verilerine gore Tiirkiye’nin
ekim ay1 ihracat1 17,3 milyar dolar olarak kayitlara gecti.
Thracat rakamlarim degerlendiren Hasan Hiiseyin Bayram,
Cumhuriyet’in kurulusunun 97. yilinin kutlandig: bir
donemde ulagilan rakamlarin gurur kaynagi oldugunu
belirtti. Hasan Hiiseyin Bayram, katma degerli bir
sektor olan ev tekstili iiriinlerinde pandemi siirecinin
olumsuzluklarinin araya girmesine ragmen Ocak-Ekim
2020 doneminde gerceklestirilen iki milyar dolarm
tizerindeki ihracatla bu bagarinin 6nemli bir parcasi
olduklarini ifade etti.

Tiirk ev tekstili sektorii temsilcileri olarak yasanan
zorlu siirecin atlatilmasinin en etkili yolunun tiretmekten
gectiginin bilincinde olarak calismalarini siirdiirdiiklerini
vurgulayan Bayram, “Oncelikle bu gurur tablosunu
olusturan tiim ihracat¢ilarimz yiirekten kutluyorum.
Cagin gereklerine en hizh sekilde adapte olarak, teknolojiyi,
Ar-Ge ve inovasyonu etkili bir bicimde kullanarak ve
nitelikli tirtinler iireterek yeni diizende gelecege daha
da saglam adimlarla yiirtimek istiyoruz. Su ana kadar
diinyanin icinde bulundugu duruma baktigimizda
bagarili bir siirec gecirdigimiz goriilityor. Bundan sonra
da ekonomi yonetimimizin iireticiyi destekleyen proaktif
politikalarinin devam ve ihracatcilarimizin da ayni sevkle
calismalarini siirdiirmesi ile daha nice gurur verici tablolar
yasamamiz kacinilmazdir” dedi.

According to the data of Turkish Exporters Assembly, Turkey’s
exports in October was at 17.3 billion dollars. Evaluating

the export figures, Hasan Hiiseyin Bayram stated that the
figures reached at a period when the 97th anniversary of

the foundation of the Republic was celebrated was a source

of pride. Hasan Hiiseyin Bayram stated that although the
negativities of the pandemic process in home textile products,
which are a value-added sector, intervened, they were an
important part of this success with exports over two billion
dollars between January - October 2020.

Emphasizing that, as the representatives of the Turkish
home textile industry, they continue to work with the awareness
that the most effective way to overcome the difficult process is
through production, Bayram said, “First of all, I congratulate
all our exporters who contributed to this pride. By adapting
to the requirements of the age in the fastest way, using
technology, R&D and innovation effectively and producing
qualified products, we want to walk even more firmly into the
future in the new order. I believe that by turning our difficult
process into an opportunity, we will leave this process stronger.
When we look at the situation in the world so far, we see that
we have had a successful process. From now on, it is inevitable
that we will experience many more proud accomplishments
with the continuation of the proactive policies of our economic
management supporting the producers and the continuation of
our exporters with the same enthusiasm ”.
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Business Channel
Turkiye’de Ev Tekstili ve
E-ticaret Konusuldu

TETSIAD Bagkan1 Hasan Hiiseyin Bayram, 4 Kasim
giinli Business Channel Tiirk’te Tugce Aygiin ile Dijital
Diinya programina konuk oldu. Pandemiyle birlikte
her alanda oldugu gibi ticarette de dijital doniistimiin
hiz kazandigini s6yleyen Bagkan Bayram, ev tekstili
sektoriine e-ticaretin avantajlarini kullanmalar: i¢in
cagr1 yaptr: “Tiim diinyada dijital dontisiim siirecine
girdik. Bu zaten beklenen bir seydi, salgin bu degisimi
hizlandirdi. Yeni ticari hayata ayak uyduramayan,
yapay zekayl, e-ticaret kanallarini kullanamayan tiim
isletmeleri biiytik sikintilar bekliyor” dedi.

Bayram, programda yaptig1 konusmada diinyada ilk
kez e-ticaretin konvansiyonel ticareti gectigini sdylerken
dijitallesmenin artik diinyanin yeni gercegi haline
geldigini vurguladi: “2020'nin ilk ¢eyreginde 1500 sirket
dijitallesmeye adim atarken salgin sonrasi bu rakam
2bin 500’ buldu. Internet {izerinden ev tekstili satig
oranlar1 yiizde 200’ii gecti. TUSTAD’in raporuna gore
diinyada toplam 3,5 milyar sosyal medya kullanicisi var.
Tiirkiye niifusunun yiizde 49’u online aligveris yapiyor.
Diinya genelinde 15 yas {istii toplam niifusun yiizde 68’i
banka hesabina sahip, bu niifusun yiizde 52’si dijital
6deme yontemleri kullaniyor. Dijitallesme artik diinyanin
gercegi haline geldi. 2020 yilinda diinya e-ticaret pazari
1trilyon dolar1 gecti. Bu yilin ilk dokuz ayinda e-ticaret
toplam ticaretten yiizde 52 oraninda pay ald1.”

Ev tekstilinin yiliksek katma degerli bir sektor
olmasina dikkat ceken Bayram; “Ev tekstili olarak
kilogram bagina 8 dolarin iizerinde deger yaratiyoruz.
Tiirk ev tekstili olarak diinyada sektér markasiyiz.
Turkish towel dedigimizde diinyada herkes bilir. Bu
bizler icin gururdur” ifadelerini kulland.

TETSIAD President Hasan Hiiseyin Bayram was a guest of
the Digital World program with Tugge Aygiin on the Business
Channel Tiirk on November 4. Stating that with the pandemic,
digital transformation has gained momentum in trade as

in every field, Mayor Bayram called on the home textile
industry to use the advantages of e-commerce and said, “We
have entered the digital transformation process all over the
world. This was already expected, the epidemic accelerated
this change. All businesses that cannot keep up with the new
commercial life and cannot use artificial intelligence and
e-commerce channels will have great problems.”

Bayram stated that e-commerce has surpassed
conventional commerce for the first time in the world and
emphasized that digitalization has now become the new reality
of the world in his speech and added, “While 1.500 companies
stepped into digitalization in the first quarter of 2020, and
this number reached 2.500 after the epidemic. Sales rates of
home textiles over the Internet have exceeded 200 percent.
According to the report of TUSIAD, there are 3.5 billion social
media users in the world. 49 percent of Turkey’s population
doing online shopping. 68 percent of the total population over
the age of 15 have a bank account worldwide and 52 percent of
this population uses digital payment methods. Digitalization
has now become the reality of the world. In 2020, the world
e-commerce market exceeded 1 trillion dollars. In the first nine
months of this year, e-commerce had a share of 52 percent.”

Pointing out to the fact that home textile is a high value-
added sector, Bayram said, “As home textiles, we create an
added value of around 8 dollars percent per kilogram. As
Turkish home textiles, we are the industry brand in the world.
Everyone in the world knows when we say Turkish towel. This
is a pride for us.”

79 HOMETEXTILE Kasim / November 2020



BAZI SEYLER
OLMASA DA OLUR
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Siz de annesi ya da babasi hayatta olmayan,
maddi olanaklar yetersiz, yetenekli cocuklarimizin
egitimine destek olun.

Darussafaka
288 CEMIYET
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